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Six ECM Countries Agree 


AD. CONTROLS 
MAY HiT 
EXHIBITORS 


EXHIBITORS may be. vitally 
flected by the Ministry yf Housing 
ind Local Government aft 
gulations for the control of out- 
door adveriising 

It approved unamended they would 
ve seriously curtail the rights of 
exhibit ors to advertise the t 
on their own premises 

The CEA has been asked by the 
Ministry for its observations on the 
draft regulations and a CEA mecting 
it which technical adviser eshic 
Knopp will be present, has been 
called for Fnday, November 15. 

Secretary Ellis Pinkney told Kine 
*] have been reading the draft 
itions and it would seem tha 
irge attraction posters which a 
often sited above cinema marquees 
might be seriously affected.” 

States the Advertising Association 
There is still widespread misunde 
Standing and ignorance of the impli- 
cations of the new regulations 

amongst those most affected.’ 

The association has therefore con- 
vened a mecting to be held at th 
Royal Festival Hall on Friday, 
November 8, when a full explanation 
of the regulations will be given by 
experts to an invited audience of 
trade association officers and sec: 
taries. Lord Luke, 
dent, will preside 

States L. E. Room, the associa- 
tion’s. director-general * The new 
draft regulations are exceedingly com- 
plicated. They affect, in particular 
advertisements on retail premises 
(which include places of entertain- 
ment) and are, in short, a deliberate 
attempt to curtail the privilege of the 
trader 


achions 


associauion presi- 


ROYAL FILM SEATS 
SELLING WELL 


ALL the lower priced seats for 
the Royal Film Performance on 
Monday have been sold. Only a 
limited number of higher priced 
seats in the circle and a few in 
the stalls at 3 gms. and 5 gns. 
were still available on Tuesday. 

Leslie Williams, hon. advertis- 
ing director, has exceeded the 
1956 figure for revenue for the 
souvenir programme advertising 
by over £300. The total is 
£8,659 10s. 


To End Controls 


QUOTA IS ON THE WAY OUT 


THE ABOLITION of import restrictions between the countries par- 
ticipating in the European Common Market, complete freedom in 
production and distribution and in the employment of all grades of 
personnel are among the major provisions of the treaty which has 
been ratified by Germany, France and Italy. The treaty is expected 
to be ratified by Belgium, Luxembourg and Holland before the end 
of the year. It will probably come into force on January 1, 1958. 


The implications of the treaty are explained by Henri Frenay, delegate 
general of the Syndicat Francais des Producteurs de Films, in a memorandum 
circulated to members of the International Federation of Film Producers 


Associations 


In the economic field says M 


Frenay, “a veritable revolution will, | eer : 
he accomplished during a period of WW!) ig salle tect , 
12 years, named in the treaty as the | SUM ed 

insition period. In gradual stages, “It seemed useful to m 
fixed by the treaty. there will eventu- fore, to draw the attention of me 
illy be complete freedom of move- bers of IFFPA to those extrac 
ment of persons, goods and capital the treaty which may mos din ectly 
between the six countries Freedom concern he cinematograph ndustrs 

of settlement of persons and organi Or; f the fi provis s of 
sations is provided realv 1 } ll customs du 

This economic revolution, which | quantt c 

can in our view be only of benefit to import « xp f 1 id all 
cinematograph production, will not other measures imi 
come about unless it is accompanied | effect, shall be lin 1 beiwe 
by a profound change both in prac- member stites. | ys 
tice and in ways of thought. In the | outside the treaty vere shall be 
framework of the Common Market common customs tariff and com- 
which is to be set up, the protec- mon commercial policy 
tionist mentality must be replaced by All obstaci er i] 
in expansionist mentality >This | tion of nersons. services id capital 
ransformation can come about only het wee member es shall tx 
by a harmonising of laws and regu- 
lauons Before us is an enterprise continued on page 7” 


Cast Comes First in 
Boultings Survey 


THE RESULTS of a= survey, | advertisements: regul: itron of th 
carried out by the Boulting Brothers cinema t rd ss of grovicnaleer By 
in the Greater London area to find casual: legal intere 
out why people went to see their paper, magazines (not reviews): the 
highly successful film, * Brothers in book Boulting Brother radio 
Law,’ were revealed on Tuesday second featur 
The cast was the biggest attraction: Referring to Lord t 
31.4 per cent. of the people inter- call for the development within the 


something in 


viewed said this was their reason for industry of “the mutual spirit,” the 
patronising the film. Boulting Brothers hope that their 
blication will lead to an exchange 
After this. came Recommended by | PY “ie wit lead nf “= ne 
y wher Imiiaft 1 mat I 
Other People (30.1 per cent.) then , ‘ eo - . = rd h 
retwe the greatest, as well as t 
Newspaper Critics (23.8 per cent.) between tne — 


- smallest forces in the industry 
Television was the fourth moti- A fuller digest of the Boultings 


vating factor and accounted for 20.2) curyey. including “ Television and 
per cent. of the people in the queue. the promotion of * Brothers in Law 

Other reasons, in order of voting, and * Brothers in Law’ as a successor 
were: posters, the trailer; “ Private’s | to * Private’s Progress is given on 
Progress ° comedy : newspaper , page 6 


CEA DECIDES ON 
CONFERENCE FEE 


1O ENSURE that next year’s 
CEA summer conterence at 
Bournemouth will be strictly a 
* cine trade conference” a 
registration fee of £2 2s. will be 
charged. 


From the proceeds the con- 
ference committee of the Northern 
branch, CEA, hopes to make a 
substi intial donation to the 

BF Reginald C. Bromhead 
Memorial Fund. Registration 
forms will be sent out early next 
year; fees will not be payable by 
General Council delegates. 

The committee states that it is 
satisfied this move will have the 
full approval of all members of 
the trade. 

The conference will be held 
from June 16 to June 19 and Bill 
Carr, next year’s Northern branch 
chairman, states that arrange- 
ments are well in hand for a full 
and enjoyable programme. 


* O'Brien Accuses 
CEA on 


Automation 


SIR FOM O'BRIEN 


ry of NATKI ) protested te 
h CEA thou r { 
failure » «¢ 1 ! 
everal impor i 

Sir Tom 1 on Tuesday he w 
icling the instructio f his NEC 
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vigorously thou he CEA’s a 
cation with the proposed Home 
Office amendment to the Cinemat 
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would 

ible » exhibitor wh h iut 
matic projecuon equipment to lea 
th operating hox inmanned — fc 
periods up to 1S minut 

Th Ino ! id j de 
le it would fight 1 Parh 
men id in publ with all the 
weapons its disposal to defe he 
idoptuion f th proposed amend 
mer 

S Tom has already protested t 
the CEA ibout the practice of 
certain CEA branches in extendir 
the Sunday opening hours wit hout 
inv previous consultatior with = the 
union 

The union has al isked the CEA 
for meeting discuss the que 


tion of extra wages to projection 
where automauc projection equip 


ment is installed and also to discu 
the question of the comunued 
employment of part-time inema 


| workers 
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Six ECM Countries Agree 
To End Controls 


QUOTA IS ON THE WAY OUT 


THE ABOLITION of import restrictions between the countries par- 
ticipating in the European Common Market, complete freedom in 
production and distribution and in the employment of all grades of 
personnel are among the major provisions of the treaty which has 


AD. CONTROLS 
MAY HiT 
EXHIBITORS 


EXHIBITORS may be vitally 
affected by the Ministry of Housing 
and Local Government's draft 
regulations for the control of out- 
door advertising. 

If approved unamended they would 
very seriously curtail the rights of 
exhibitors to advertise their attractions 
on their own premises. 

The CEA has been asked by the 
Ministry for its observations on the 
draft regulations and a CEA meeting, 
at which technical adviser Leslie 
Knopp will be present, has been 
called for Friday, November 15. 

Secretary Ellis Pinkney told KINe.: 
*I have been reading the draft regu- 
lations and it would seem that the 
large attraction posters which are 
often sited above cinema marquees 
might be seriously affected.’ 

States the Advertising Association: 

* There is still widespread misunder- 
standing and ignorance of the impli- 
cations of the new regulations 
amongst those most affected.” 

The association has therefore con- 
vened a meeting to be held at the 
Royal Festival Hall on Friday, 
November 8, when a full explanation 
of the regulations will be given by 
experts to an invited audience of 
trade association officers and secre- 
taries. Lord Luke, association presi- 
dent, will preside. 

States L. E. Room, the associa- 
tion’s director-general: ‘“ The new 
draft regulations are exceedingly com- 
plicated. They affect, in particular, 
advertisements on retail premises 
(which include places of entertain- 
ment) and are, in short, a deliberate 
attempt to curtail the privilege of the 
trader. 


ROYAL FILM SEATS 
SELLING WELL 


ALL the lower priced seats for 
the Royal Film Performance on 
Monday have been sold. Only a 
limited number of higher priced 
seats in the circle and a few in 
the stalls at 3 gms. and 5 gns. 
were still available on Tuesday. 

Leslie Williams, hon. advertis- 
ing director, has exceeded the 
1956 figure for revenue for the 


souvenir programme advertising 
by over £300. The total is 
£8,659 10s. 


been ratified by Germany, France and Italy. 


The treaty is expected 


to be ratified by Belgium, Luxembourg and Holland before the end 


of the year. 


It will probably come into force on January 1, 1958. 
The implications of the treaty are explained by Henri 


renay, delegatc- 


general of the Syndicat Francais des Producteurs de Films, in a memorandum 


circulated to members of the International Federation of Film Producers’ 
Associations. 
“In the economic field,” says M. 
Frenay, “a veritable revolution will — chica de be over 
be accomplished during a peri: od of waose lamar cannot be over- 
12 years, named in the treaty as the | S"mate 
transition period. In gradual stages, ‘It seemed useful to me, there- 
fixed by the treaty, there will eventu- | fore, to draw the attention of mem- 
ally be complete freedom of move- bers of IFFPA to those extracts from 
ment of persons, goods and capital the treaty which may most directly 
between the six countries. Freedom | concern the cinematograph industry.’ 
of settlement of persons and organi- One of the first provisions of the 
sations is provided. treaty is that all customs duties, 
‘This economic revolution, which | quantitative restrictions on _ the 
can in our view be only of benefit to | import or export of goods, and all 
cinematograph production, will not | other measures having a_ similar 
come about unless it is accompanied effect, shall be eliminated between 
by a profound change both in prac- | member siates. In relation to states 
tice and in ways of thought. In the | outside the treaty, there shall be a 
framework of the Common Market | common customs tariff and a com- 
which is to be set up, the protec- | mon commercial policy. 
tionist mentality must be replaced by All obstacles to the free circula- 
an expansionist mentality. This tion of persons, services and capital 
transformation can come about only | hetween member states. shall. be 
by a harmonising of laws and regu- 


lations. Before us is an enterprise 


continued on page 7} 


Cast Comes First in 
Boultings Survey 


THE RESULTS of a= survey, 
carried out by the Boulting Brothers 
in the Greater London area to find 
out why people went to see their 
highly successful film, * Brothers in 
Law,’ were revealed on Tuesday. 
The cast was the biggest attraction; 
31.4 per cent. of the people inter- 
viewed said this was their reason for 
patronising the film. 

After this. came Recommended by 
Other People (30.1 per cent.) then 
Newspaper Critics (23.8 per cent.). 

Television was the fourth moti- 
vating factor and accounted for 20.2 
per cent. of the people in the queue. 

Other reasons, in order of voting, 
were: posters, the trailer 
Progress *’; comedy ; 


; * Private’s | 
newspaper | page 6. 


advertisements: regular patron of the 


cinema regardless of programme: 
casual; legal interest; something in 
paper, magazines (not reviews); the 
book: Boulting ‘Brothers; radio; 
second feature. 

Referring to Lord Rank’s recent 
call for the development within the 
industry of “the mutual spirit,”’ the 
Boulting Brothers hope that their 


publication will lead to an exchange 
“of other = similar information 
between the greatest. as well as the 
smallest forces in the industry.” 

A fuller digest of the Boultings’ 
survey, including “ Television and 
the promotion of ‘ Brothers in Law;’ 
and ‘ Brothers in Law’ as a successor 
to * Private’s Progress,’”’ is given on 


CEA DECIDES ON 
CONFERENCE FEE 


TO ENSURE 
CEA = summer 
Bournemouth will 
“cinema trade conference” a 
registration fee of £2 2s. will be 
charged. 

From the proceeds the con- 
ference committee of the Northern 
branch, CEA, hopes to make a 


that next year’s 
conference at 
be strictly a 


substantial donation to the 
CTBF Reginald C. Bromhead 
Memorial Fund. Registration 


forms will be sent out early next 
year; fees will not be payable by 
General Council delegates. 

The committee states that it is 
satisfied this move will have the 
full approval of all members of 
the trade. 

The conference will be held 
from June 16 to June 19 and Bill 
Carr, next year’s Northern branch 
chairman, states that arrange- 
ments are well in hand for a full 
and enjoyable programme. 


OBrien Accuses 
CEA on 


Automation 


SIR TOM O'BRIEN, 
retary of NATKE, 
the CEA about 
failure to consult 
several important 


Sir Tom said on Tuesday he was 
acting on the instruction of his NEC 
and he had protested * most 
vigorously ” about the CEA’s asso 
ciation with the proposed Home 
Office amendment to the Cinemato- 
graph Regulation which, if approved 
by the Home Secretary, would 
enable an exhibitor who has auto- 
matic projection equipment to leave 
the operating box unmanned for 
periods up to 15 minutes. 

The union, he said, 
clear that it would fight in Pariia- 
ment and in public with all the 
weapons at its disposal to defeat the 
adoption of this proposed amend- 
ment. 

Sir Tom has already 
the CEA about the 
certain CEA branches in extending 
the Sunday opening hours without 
any previous consultation with the 
union. 


The union has also asked the CEA 
for a meeting to discuss the ques- 
tion of extra wages to projectionists 
where automatic projection equip- 
ment is installed and also to discuss 
the question of the continued 
|employment of part-time cinema 
| workers. 


gener il sec 
has protested to 
the association's 
the union 
questions 


on 


had made it 


protested to 
practice of 
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RESEARCH 


J OHN and Roy Boulting’s 

e inquiry, in the London 
area, into what sent people 
to see “Brothers In Law” 
makes fascinating and en- 
lightening reading. Its impor- 
tance and significance should 
not be underrated. 


Audiences afe diminishing. 
That is a fact. There is 
nothing very mysterious 


about the causes. We do not 
have to look far to see why 
they are disappearing for, as 
the survey observes, tele- 
vision and the effects of con- 
tinuing inflation provide a 
fat part of the answer. 

No, the real question is: What 
can the industry do to stop 
audiences disappearing? 
What aspects, what qualities, 
what ingredients in motion 
pictures really appeal to the 
picturegoers? Discover these 
and make sure the cuxvtomers 
get what they want. 

That is what the Boultings have 
set out to do. Of course, the 
survey applies solely to the 
London area and it must be 
noted that even within the 
London regions there are 
marked differences between 
the results. It is likely that if 
a similar poll were conducted 
nation-wide, the results would 
be quite different again. And 
the findings would probably 

* be quite different if another 
film had been selected. 

However, the poll has shown 
the value of an intensive and 
intelligently conducted pub- 
licity campaign on television, 
and the Boultings’ campaign 
undoubtedly had those im- 
portant qualities. 

& The survey is a very individual 
one, applying primarily to 
the Boultings and a particu- 
lar kind of film. 

They agreed to the survey as 
an ex and suggest 
that all interests in the indus- 
try—large and small—should 
pool their resources to pro- 

= mote market research. Their 

; proposal is to be commended. 


Editorial; 189, High Holborn, London, W.C.1 


QUOTA QUESTIONS 


DEAL 


Ps must wait until the new 

M session of Parliament starts 

next week to renew their 

harrying of the government over 
such film topics as Quota. 

Most of those interested were so 
busy at question time last summer 
that they would come under the 
rule against repetition if they 
renewed their questions this week— 
the last few days of the old session. 

But a new session wipes the slate 
clean and we may expect a batch 
of film questions to be tabled this 
week-end. 


ABOUR MPs are interested 
4 in getting the quota prob- 
lem cleared up in 1958 

They strongly oppose including 
the quota provisions in this year’s 
Films Act. The government then 
proposed a ten-year period during 
which the Board of Trade would 
be empowered to control quota. 

Because of protests this was 
whittled down to two years which 
means that new legislation would 
not be needed until 1959, 

But Mr. Swingler and others in- 
tend to press for it in 1958, argu- 
ing that this looks like being a light 
year for legislation and therefore 
Parliament should have plenty of 
time to do the job properly. 


NYHERE is uncertainty about 
the outcome of the talks 
between the CEA and Major R. P. 
Baker, on the proposed sale of 
Ealing films to television. 

Definitely there will be a further 
meeting between the two sides. But 
no date has been fixed. 

In the meantime, the talks were 
to be discussed at the CEA’s 
management and finance committee 
meeting yesterday (Wednesday) and 
it was expected that the subject 
will be raised at today’s meeting of 
the committee of the four trade 
associations which is to discuss the 
general problem of the supply of 
films to television. 

The proposal for the establish. 
ment of the Film Industry Board, 
sponsored by the late Sir David 
Griffiths, and the question of the 
admission of the Federation of 
British Film Makers to the com- 
mittee, are on the agenda for to- 
day's meeting. 


RTHUR TAYLOR informs 

4 me that the twenty-sixth 
annual dinner and dance of the 
London and Home _ Counties 
branch, CEA, will be held on 
Tuesday, December 10. 

The guest of honour will be Sir 
Alan P. Herbert, lawyer, wit, lyric 
writer, novelist, and champion of 
campaigns against unfair taxation 
and anomalous law-making. 

As an Independent MP, he 
made Parliamentary history by 
pleading the cause against taxation 
on books in a long speech com- 
posed entirely of rhymed couplets. 

Eric Rhodes, of course, will be 
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e EALING 


e BEATING TV NEWS 


in the chair. Tickeis for the func- 
tion are £2 15s. each. Arthur tells 
me that arrangements can be made 
to cater for parties of twelve at 
separate tables. 


HE film trade throughout 

the world will mourn the 

death of Louis B. Mayer—one of 

the greatest of international film. 
makers and industry leaders. 

Sam Eckman appeared in BBC 
television's programme * Tonight ” 
on Tuesday to pay tribute to his 
memory. 

No other man in Britain has a 
more intimate knowledge of one 
of the founders of the vast MGM 
organisation. 


NHE news from United 
Artists ts that Mike Todd's 
“Around the World in 80 Days,” 
is to be released in seven of the 
leading cities in the British Isles 
and Eire, on December 23. 

The theatres, all of which are 
specially equipped to handle the 
Todd picture, include five CMA 
houses—Cardiff Odeon, Leeds 
Gaumont, Newcastle Queens, Birm- 
ingham West End and Glasgow 
Gaumont, and Dublin’s Metropole 
and Manchester's Oxford Theatre. 

in each theatre “ Around the 
World in 80 Days” will be shown 
on the separate performance basis 
which has proved so successful in 
London, with all seats bookable. 

Gala performances are being 
planned to launch the film, in each 
of the seven situations. 


HE proposal to charge a 
registration fee for atten- 
dance at the CEA summer con- 
ference has been under discussion 
for some time; since Blackpool, 
in fact, when the number of people 
who wished to be present became 
an embarrassment for the organis- 
ing committee and all those com- 
panies which generally contributed 
to the programme of events. 

The Gleneagles Conference last 
year was less of a problem, because 
the Scottish branch organising 
committee wisely restricted the 
number of events, and the limita- 
tions of accommodation helped to 
keep the conference within manage- 
able proportions. 

_.f am not enamoured with the 
idea of the imposition of an entry 
fee to restrict attendance—a matter 
that ought to be determined by the 
CEA—but the pill is sugared by 
the fact that the CTBF will benefit. 


N ONSEIGNEUR News 

4 Theatres intend to present 
stories of world events on_ their 
screens at the same time as they 
appear on British television screens. 
In some cases they hope to screen 
events several hours ahead of tele- 
vision, 

This will be the result of stream- 


lining the news service by enter 
into agreements with Americ 


television interests, and with th 
British Commonwealth Int 
national Newsfilm Agency. 

By this means’ Monscigneu 
patrons will have the benefit 
world wide mews coverage o 
16-mm. films with the minimum 


of delay. 


SOME time ago, I mentioned 

b that a correspondent had 
suggested that some of our worthy 
veterans of the trade should hy 
among those presented to the Queer 
at the Royal Film Performance. 

I am delighted to hear this wil 
be the case at the great night fo: 
the industry next Monday. 

The two veterans, who will be 
among those presented are Jo 
Rogers, 87, and 80-years-old H 
Langley Merritt. Both are pen 
sioners of the CTBF. 


\ ERRITT, who entered the 
+. film industry in 1903, be- 
lieves that he is the oldest living 
member of the industry to have 
been a cinema projectionist, and 
claims to be an authority on the 
old Hales Tours. 

He was a manager for a period 
and then became a cinema-owner. 
Now retired, he lives with his wife 
—they celebrated their golden wed- 
ding on Christmas Eve, 1955—at 
Barnes. 

Mr. Rogers, who is normally a 
resident at Glebelands, but is now 
staying temporarily at The Craggs. 
Morecambe, started in show busi- 
ness as a stage carpenter in the live 
theatre. He joined the film indus- 
try in 1920 as a model maker at the 
old Stoll Studios at Cricklewood. 

A staunch trade unionist, he is 
a founder member of NATKE. 


YECIL B. DeMILLE, a great 
‘' among cinema veterans, was 
due in London on Wednesday. 
He, too, will be among those 
presented to the Queen on Monday. 
He is visiting Britain, of course. 
for the launching here of his latest 
and most ambitious production, 
“The Ten Commandments.” 
Today he is being feted by the 
Critics’ Circle at a luncheon at the 
Dorchester. a 
On Friday he is the principal 
guest of honour at a Foyle’s lun- 
cheon—again at the Dorchester. 


q)* Wednesday, November 6, 
he will be appearing in a 
BBC television programme, pro- 
duced by Alan Sleath, and in which 
Bebe Daniels and Douglas Fair- 
banks also will be seen. ; 

The discussion, I understand, will 
range over DeMille’s long and dis- 
tinguished career in the business. 

He is providing a selection of 
sequences from some of his films 
for the programme. It should make 
fascinating viewing. 


NCIDENTALLY, the London 
trade show of the Royal 
Performance film, Sol Siegel's “ Les 
Girls ” will be held by Metro at the 
Empire, Leicester Square, on Tues- 
day at 10.30 a.m. a 
The film opens its West End pre- 
miere engagement at the Empire the 
same day. 


ALLET—the kiss of death 

for the cinema box-office? 

Certainly not at the Gaumont, 
Haymarket. 

The Paul Czinner-I. R. Maxwell 

film of “ The Bolshoi Ballet" has 

taken more money in the first seven 


ef 
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days of its run at the Gaumont 
than any other film released by 
Rank Film Distributors since the 
theatre was first opened, I am 
advised. 

This initial success indicates that 
the decision to handle the film in a 
specialised fashion was the right 


one, and will pay handsome 
dividends. ; 
And, although films of pure 


ballet have never stood up to the 
test of the conventional release 
pattern, I will be surprised if the 
film does not enjoy equal success 
when it runs for a season in key 
provincial spots. 


"HE film opened at the Cardiff 
Odeon and the Birmingham 
West End this week and starts at 
the Queens, Newcastle, and Glas- 
gow New Savoy on November 4; 
the Leeds Gaumont on November 
11, and the Liverpool Gaumont on 
November 25. As in London, all 
seats will be bookable. 

The industry is, indeed, going 
through an evolutionary phase, for 
the handling of “The Bolshoi 
Ballet ” is yet another example of a 
departure from the conventional. 

The experience gained, no doubt, 
will be applied to the specialised 
selling of other pictures, and this, 
1 predict, will occur with increasing 
frequency. 

How soon will it be before all 
films are played in accordance with 
their individual characteristics and, 
equally important, in relation to 
iheir true earning capacity? 


HERE is more cheery news 

about Bill Speakman, CEA 

ireasurer and chairman of the 
North Western branch. 

The report from the Liverpool 
Royal Infirmary, to which he was 
admitted with a suspected coronary 
thrombosis, is that he is making 
satisfactory progress. But the 
specialist has ordered him a com- 
plete rest and he is not expected 
to be out and about for a month. 

However, we sincerely hope that 
his recovery will not be long de- 
layed. 

Bill's son, “ T.B.,"" has asked me 
10 express the family’s gratitude to 
the host of people who have writ- 
len or inquired of Bill's progress. 

He regrets that it has been im- 
possible to acknowledge all of the 
correspondence. 


ENNIS WALLS, advocate of 

militant action when the 
trade is suffering injustices, has 
taken a tilt at the Daily Mail. 

The trade needs no reminder that 
the Mail was one of the papers 
that attacked the industry for in- 
creasing seat prices. 

Dennis has thrown this back in 
the Mail's teeth, now that the paper, 
in common with many others, has 
increased its price. He points out 
that cinema proprietors also had 
good reasons for adjusting admis- 
sion prices. And he has challenged 
the Mail to take a less jaundiced 
view of the industry. 


A FTER dealing with entertain- 
4 ment tax and levy his letter 
states: ** You see we really have a 
better case than you because tax is 
levied on the cinema before the 
exhibitor or producer has even met 
his costs, never mind made a profit. 
I congratulate you on the article 
justifying the increase in the price 
of your paper. My only regret is 
that you were not as reasonable 
and Statesmanlike in your under- 
standing of our difficulties. 

““We have nothing to hide and 


on the contrary we have a most 
interesting story to tell of our fight 
against injustice if you have a 
journalist to spare to write it. Your 
readers would be enlightened and 
interested. 

* An invitation to make the most 
searching inquiries into our trade 
is extended by the writer. No holds 
barred. Will you accept it?” 

The Mail's reply? The letter will 
be considered at an editorial con- 
ference. 

Let’s hope it promotes a more 
sympathetic understanding of the 
trade's difficulties. 


BUSY schedule of business 

4 talks faced Jimmy and 
Michael Carreras when they 
touched down in New York early 
in the week. 

The discussions with Columbia's 
top brass ranged over the 
* Frankenstein” television series, 
which Hammer is going to make, 


proprietor of the Pendyffryn Coun- 
try Club, Anglesey. He had been 
with Brennan's Theatres for about 
26 years. 

F. Brockway, formerly booking 
manager with Northern Theatres, 1s 
ow general manager for the Bren- 
nan’s circuit. 

Another recent departure 
the Manchester trade 1S 
Weatherill, general manager of the 
Buxton Theatre Circuit. 

Mr. Weatherill is reported to 
have gone to Rome, where he 1s 
now proprietor of a restaurant. 


from 


N ISS D. WHEELER, I hear, 
4 has been appointed acting 
general manager of Ogdens Pheatres 
Circuit, Manchester, to fill the 


vacancy caused by the recent death 
of W. Miller. 

Miss Wheeler joined Ogdens as a 
junior on the office siaff at the 
Piccadilly, Manchester, in 1923. 

She had been secretary to Mr. 


At the dance organised by the 20th Century-Fox Sports and Social Club, 

Mrs. J. F. Pattinson, American actress Sandu Scott and Managing 

Director Jimmy Pattinson. Miss Scott has a featured role in FAMILY 

DOCTOR, a Templar film starring Rick Jason, Marius Goring, and 
Lisa Gastoni, a 20th Century-Fox British release 


the delivery of “The Camp on 
Blood Island" and “ The Snorkel” 
and final production arrangements 
for “The Revenge of Franken- 
stein,” the sequel to “ The Curse 
of Frankenstein,” which Columbia 
is going to distribute world-wide. 

They were also talking with 
Universal - International executives 
about “ Dracula,” which goes into 
production on Monday. This, too, 
is being produced by Tony Hinds 
and directed by Terence Fisher 
from Jimmy Sangster’s screenplay, 
based. of course, on the Bram 
Stoker novel. 


ym and Michael will also 
e have further discussions 
with Elliot Hyman about the pro- 
duction of * The Phoenix’ which 
is scheduled for production next 
year and is regarded as the most 
ambitious project to be undertaken 
by Hammer. 

The Hammer team must be one 
of the most consistently active 
partnerships these days. And it 1s 
playing the field in high, wide and 
handsome fashion. 


W H. COLMAN, who re- 
e cently relinquished the 
position of director and general 
manager of Brennan’s Cinemas at 
Deansgate, Manchester, is now the 


. 


Miller since his appointment to the 
general managership of the circuit 
in 1944, 


HE crew of 20th-Fox at the 

Soho Square headquarters 

is a happy one and this is never 

more evident than at the annual 

dance of the company’s flourishing 
sports and social club. 

The dance, held on Friday, was 
a most friendly and thoroughly 
enjoyable social occasion. 

And it was easy to see that this 
was due in large measure to the 
wholehearted way in which Jimmy 
Pattinson, the club's president, and 
his colleagues on the 20th-Fox 
board, Basil Lichfield and Percy 
Livingstone, and other executives, 
give their support to the club. 


HE committee—Bill Fisher, 

chairman, Freddie Hicks, 
treasurer, John Gorton, Ron Smith, 
Derek Radcliffe, Barbara Pyke, Vic 
Dilling, John Griffiths and Pete 
Russell—did a grand job. 

A pleasant surprise was the 
presence of Sandu Scott, the 
American television and cabaret 
artist, who has a featured part in 
‘Family Doctor,’ which is being 
made here for 20th-Fox release. 

She won a lot of friends by 


freely participating in the dancing 


ifter a long and tiring day at the 
studio 
TIYWO important § dates for 


Variety Club. Mike Franko- 
vich tells me that the annual dinner- 
dance has been fixed for Saturday 
February 1 

Four top-notch bands, a grand 
cabaret, the tombola andthe 
presence of many stars of show 
business are on the programme 

We can expect the usual scramble 
for tickets—four guineas each 


N IKE, too, has fixed a charity 

a premiere night of the 
London presentation of that fabu- 
lously successful musica] stage 
a “My Fair Lady,” on May 

If the current market prices for 
the New York show are any cri 
terion, the cost of tickets for the 
Variety premiere—10 guineas, five 
guineas, three guineas, one guinea 
and 15s.—can be regarded as a 
snip 

[he proceeds will go to the 
London Federation of Boys’ Clubs 


[| | SUALLY one of the most 
popular and enjoyable social 
events organised by the Lancashir¢ 
Cinema “Old Boys” Association, 
ihe annual family party dance, is 
Lo be held this year on November 
It takes place at Manchester's 
Waldorf Hotel. The reception starts 
at 7 pm followed by dinner at 7.30 
pm. Dancing goes on till 1 am the 
following morning, 

Tickets are strictly limited. They 
can be obtained from Hon. Secre- 
tary C. P. Brown, 261, Windsor 
Road, Coppice, Oldham. 


TIYHE Cathay Organisation, 

with SO cinemas in Singa- 

pore, Malaya, Sarawak and North 

Borneo, has streamlined its screen 
advertising service. 

From January | next year a new 
policy will be brought into effect 

a maximum of three minutes of 
advertising or, alternatively, a 
maximum of seven films will be 
shown in any one programme in 
any of the theatres 

To ensure virtually a 100 per 
cent. audience the advertising 
period will be set immediately be- 
fore the main feature in a wholly 
darkened auditorium (in the event 
of an interval, the period will com- 
mence after the interval). 

States the Cathay Organisation: 
‘We are laying down the above 
policy in the interests of the adver- 
liser. From observations we are 
satisfied that our patrons are recep- 
tive to only a limited amount of 
film advertising in one programme, 
and that we, as theatre exhibitors, 
cannot sell the advertisers’ products 
to our patrons effectively unless 
there is a limitation to what is 
presented on the screen.” 


V ERGERS are in the air. 
+ Two American trade pub- 
lications are to combine. 

They are The Showmen's Trade 
Review, Mrs. Chick Lewis's publi- 
cation, and Jay Emanuel Publica- 
tions’ Motion Picture Exhibitor. 

Jock MacGregor will continue as 
London manager of the new publi- 
cation. 
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‘KINE.. SUMMARY OF THE BOULTINGS' SURVEY 


Why They Went To See 


Brothers In Law” 


66 FY NCREASING numbers are 
| from the cinema We 
competition of television, and the effects 

of continuing inflation, provide, if only partially, 
an explanation for this lamentable tendency 

“ But, although we are unable to control 
influences of this kind, I believe there are other 
factors which also affect the box-office, and do 
lic within our power. We have a shrewd idea 
why people are not going to the cinema. Is u 
not desirable, therefore, for us to try to dis- 
cover exactly what it is that takes an individual 
from the comfort of his parlour to the dis- 
comfort of the cold and windswept queue outside 
the local cinema?” 

With these words 


staying away 
know that the 


Theo Richmond, the bright 
young publicity director of Charter Films, put 
his case to the Boulting brothers for a special 
inquiry into what sent people * Brothers 
In I aw. 

‘Given that we 
factors—the things 


lo sec 


the positive 
that make a person go to 
the cinema—as distinct from the negative 
factors—that is, the things that keep them away 

we shall then be in a position in our selling of 
any one film, to emphasise those qualities which 
are most attractive to the public. I propose 
therefore to undertake a research project that 
will help us discover what some of these positive 
factors are. I take it that such an _ enterprise 
will have your approval and endorsement?” 

*How much will it cost?’’ inquired the 
Boultings, with understandable concern and 
hesitation 

Richmond confessed that to do the job 
properly—on a completely scientific market 
research basis—would necessitate a considerable 
sum. But, he added hastily, he had devised a 
scheme, involving the assistance of a number 
of London university students in the role of 
interviewers, which would put the inquiry well 
within the company’s resources. 

And that’s how the survey started. The 
findings are published in a 41-page brochure. 


know some of 


TIVHE survey was 
three London 


duly conducted in the 
circuit release areas, 
North-West, North-East, and South, between 
March 30 and April 20 this year. In all, 1,004 
picturegoers were interviewed. 

In the light of the film trade's increasing dis- 
cussion of the merits and demerits of television 
publicity, it was particularly important to learn 
as much as possible about the effects of a tele- 
vision publicity campaign. 


The television campaign for “ Brothers In 


Law" was an unusually intensive 
twelve programmes—7 BBC; §5 
time of West End opening 
No ITV commercial 
promote the picture. 

Picturegoers were asked whether they viewed 
television and if so whether they looked-in more 
or less than three evenings a week. They were 
then asked whether they remembered seeing any 
thing about “ Brothers In Law” and to name 
any of the programmes, a list of which was read 


to them. 
«>t the 307 picturegoers interviewed in 
North - West London; 149 said they 
viewed TV. Sixty-six of these viewed more than 
three times a week. 83 said they looked-in less 
than three evenings a week. 

In North-East London 379 were interviewed ; 
273 said they viewed TV; 148 viewed more than 
three times a week; 125 viewed less than three 
times a week. 

In South London, 318 picturegoers were inter- 
viewed; 196 said they viewed TV; 108 looked- 
in more than three evenings a week; 88 viewed 
less than three evenings a week. 

A breakdown shows that about 6 in 10 
picturegoers view TV. In the North-East about 


one, covering 
ITV—at the 
and general release. 
advertising was used to 


7 in 10 view; in the South about 6 in 10; and 
in the North-West nearly § in 10. 
It is pointed out that this disparity might 


reflect the different classes of people living in 
the three areas. The pattern is repeated in the 
figures of viewing frequency which show that 39.1 
per cent. of picturegoers in the North-East view 
more than three evenings a week, compared with 
34 per cent. in the South and 21.5 per cent. in 
the North-West. 

In the North-East and South the majority view 
more than three evenings a week; in the North- 
West the majoriy view less than three evenings. 


The survey shows (see table) that 618 
(61.6 per cent.) of the 1,004 _ picturegoers 
watch TV; that 334 of the 618 (54 per 
cent.) viewers remembered seeing something 


about the film on TV; and that 203 of the 334 
were influenced by what they saw. 

In the North-East and South a. slightly 
smaller percentage remembered than in_ the 
North-West; but of those who remembered, the 
North-East and South show slightly higher in- 
fluence results. A difference is somewhat more 
pronounced between the sexes, with females 
rating higher percentages than males. 


It was learned that “ Picture Parade’ (BBC) 


Numbers of filmgoers who : 


film, and these as percentage of (5). 
By area and sex. 


North-West | North-East 
Aa) 
Filmgoers who view TV 149 
Kb) 
Viewers who remembered 
secing something about 
Brothers in Law” on TV 
Ke) 
Viewers who gave TV as a 
reason for going to see 
“ Brothers in Law" 


84 (56.3%) _ 14763. 8% 


50 (59.5%) 


AWARENESS AND INFLUENCE OF TV PUBLICITY 
(a) view TV ; 
on TV, and these as percentage of (a) ; 


91 (62.0%) 


(b) remembered seeing film publicised 
(c) gave TV as reason for going to see 


_ South All Areas Males | Females 
196 618 373 245 
) 103 (52. 6%) 334(54.0%) 198653. 1%) 136(55.6%) 


62 (60.2%) 203 (60.8%) | 116(58.2%), 82(64.0%) 


1937 
| } 
. . . 

! Vital Statistics t 
; 
» 
Numbers Percent - 
Reasons giving ages « 
reason total inte 
viewed 
Cast 315 31.4 
Recommended by other people 302 0.1 
Newspaper critics .. 239 23.8 
Something on TV 203 20.2 
Posters ws 181 18.0 
Trailer 169 16.8 
*** Private’s Progress ” 147 14.7 
*Comedy . a ve. lil It. 
Newspaper adverts “ 99 99 
Regular patron of cinema regard- 
less of programme nan 47 47 
*Casual ie ' a 43 43 
*Legal interest : ‘ ibe 37 37 
Something in papers, magazines 
(not reviews) ea ne 34 34 
*Read book a ia 23 2.3 
*Boulting Brothers v4 - 13 ‘3 
*Radio end . has sled 9 09 
*Second feature... bee 8 0.8 
° Reason not listed in questionnaire. 
Note.—Percentages add up to more than 100 because 
some filmgoers Stated more than one reason. 


was seen and remembered by far the 
number of picturegoers (152). About half this 
number saw “ Portrait of a Star” (ITV), next 
on the list. Then, listed in decreasing order 
came: “6.5 Special’ (2) (BBC); * What's My 
Line” (BBC); “This Week” (ITV); “ Talk 
of Many Things” (BBC); “ Tonight” (BBC): 
“6.5 Special’ (1) (BBC); “Spot the Tune” 
(ITV); and “Four O'Clock Magazine” (ITV). 
Only 73 picturegoers could not remember the 
name of the 


largest 


programme Or programmes on 
which they saw references to “ Brothers In Law.” 
A summary of the inquiry into the tele- 


vision publicity campaign states that three in 10 
filmgoers could recall seeing something about the 
film on TV and the majority of these could name 
the particular programmes. And two in 10 
said that their decision to see the film had been 
influenced by TV publicity. 

The one in 10 who denied that they were in 
fluenced were at least reminded of the film, and 
it is not altogether unlikely that some were 
unconsciously influenced. 

Of those picturegoers who view TV, over half 
(54 per cent.) were aware of TV publicity for the 
film and about a third said it was a reason for 
their seeing the film. Of those who had seen the 
publicity, nearly two-thirds (60.8 per cent.) were 
favourably influenced. 


ASSESSING the overall effects of tele- 
é vision as a publicity medium, it mus 
be remembered that TV (like all other reasons 


stated by filmgoers for seeing the film) was given 
in the majority of cases with other reasons. 

The final conclusion is that television played a 
considerable part in effectively publicising 
* Brothers In Law.” 

A short supplementary note on radio publicity 
reveals that about 5 per cent. of picturegoers 
remembered hearing about “ Brothers In Law’ 
= the radio, and about one per cent. gave radio 
oe as the reason for seeing the film. These 
are atively insignificant figures since the 
medium was hardly exploited. 

The Boultings’ “ Private’s ; 
the biggest comedy box-office success of 
1956 in Britain. It featured Ian Carmichael, 
Richard Attenborough, Terry-Thomas, all of 
whom starred again in “ Brothers In Law.” 

Posters and press advertising, as well as the 
trailer for the latter film, emphasised that it was 
“by the same team that made ‘ Private’s 
Progress °.”’ 

Picturegoers were asked whether they had seen 
“Private’s Progress’ and whether they knew 
that “ Brothers In Law” came from the same 
team. 

About two-thirds had seen 
gress’ and about the 


Progress 


* Private’s Pro- 
same proportion was 


continued on page 28 
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GALA TO DISTRIBUTE 


ECM Treaty 


—continued from page 3 


; | 
ibolished, and there shall be a com- 


mon policy on transport. 


_ Provision is made for corrections 
in balance of payments. A Euro- 
pean investment bank shall be 


instituted, with the object of facili- 
tating the economic expansion of the 
community by the creation of new 
resources. 


Association with countries and 
territories overseas with a view to 
encouraging economic and _= social 
development is foreseen. 

The common market is to be} 
established over a period of 12 
years. This period is divided into | 


three stages, each of four years, but 
the duration of each stage may 
modified under certain conditions. 
_ Member states will refrain 
introducing new import or export 
duties between themselves, or taxes 
having an equivalent effect, or in- 


from 


creasing existing restrictions. Import 
duties at present in force between 
member states will be progressively 
eliminated during the _ transitional 
period. Agreement on_ legislation 
ind idministration f customs 
matters shall be reached before the 


end of the first four-year period. 

Quantitative import 
and all measures having a similar 
effect, are forbidden between mem- 
Der states; no new restrictions may be 
introduced : quotas shall not be made 
more restrictive, and shall be pro- 
gressively eliminated during the 12- 
vear period, at the end of which they 
shall be suppressed. 


restrictions, 


Quola Arrangements 


All bilateral quota arrangements 
shall within a year from the coming 
in force of the treaty be transformed 


into. quotas open to all member 
states. 

The free movement of workers 
within the community is assured, at 


the latest by the end of the 12-year 
period; this implies the abolition of 


all discrimination = of nationality 
between workers of the member 
Slates in regard to employment, re- 


muneration and working conditions. 

Workers of any state within the 
Community will be free to accept 
employment and take up residence 
in any other member state. 

The gradual elimination of exist- 
ing restrictions over the 12-year period 
applies equally to the creation of 
agencies, branches, or associated busi- 
nesses. Freedom of establishment 
includes access to non-salaried activi- 
lies, and to the founding of enter- 
prises and companies, subject to cer- 
lain restrictions upon capital. 

Restrictions on movement 
capital shall be progressively relaxed. 
Current payments shall be free from 
all restrictions by the end of the first 
four-year period. 

Financial assistance between mem- 
ber states—for instance, to combat 
unemployment and promote economic 
development—is compatible with the 
treaty, subject to certain restrictions, 
notably that such aid shall not 
threaten or unduly favour particular 
enterprises. A commission may de- 
cide whether such aid is compatible 
with the treaty. 

Discriminatory taxation upon 
products of member states is 
bidden, and dual taxation is to 
<liminated. 

During the first four-year period 
every member state will bring into 
effect the principle of equal pay for 
equal work by men and women 
workers. 


the 
for- 
be 


of | 


be } 


renee tai ee rade es 


JAPANESE FILMS 


ALL the films that Pathe-Overseas, 
of France, handles from Japan will 
now be distributed here by Gala, as 
a result of a contract signed by 
Kenneth Rive, managing director of 
Gala. 

The first of these films is * Street 
of Shame,” starring Machiko Kyo, 
who will be remembered for her per- 


formances in “Rashomon” and 
“Gate of Hell”: this film has an 
X certificate, and is an _ exposé 


of vice in the Orient. 

Others in the deal are: an unusual 
documentary, “ The Savage Moun- 
tain,” which depicts the survival of 
the fittest in Nature, ‘ Mysterious 
Satellite,” and “ Juvenile Passion,” 
which deals with irresponsible youth 
and sexual passions, resulting in 
murder and tragedy. 


Release Schedule 


Gala’s release schedule for the 
coming year is the most promising 
to-date, with films from Italy, 
France, Hungary, USSR, Germany 
and Japan 

Among films shortly to be scen 
are: 

Germany.—A_ strong X_ certifi- 
cate film starring Eva Bartok and 


Ivan Desny, ** Her Crime Was Love,” 
in colour; * Kissed on the Shoulder,” 
based on the German operetta, ** Der 


Bettelstudent,”” and featuring the 
Polish State Ballet Company. 
Italy.—The new Italian star, 
Marisa Allasio, in “Girl in a 
Bikini’; Martine Carol in “Vl 
Defend You My Love,” with Vit- 
torio Gassman—a _ tense drama: 
* Hello Switchboard!” starring 
Giovanna Ralli, another new sta 


from Italy: 


one of Italy’s best-selling novels, 
starring Eleonora’ Rossi Drago, 
Gabriele Ferzetti. and Valentina 


} meecung 
“ ” | 
Les Amiche.”’ based on 


Dr. Paul Czinner, producer and director of the Eastman Color production 
THE BOLSHOI BALLET (RFD), with F. L. Thomas (General Manager 
of Rank Film Distributors), Harold Boodson (Rank Film Distributors’ 
General Sales Manager) and lan Craig, manager of the Odeon, Cardiff, 


where a Press show of the film was held last week. \ 
Gaumont Theatre, Haymarket, London, the film opened for a season in 
Cardiff on Monday, October 28 


Coriese; ** The Vampires,’ a horror 
film in CinemaScope, with Gianna 
Maria Canale. 

Hungary.—An animal documen- 
tary, “ Kati and the Wild Cat.” 

rance.—** Gipsy,”” a CinemaScope 
and Eastman Color film, starring 
Jean Marais and Kerima. 

USSR.—* The Great Heights,’ 
shot in colour, a film that, it is 
claimed, grips from start to finish: 
and a science-fiction film of under- 
ground submarine bases, “ Secrets of 
two Oceans,” also in colour. 

With the signing of general agrec- 
ments with Pathe-Overseas, Titanus 
of ltaly, Sovexportfilm, and Defa of 
Germany, Gala, in association with 
Jacey Cinemas and Carlton and 
Majestic, is expanding its handling of 


| 


| 


} wood 


Continental films; in the past, the | 
company has _ handied = no_ less} 
than 25 feature films a year, and the 


iim is to increase this to 30 


The future programme will al!so be 
announced shortly of the new pro- 
duction company Kenneth Rive has 
just formed with Wolf Mankowitz. 


AITC Draft 
Is Ready 


drafting committee of the 
AITC completed on Monday the first 
draft of the indusiry’s case for sub- 
mission to the Chancellor of the Ex- 
chequer. All that remains are one 
or two verbal alterations, 
committee spokesman, 


THE 


Sal 


The draft will be submitted to a 
of the sub-committee 
November 13 and, after approval or 
amendment, will be put the 
committee meeting at a date yet to be 
fixed 


to 


Currently at the 


went to 


; in 


} 
on 


full | 


Louis Mayer 
dies in 
Hollywood 


LOUIS B. MAYER 
on Tuesday, at 
his death cx 


Holly- 
7, 


ot * a 
of an 


died 
the 
mes t 


in 
ize 
With end 
era 

During his years the chief 
»f MGM studios he made more than 
800 films. He also made Judy Gar- 
land, Greta Garbo and Clark Gable 
into some of the biggest stars the 
world has ever known. 
He was born in Russia and 
America at the age of three 
1907 he bought his first theatre 
long all five theatres in 
town Haverhill, Mass., were 
»wned Mayer and Nat Gordon 


He next became interested in renting. 
VGM is Born 


Deciding 
) be 


1c 


is 


went 
In 
Not 
the 


io 


after 
of 


by 


that greater profits were 
made in production, Mayet 
Hollywood and formed the 
Mayer Pictures (¢ 
He later joined Irving Thal- 
and formed the Metro Pictures 
Corporation, a distributing company. 
In 1924 these companies joined up 
with theatre magnate Marcus Loew, 
ind MGM was founded. 
When Mayer resigned from MGM 
1951 he became chairman of the 
board of Cinerama Corporation. As 
ecently July this year a faction 
xf Loew’s, Inc., was pressing for the 
reinstatement of Mayer as_ studio 
chief.—P. f 


BoT MEETS AIC 
ON NOVEMBER 7 


Louis B 
Won. 


herg 


orpora 
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THE Board of Trade has agreed 
to receive a deputation from the AIC 
on November 7. The purpose of the 
| visit 1s to put the case of exhibitors 
who had exemption or some relief 
under the voluntary levy scheme and 
have to pay in full under the statu 
tory levy. 

Represented by Harry Mears, H 
( Orr, Dennis Walls, and Aubrey 
Partner inc issociation will present 
i list of 40 names of exhibit who 
will be affected by 1 statutory 
ruling. 

On the afternoon of the deputation, 
the AIC will hold a council meeting 
it 2.30 at the Angel and Crown 
Warwick Street, WI 


SCMA Consider 


Agreement 
SCMA 


in 


T HE defer red 
meeting was held 
day. Main item of discussion was 
to decide whether to vary end 
the existing agreement with the CEA 

It was expected that the 
would favour ending the 
and negotiating a new one. 

National secretary Bill Ellison also 
reported on the society's meetings 
with NATKE, ACTT and the ETU 
in an effort to get joint representation 
on the AITC. He further reported 
on the society's efforts for represen 
tation on the Cinematograph Films 
Council. 


executive 
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RANK OPENS 
PICCADILLY, 
BRUSSELS 


AMBASSADORS and Nn 


ed dy } W 


TEN 


cusion Ww ‘ lso B it n 
of * Campbel Kingdon 
reening was preceded by 
inc of < of 
Stanl Bak« with J 
nne Heywood and Tony 
Miss Ireland and Miss H 
both spoke in French, hav 
introduced Oliv Delvill 
ilm critic of Le Sou Brit 
film enthusiast 
A supper party and d 
the British Ambassado 
followed the openi 
in the day 
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irded innu y by an 
Lropny Ss TX 
mutual 
among 
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standards 


American 
contributions 
inding and good- 
peoples of the world. 
devotion highest 
of motion artistry 
in any of its branches 

M. Clair was unable to be present 
at this year’s Edinburgh Film Festi- 
val when other awards and medals 
were presented by the American 
Ambassador, John Hay Whitney. 

Making the presentation Douglas 
Fairbanks referred to the London 
Film Festival and expressed the hope 
that 11 would become a firmly estab- 
lished annual event 


unders 
il ine 
io the 
picture 
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Mrs. Winckles, Kenneth Winckles, joint assistant managing director of The Rank Organisation, M. Lucien Cooremans, 
Burgomaster of Brussels, and M. Fol, administrateur at the Piccadilly Theatre, walking across the 16th-century 
Great Square of Brussels to attend a luncheon for The Rank Organisation artists on the occasion of the opening of 
The Rank Organisation’s new cinema, the Piccadilly 


Report From Ulster by $. GORDON DUFFIELD 


Exhibitors Fighting 
Rating Valuations 


A NEW formula for the rating of Ulster cinemas may be thrashed out with 


the Commissioner of Valuation 
a Northern Ireland CEA spokesman 


‘within the next few weeks,” 


according to 
Negotiations between the branch's 


advisers and the Commissioner have been intensified over the past month 


and it is now thought that he has 
position 

One of the 
of a London 
veyors, recently 
Ulster valuations, 
force in April, 
some cases the new 
and a half times those of the old 
and there are Belfast cinemas which 
have been given rateable values com- 
parable to those of cinemas in 
Picc idilly. 

The big majority 
have appealed against the increases 
on the recommendation of CEA. 
Should a formula acceptable to both 


A. H. Bean, 
chartered sur- 
the new 
came into 


In 


advisers, 
firm of 
described 
which 
ss col SS il 
figures are two 


ds 


of 


CEA and the valuation department 
of the Stormont Government not be 
worked out, these appeals would 


take many months, perhaps years, to 


be settled in court. 

Mr. Bean was in Belfast last week 
(beginning October 21) and with the 
local adviser, William McAllister, 
met the Commissicner a number of 
umes 

a * = 

WILLIAM CARTLIDGE, ABC 
director and general manager, who 
attended the gala premiere’ of 


Warner's “ The Prince and the Show- 
girl’ in the Belfast Ritz last week, 
has considerable interest in Ulster at 
the moment. I understand that ABC 
has plans for expansion in the Pro- 
vince in the near future. 

Mr. Cartlidge will be travelling 
back to Belfast within a few months 
and may then announce the building 
% a new cinema in an out-of-town 
location. 

The premiere—in aid of the Order 


of St. John—was a glittering affair 
attended by the Duke and Duchess 
xf Gloucester. 


Mr. Cartlidge, who was deputising 
for the chairman, Sir Philip Warter, 
j} was presented to their Royal High- 


a “keener appreciation ” 


exhibitors 


| Old 


of the trade's 


nesses with C. Kenneth Oakes, the 
district manager. It was the first 
official Royal visit to an ABC 
theatre. 

Mr. Cartlidge was on _ familiar 
ground: he was once district man- 
iger in Northern Ireland and had 
the Ritz as his headquarters. 

— 
a 7 B 
THE Belfast Opera House will 


be going over to films during a pre- 
Chrisimas week. George Lodge, the 
managing director, has announced a 
novel programme. Entitled ‘ The 
ind the New” it will consist cf 
Chaplin’s “The Kid” and New 
Realm’s “The Son of the Hunch- 
back." The Opera House orchestra 
has been retained to supply all the 
old-time musical effects for the Chap- 
lin film. 

The policy of the Opera House is 
still to encourage live presentations, 
but Mr. Lodge tells me it will likely 
go over to films again next year for 
a few weeks at a time. 


Booked Seats For 
“Ten Commandments ” 


FOLLOWING its Roval Charity 
premiere before the Duchess of 
Gloucester at the Plaza. on Thurs- 


day. November 28, Cecil B. DeMille’s 


“ The Ten Commandments ” begins a | 


reserved-seat, twice daily engagement 
on Friday, November 29. 

The production will be screened 
daily at 2.15 and 7.15, with one per- 
formance only on Sundays at 6.0. 
All seats will be bookable in advance, 
and the prices will be 6s. 6d.; 9s. 6d. ; 

110s. 6d.; 15s. and £1. 


| realise 


AIC READY 
TO FIGHT 
TAX ALONE 


AT its October meeting last week 
Birmingham and Midlands Branch 
members of AIC decided that unless 
they were represented on the Al! 
Industry Tax Commitice, th 
favoured fighting their own campaign 

The chairman, Miles Byrne, told 
members: We have got to fight hard 
this year. It is a_ life-and-de: 
struggle. We are always pulling o 
punches, hoping that the governme 


| will be kind. But they take no notic 


A resolution from the branch ther 
stated: “We propose that we fig! 
our own tax campaign if we are n 
represented on the AITC.” T 
branch also endorsed a suggestion 
that members should submit certa 
statistical information, if required, 
an independent accountant acting f 
the Association, so that a case could 
be prepared 

Referring to TV film excerpts 
Orr said that several companies we 
now discussing whether to supp 
them or not. The AIC had origina 
criticised such programmes, a 
“now the CEA is backing the Alt 
views,” 

Mr. Orr also drew attention (to 
Minisiry of Housing and Loc 
Government proposals to limit advc 
tising on shop fronts. “If it goes 
shop fronts the next thing they a 
going to challenge is cinemas,’ 
said. He undertook to look furt! 
into the matter 

A recommendation to the Counc 
of Management from the branc! 
asked that it should consider adve 
tising the AIC membership in th 
trade press every so often. Membe:! 
ship was in the region of 800 an 
it was felt many more people should 
this. 


H 


Hants CEA Date 


BECAUSE the chairman, Council- 


| lor Harry Mears, is still abroad, the 


next meeting of Hants and East 
| Dorset branch CEA, which was to 
have been held at Southampton on 
| Wednesday, October 30, has been 
| deferred. 
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FROM U.S TO YOU 


by LEONARD COULTER 


Features-on-TV Misunderstanding 


Speeds Up Box-office Slump 


A NEW aspect of the televising of old films has been manifesting itself 
during the past few weeks, to the chagrin of most producing companies. 
Apparently an increasing number of people has been staying away from 


the cinema in the belief that 
tclevision.” 

This curious idea—curious because 
only pre-1948 features are appearing 


* we'll 


be able to catch the picture on 
|for the medium-priced pictures on 
which Allied was chiefly engaged. — 

Other factors were the high 


on “free’ TV—has_ apparently 
arisen because of the widespread 
publicity being given to pay-as-you- 
see television and to the Cable 
Theatre experiment in Bartlesville, | 
Oklahoma. 

A fairly general belief has grown 
up that Toll-TV in one form or 
another is almost imminent, and 


that its sponsors will be table to talk 
Hollywood into making new product 
available. 


Misleading Advertising 


To some extent, the rumour has 
been helped along by the misleading 
advertising of the networks and inde- 
pendent TV station operators who, 
in announcing their programmes of 
“oldies,” have been publicising 
them as “ the best from Hollywood.” 

It has also been noted that the 
major producing companies have 
been co-operating in the Bartlesville 
Project by “lending ”’ prints of first- 
run films to Henry S. Griffing on a 
pay-later basis. 

This is a most unfortunate develop 
ment coming, as it does, at a time 
of box-office slump and, of course. 
the Toll-TV pioneers are not the 


negative print and advertising costs 
involved on “ Friendly Persuasion ” 


which, despite “rave” reviews, has | 
|mot yet earned a profit, the disap- 
pointing results of “Love in the 
Afternoon” and the abandonment 
of work on “ Typee,” which was 
being made by John Huston and 


least bit interested in squelching the | 


idea. 

Meanwhile, a 
have escaped from Bartlesville. 
where patrons of Mr. Griffing’s 
Films-in-the-Home venture have been 


few more figures 


paying for the service for just over 


three weeks. 
There are an estimated 8,000 tele- 
vision sets in the town. 
have signed-up for monthly 
Programmes and 200 others 
applied to be “ hooked-in ” 
transmission cable. Of those 
were linked to the cable when the 
Programme was being supplied free 
on a trial basis, about 30 cancelled 
when Video Independent Theatres, 
Inc., began sending out bills on 
October 1. The charge is 9.50 dollars 
a month (about £3 7s. 6d.), for which 
the viewer is given his choice during 
the month of 13 new Pictures and 
18 reissues. ; 
On this basis, Bartlesville is a long 
way from the money-making mini- 
mum of an estimated 1,200 to 1.500 
subscribers, but in view of the fact 
that the project started only in 
September, and considering the low 
cancellation rate, the experimen! 
certainly cannot yet be written off 
as a flop. ‘ 


THE ADVERSE 
just announced by 


film 
have 
to 


financial results 
Allied Artists 


Some 500 | 


| he 


tS 
| promised 


which, for the year ended June 29. | 


lost 1,783.910 dollars, compared 


with a profit of 371,875 dollars, are 
due, says the company’s president, 
Steve Broidy, to declining audiences 


which cost 465,000 dollars in advance. 

What ** corrective measures ” 
Steve Broidy has in mind are as yet 
unknown, but the unfavourable 
figures resulting from the company’s 


first venture into “* top-bracket” 
product suggest that there will be 
a reversion to the smaller budget 
* exploitation '* type of film. 
e 7 & 
THOUGH United Artists has all 
the capital it needs, as a result of 


its recent flotation as a public com- 
pany, it has completed loan con- 
with 


tracts three major circuits— 
RKO Theatres, Loew's and United 
Paramount. 

These three concerns will make 
available to UA a sum totalling up 
to 3,500,000 dollars which, it is 
understood, will be earmarked for 
production. 

Thinking behind this transaction 


is that UA will thus strengthen its 
ties with the circuits, and that the 
latter will assure themselves of 
additional pictures. 
a & a 

REPORTS that RKO was ridding 
itself of all its oveTscas cx- 
changes originated in the negotia- 
tions by the company for the sale 


of its Spanish interests to the Ramos 
brothers—Luis and José—of Madrid. 
For many years José Garcia 
Ramos has been RKO’s district 
manager in Spain 
If the deal is consummated (RKO 
still declines to confirm it officially) 
there will be a breach in the solid 
front of American companies repre- 
sented by the Motion Picture Export 
Association and there is some agita- 
tion within the MPEA, which sees 
iis bargaining position weakened. 
For some two years the associa- 
tion has upheld an embargo on the 
export of U.S product to Spain, and 
it is now wondering whether other 
companies may not be obliged to 
“get in under the wire,” 
RKO’s projected deal would give the 
Ramos brothers a sizeable number of 
pictures for release in 1957-58. 
There is absolutely no truth, RKO 
says, in the story that its exchange 
*“ empire ” being put on_ the 
auction block, for while U.S produc- 
tion activities have practically ceased, 
the present intention of the com- 
pany’s chief executives is to rebuild 
it as a finance-distributing concern 


Is 


FRENCH UNION ATTACKS 
AMERICAN PRODUCERS 


RAYMOND LE BOURRE, a leader of the Socialist trade union of show 
| business workers, is prepared to start a violent campaign against U.S films 
in France if American producers in Europe do not stop the practice of using 
technicians and actors who are members of the Communist affiliated trade 
unions, writes KINne.’s Paris correspondent Henry Kahn. 


Le Bourre recently returned from a 
visit to the U.S. where he met Pat 
Somerset of the actors’ union in 
America as well as Griffith Johnson, 
vice-president of the MPAA. Both, 
said, were amazed to learn that 
American producers in Europe used, 
exclusively, technicians and actors 
who were members of the Communist 
affiliated trade unions. 

He said he had been very well 
received by the State Department in 
Washington and he had also seen 
M. E. J. Mannix, of MGM, and 
S. Mayer, of Fox, who had 
to instruct their Paris 
organisations that this practice must 
stop. 

“We are all in favour of pushing 
American films here,” he said, “ as 
French production is insufficient,” 
and added that they were loth to 


start a campaign against American 
films because it might lead to the 
import of more Russian films. 


He insisted he did not want a 
monopoly. That would be illegal in 
France, just as the “closed shop ” 
was illegal Nevertheless he had 


never met any representative of the 


| MPAA in France, and at no time had 


his union been approached. 
it was ignored. 

He could not say if his union was 
as important as the Communist 
affiliated unions. Spokesmen for both 
MGM and Fox have already stated 
that they have to choose the best 
workers where they can find them. Le 
Bourre’s union is a relatively recent 
formation and it would appear that 
the CGT or Communist unions still 


In fact, 


since | 


FESTIVAL 
FOR 
‘FRISCO 


SAN FRANCISCO'S 
International Film 
December 4 


first annu 
Festival opens on 
Fourteen countries are 
Participating in its festival which is 
the final project of the San Fran 
cisco Art Commission for this 
The Festival will 
two-week period 
ordinator for the event is Irving M. 
Levin, divisional director of San 
Francisco Theaters Inc., who received 
his appointment from Harold Zelle 


extend 
Acting 


over <l 


als co 


bach, head of the Art Commission 
According to Levin, the films will 
be shown at the 1.000-seat Metro 
Theatre 
A number of countries, including 
Italy, India, Great Britain, Japan, 
Denmark and Spain, have already 


promised films for the competition 


Each country was asked to submit 
a list of pictures. It was ruled that 
the films must not have been gener- 
ally shown in the San Francisco area 
and must carry sub-titles in English 

This list will be appraised by an 
appointed committee and the film 
chosen will be given showings for the 
public and judges 

**Golden Gate Awards,” plaques 
awarded for merit, will be presented 


to winners in four categories: best 
film, actor, actress and director 

A CONTRACT to handle UK 
public relations and publicity for 


ZIV Television Programs of America 


from December 1 has gone to the 
Leslie Frewin Organisation 

have the best technicians Le 
Bourre’s main complaint is that no 


approach has ever been made 


He also said he had evidence that 
some Americans, to use his actual 
words “recently naturalised,” chose 


certain technicians who happened to 


be friends regardless of the Union 
affiliation. On the other hand, Mr 
Chenet, of the French actors’ union, 


had started a campaign against the 
use of foreign actors in French films 

In an imerview Mr. Chenet said 
that French producers were using 
foreign artists in order to try and 
break into difficult markets. For ex- 
ample, German artists were used to 
help films in Germany and Switzer- 
land. and American artists to help 


films in the U.S and so on 

The Actors’ Union was not against 
the use of foreign artisis, but it felt 
that French producers had gone too 
far. French films should help to give 
French actors a reputation abroad 

* Actually.”” said Mr. Chenet, “ we 
have only two whose names make 
any impact whatsoever—Brigitte 
Bardot and Martine Carol. But 
France has other artists besides these 
two.” 
Charles Chaplin, who presented his 
“King in New York” in Paris last 
week, barred all American correspon- 


| dents not only from the special show- 


ing of the film but also from his press 
conference. 


LETTERS TO THE EDITOR 
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Showmen Can 


“Independent CEA a_ Win Holidays 


Painful Necessity 


IS IT notc now to indepen- 
dem exhibitors th circum-producer- 
emer interests cannot combine th 


nicrests at a ny with that of tm 


ndependen xhibitor nd ) 
| lows, § ina ne nust NOt sit 
ygeth CEA? 

How can one expect powertu 
ection of iw CEA, suc s the c 
Cun-p oduce! cr r members oO VO 
igainst their ow nte How 
could one « xpect them to vote solidly 
gainst the s nz of film oO te 
vision when wy a nicresied it 

levision? How could th vote for 

alistic film hire agains heir own 
p od ice] distributo W resis’ How 
could they vo for independent ex- 
bitors getting some first run product 
maro b And so the pitiful 
€ goes on and on 

We car blam lw circul fo 
looking after tl own interests by 
having a powerful voic n the CEA 

they would not perhaps be the mar 
vellous businessmen they are, if they 
were not thoughtful also: and her 
| me say at once that the British 
produc and fine men like Lord 
Rank are positive pillars and a 
source of pride to the whole trade 


Ss. alas, the clouded vision and 
timidity of the independent exhibito 
hat allows this state of affairs to 
ontinue nd l onest heve i IS 
ve level of overheads and expenses 
» which th have b committed 
lo years n dic Ss the continual 
compromise within the nks and 
which now leads us to the brink of 
Ktinction—they canno visualise 
N out horr« c ing down the 
OV reads by ) OSS yt ne cil 

yocorth 
Clear-cul 

I ’ ! ? o hav 
who ndependent CEA with 
much lowe con The knife wil 
be mecessary nd it will be painfu 
but cic cut decisions can then b 
nad roing § rh o in Nneart of 
yur oubles 1d extend th 
ywother hand le circuits fo 
« co-op moi t em affe 
ng u rade gene ] 

| have always advo d Hous 
~ Commons fo } ndependen 
and i possib! : House ol Lords 
ior re circulls We could gree and 
ict In unison ov nany things 

Now egarding Entertainments 
Tax li is obvious that we must 
lave oO cxemption, and no plece- 
mm charity will do Would the cir- 
cuits agrce to a mass strike? Put the 
question to the test he remedy 
suggested may not be the perfect 
method, and others could be thought 


of, but does anyone deny the right to 
strike against continued injustice? 


We cannot have Entertainments 
Tax and Income Tax also, with all 
the other iniquities: they must be 


swept away in one completely honest 
trade movemem devoid of policies 
and jockeying for positions. The 
financial worries and mental state of 
anxious exhibitors almost scream out 
for action 

A letter last week in a daily paper 
loftily says that it is useless expecting 
Entertainments Tax cancellation, for 


would mean more dollars to Amer- 
ica 1 believe it might involve a 
igure of £10 million § additional 
split between American and 
British renters. It might be possible 
© negotiate with America’s repre- 
sentatives on this point, and it could 
ilso provide an opportunity for an 
act of gener the KRS here 


ind now when the exhibitor is fight- 


rentals 


osity by 


ing for his very survival 

In any case, am I being too naive 
to suggest that what America earns 
fairly, she is entitled to? 


This letter contains no rancour, it 
calls for no distorted oblique dis- 
crediting—it is a genuinely sincere 
ttempt to help make life possible in 
lovable trade to hundreds of 
hwhile men 


Ou! 
worl 
LESLI! 
issociation of 
Cinemas 


BLOND 
Chairman 
Independent 


INTERVAL 
BLUES 


TO the cinema has long 
busman’s holiday for me. I 
films in the West End but 
far more of them during thei 
suburban general release. 

What used to be a busman’s holi- 
day has become a busman’s chore 
An experience last week was typical. 
At the end of the second feature a 
lice on the screen announced 
* There .will now be a short interval 
for the convenience of patrons.” 
Over six minutes were allowed for 
convenience. Then followed the 
“local”’ advertising film. Next the 
newsreel, followed by trailers. 

Then two advertising films, one, 
which we had seen several times in 
the last month, publicising a _ well- 
known brand of cigarettes, the other 
concerning winter holidays in a holi- 
day-camp hotel, which we had seen 
last autumn if not the autumn before 
is well 


GOING 
been a 


see some 


Vain Feature 


Then at last, after 25 minutes dur- 
ng which the only conceivable enter- 
tainment had been the newsreel, came 


the main feature. One's reaction to 
iis appearance was: “ After what we 
have just sat through we defy you 


to amuse us.”” (It says much for the 
film that it overcame our resistance.) 

Instead of making an effort to at- 
tract its audience away from televi- 
sion for an “ evening out” the cine- 
ma rewards those who come with the 
treatment I have described. If to me, 
a film-maker, the busman’s holiday 
has become a chore, what sort of 
attraction can picturegoing today be 
to the ordinary public? The interval 


for the convenience of the patron 
may become a much longer one— 
when he refuses to come to the 


all. 
CHARLES FREND. 
Ealing Films, Ltd. 


cinema at 


in Australia 


FREE HOLIDAYS in Australia 
ire among the prizes in a showman- 
ship contest arranged by The Rank 


Organisation for all managers play- 
ing the Pinewood production * Rob- 
bery Under Arms.” 


The competition is open to all 
nominated managers playing the pic- 
ture between October 13 last and July 
12, 1958. All campaign material 
must be submitted in specially pro- 
vided folders to the local RFD 
branch. 

This will 
panel of six 


then be judged by a 
George Singleton, man- 
iging director, Singleton Cinemas, 
Ltd.; W. G. Altria, Editor, Kine. 
Weekty: L. H. Clark, Editor To- 
day's Cinema; B. Charman, Editor, 
Daily Film Renter: F. L. Thomas, 
general manager, RFD Lid.: C. R. 
Young, Group Publicity Co-ordinato 
(Rank Organisation). 

They will not necessarily be influ- 
ynced by elaborate and expensive 
campaigns, but will look for thos 
that are well planned, effectively car- 
ried out, and with original ideas 
which will sell seats. 


Closing Date 


Closing date for the competition 
s July 26, 1958, and no entry will 
he eligible unless 


submitted within 
14 days of playdate. 

First prize, arranged in co-opera- 
tion with the Greater Union Theatres 
of Australia, will be a flight to Aus- 
tralia, two weeks’ holiday in Sydney, 
with all expenses paid and £75 pocket 
money. There will be two of these. 
One cach for CMA managers and 
other managers. 

Cash prizes of £100, £75 and 
ire offered for second, third and 
fourth places. And there will be six 
consolation prizes of £25 plus special 
consolation prizes of £25 in each 
RFD branch area. These cash prizes 
will be jointly competed for by both 
CMA and non-CMA managers. 
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SOVIET FILN: 
SEASON 


PHE four-weeks Soviet Fil: 


Ason 
at the Palace Theatre, London, 
opens with a gala perform > on 
November 3. Seven diflere pro- 


grammes will be presented with an 


all-colour selection of the best inter- 
national prize-winning Soviet films 
from the world’s festivals. 

Mr. Malik, Soviet Ambassador, 
will be host to leading British and 
international stars and other celebri- 
ties at the gala opening, which will 
be mostly by invitation only 

Many Soviet stars will fly here, 
including Isolda_  Izvitskaya, star 
of * The Forty-First,” | yud- 
milla Gurchenko, the renowned 
Soviet musical comedy playe nd 
star of * Carnival Night,” and Anna 
Podgorskaya, star of “The Rum- 
yantsev Case.” 

The Programme 

The programme is: 

November 3 to 9 Amur 
Valley.” “Man and Be : 
“ Petrodvorets,” “ The Forty-Fir 
(prize for best original screenplay, 
Cannes Film Festival, 1957) 

November 10 to 13 * Russian 
Holiday.” ‘ Magdana’s Donkey 
(first prize for short feature, Cannes 
Festival, 1956), “ Carnival Nighi 


(shown at Edinburgh, 1957). 


November 14 to 16—" City of 
Palaces,” “On The Trail of Fish, 
“Skanderbeg ” (international prize, 
Cannes, 1954). 


November 17 to 20—‘ Masters of 
Georgian Ballet,” “* Lower Amu 
“The Great Height” (main p: 
Karlovy Vary Film Festival, 195°) 

November 21 to 23—* The Magic 
Well,” “Zeiss Gorge.” “ Aniarc 
tica,” “The Rumyanisev ¢ 
(main prize, Karlovy Vary Fest 
1956). 

November 24 to 27 * Safety 
| Match,” “ The Grasshopper (first 
Silver Lion Award, Venice Festiva’, 
1955). 

November 28 to 30—Special 
gramme _ including “Beneath |! 
Pacific (Gold Medal, Ro 


’ Festival). 


RKO Launch “Jet Pilot” 


With Big 

AN EXTENSIVE campaign that 
will include half-page advertisements 
and key spaces in many national, pro- 
vincial and suburban papers, and a 
poster display incorporating 4,000 
main road, station and transport sites, 
are among the main features of RKO 
Radio's big showmanship effort to 
launch Howard Hughes’ air drama, 
“Jet Pilot,” which stars John Wayne 
and Janet Leigh, when it is shown 
here. 

This Technicolor production is 
having a simultaneous multi-theatre 
premiere, with each cinema tying-in 
individually with special front-of- 
house displays backing RKO’s pro- 
motion. 

The advertising project will be 
followed through on the same lavish 
scale in the provinces. On the ex- 
ploitation side, RKO has tied-in with 
Pan Books on “ Jet,” Sir Frank 
Whittle’s own story of his invention, 
and with Hodder and Stoughton on 


Campaign 


its air adventure novel, “ No Me 
In The Sky,” in both cases for © 
dow and counter displays. 

There is also a tie-in with Mod 
Aircraft for contests and exhibit 
based on models. 

Five free press and magazin 
stereos are being offered. One is 
John Wayne and Janet Leigh, a! 
the others are for a children’s pain 
ing contest, a children’s maze con 
test, a junior jet pilot club certificate 
and a cartoon depicting sideligh: 
relevant to the film. There is also 
tie-in with Mettoy on its toy | 
“screamer” plane. 

The tie-ins on appeal to childre 
should be valuable, since “* Jet Pilot 


has a U certificate and RKO is con- 
centrating on a specialised campaig' 


to capture teenage and junior interes 
and prepare the ground for children 
matinee business. A 
also being prepared for schools. 
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FRANK SINATRA : The 
MITZI GAYNOR: JEANNE CRAIN Joker! 
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Wild | 


A Charles Widor Production 
with BEVERLY GARLAND - JACKIE COOGAN 3m 


Screenplay by OSCAR SAUL - From a Book by ART COHN 210x100 ite ot Joe e 


A Paramount ino 
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OUR FILMS 


by <Joch Bilin 
—— 


Four Hits Light-up 
London's Showcases 


THERE ARE at least four hit 
rurting in the West End at the 
moment, but believe it or not none 
is doing better than “ The Bolshoi 
Ballet" (Rank British), Its two 
separate shows a day policy is 
definitely paying off at the Gaumont, 


films 


Haymarket, and the advance book- 
ngs are greater than ever. Some say 
it’s a flash in the pan, but what a 
flash ’ 
a e ® 
COLUMBIA'S “The Bridge on 
the River Kwai” (CinemaScope 


British) continues to draw big money 
to the Plaza, Lower Regent Street 
It's a marvellous picture and unless 


I'm very much mistaken it’s really 
going to gather in the shekels from 
both sterling and dollar areas 

J & ® 


UNITED ARTISTS’ “ Around the 
World in 80 Days” (Cinestage) and 
“ The Pride and the Passion ™ (Vista- 
Vision) are still paying top dividends 
at the Astoria, Charing Cross Road, 
and the London Pavilion respectively 
With these two mighty money- 
spinners yet to be released. Monty 
Morton is sitting pretty. So are UA’s 
regular customers 


ONE picture that has definitely 
turned up is “The One that Got 
Away ” (Rank—British). It got off to 
a flying start at the Odeon, Marble 
Arch, and has never faltered. As you 
probably know, it’s about the only 
Nazi flyer who escaped from Britain 
during World War Il. 


a a s 
WARNER’S “A _ Face in_ the 
Crowd” opened up well at the 


Warner Theatre and is steadily climb- 
ing. Personalty, I thoroughly enjoyed 
the brilliant screen crack at TV and 
the critics praised it, but as I've said 
before it does not necessarily mean 
that because a film gets good notices 
the general public will go for it, May 
it be swayed in this case. 


WHEN I passed the Carlton, Hay- 
market, the other evening there was 
plenty of activity. “* The ree Faces 
of Eve” (Twentieth Century-Fox— 
CinemaScope), a film about a girl 


with three distinct personalities, is t! 
ction and it’s playing three tim 
daily On Thursday Darryl | 
Zanuck’s “The Sun Also Rises 
(Twentieth Century-Fox Cinema- 
Scope) moves in 
* 3 7 
MGM's “ The Little Hut” (Cine- 
maScope) took quite a caning from 
the scribes and [I must admit it didn’t 
make me laugh my head off, but 
is certainly caught on at the Em- 
pire. Its tithe, stars and X certificate 
ire, Of course, no mean gimmicks. 


UNIVERSAL -International’s ‘“ Mv 
Man Godfrey ” (Rank-CinemaScope) 
has clearly proved that there 1s 
money in remakes It's not only 
delighting the younger generation, 
but also receiving warm applause 
from those who remember the 
or iginal i the eicesier Square 
Theatre. Good stories don't date. 


THE CONTINENTAL “ sleeper” 
is “* The Miller’s Wife ’ (Gala) at the 
Cinephone, Oxford Street. It stars 
Sophia Loren, the number one 
glamour girl, and has both Cinema- 
Scope and colour. Commercial 
well as specialised hall exhibitors will 
find it well worth consideration. 


as 


ON RELEASE 


ODDLY ENOUGH the ‘flu has 
hit the suburban and provincial halls 
much harder than it has the West 
End houses, but things could be 
worse, 

The Renown British “ double bill,” 
“The Scamp” and “ My Girl Fri- 
day.” got off on the right foot. It’s 
a cleverly balanced programme and 
includes Kenneth More, Joan Collins, 
Colin (Smiley) Petersen and Richard 
Attenborough among its stars. 


METRO’S “Tea and Sympathy ”’ 
(CinemaScope) is amply paying for 
its keep. It was made the butt of 
manv a critic’s joke, but the masses 


are coming for its stars and appre- | 


us 


clating its ory Like most of 


wondering why 


WARNER'S “* The Prince 
Showgirl” (British) has had no diffi- 
culty in enchanting good and high 
class I thought it would 
completely captivate the tougher ele- 
ment, too. Could it be that Marilyn 
Monroe and Laurence Olivier 
lost the common touch? 


“WAR AND PEACI (AB-Path 

VistaVision) finished well clear of 
the red on release What with its 
long West End run and its trium- 
phant pre-releases must have accu- 
mulated tidy amount during th 
last twelve months 


PARAMOUNT'S 
(VistaVision) has, of 


and The 


audiences. 


have 


You” 


made a 


* Loving 


course, 


deep and favourable impression on 
the teenagers. There are, incidentally 
good reports on the second feature, 
* Short Cut To Hell” (Paramount 
VistaVision). directed by James Cag- 
ney 
a & a 

I UNDERSTAND from Sydney 
Goodman, sales director of Archway, 
that ““A King In New York” (Bri- 
tish) is living up to expectations. 


Naturally, it’s doing better in 
situations than in others, 
overall receipts are satisfactor 

As for most of the rest, the current 
epidemic appears to have found their 
weak spots 


| 
| | 


Sor 


but the 


} nat eet 
TOM DRAKE | 
DEVIL’S BEVERLY MICHAELS PEGGY KNUDSEN|: 


FEMALE 


a 


virected DY JUOEF VON SOITEKNE 


The Screen's 
Greatest 
All-Rounder 


carries a review of “ The Joker is 
Wild” (Paramount— Vista Vision), 
Frank Sinatra’s latest film, which 
goes into the Odeon, Leicester 
Square, tomorrow. I consider the 
picture, based on the life of Joe 
E. Lewis, the American song and 
dance man who had a promising 


career cut short by gangsters, vet 
climbed back to stardom, grand 
entertainment, 


But whether or not the critics, the 
exhibitors or the public agree with 
me, feel sure none will deny 
that Frank Sinatra contributes a 
brilliantly versatile performance in 
the lead and one that confirms 
beyond any doubt that he is the 
screen's greatest all-rounder. 
‘rank, hardly a glamour boy, arrived 
as a crooner and his big chance 
to act did not come until he 
received a comparatively small, 
though exacting part in “ From 
Here to Eternity” (Columbia). 
Since then there's been no stopping 
him. He established himself as a 
clever light comedian in “ The 
Tender Trap” (MGI—Cinema- 
Scope) and later proved that his 
talents were far from superficial 
while superbly playing the drug 
addict in “The Man with the 
Golden Arm” (United Artists). 
He followed this up by donning 
western garb in “ Johnny Concho ” 
(United Artists), returned to light 
stuff in “ Guys and Dolls ” (IGM 
CinemaScope), nearly stole 
“High Society” (IGM —Vista- 
Vision), reverted to straight acting 


in “The Pride and the Passion” 
(United Artists—VistaVision), and 
is now running the entire gamut 


from drunk to song and patter man 
in * The Joker is Wild.” 

A man so gifted cannot wear out 
his welcome and it will be a sad 
day not only for the cinema, but 
also for show business, when Frank 
Sinatra, Jack and master of all 
trades, takes his final curtain. 

Hail Sinatra! 


PLENTY OF THRILLS! 


DAILY FILM RENTER 


oe — 
CAROLE MATHEWS 


ms 


SINATRA EXPLODES 


HIS TWO BIG TALENTS IN ONE BIG PICTURE! ° 4 


SINATRA’SINGS SINATRA ACTS 


é 
é ~~, Pr , 
*, " " y, 
BOTH GREAT / 
SINATRA TALENTS 


FRANK SINATRA ” The ' 
MITZI GAYNOR JEANNE CRAIN. Toker! 


, is 
EDDIE ALBERT Wild | 


A Charles Vidor Productio 
with BEVERLY GARLAND - JACKIE COOGAN im 
qo 


Directed by CHARLES VIDOR - Produced by SAMUEL J. BRISKIN 
ae by OSCAR SAUL - From a Book by ART COHN — "4pxtee ot oe c. 
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by ih Billnge 


Four Hits Light-up 
London's Showcases 


THERE ARE at least four hit films 
rupning in the West End at the 
moment, but believe it or not none 
is doing better than ‘“ The Bolshoi 
Ballet” (Rank — British). Its two 
separate shows a day policy is 
definitely paying off at the Gaumont, 
Haymarket, and the advance book- 
ings are greater than ever. Some say 
it’s a flash in the pan, but what a 
flash ! 


” we a 
COLUMBIA'S “The Bridge on 
the River Kwai’ (CinemaScope 


British) continues to draw big money 
to the Plaza, Lower Regent Street. 
It’s a marvellous picture and unless 
I’m very much mistaken it’s really 
going to gather in the shekels from 
both sterling and dollar areas. 


UNITED ARTISTS’ “ Around the 
World in 80 Days” (Cinestage) and 
“ The Pride and the Passion ” (Vista- 
Vision) are still paying top dividends 
at the Astoria, Charing Cross Road, 
and the London Pavilion respectively. 
With these two mighty money- 
spinners yet to be released, Monty 
Morton is sitting pretty. So are UA’s 
regular customers. 


ONE picture that has definitely 
turned up is “The One that Got 
Away ” (Rank—British). It got off to 
a flying start at the Odeon, Marble 
Arch, and has never faltered. As you 
robably know, it’s about the only 
azi flyer who escaped from Britain 
during World War II. 


* we a 
WARNER’S “A _ Face in the 
Crowd” opened up well at the 


Warner Theatre and is steadily climb- 
ing. Personalty, I thoroughly enjoyed 
the brilliant screen crack at TV and 
the critics praised it, but as I've said 
before it does not necessarily mean 
that because a film gets good notices 
the general public will go for it. May 
it be swayed in this case. 


WHEN I passed the Carlton, Hay- 
market, the other evening there was 
plenty of activity. “ The Three Faces 
of Eve” (Twentieth Century-Fox— 
CinemaScope), a film about a girl 


with three distinct personalities, is the 
attraction and it’s playing three times 
daily. On Thursday, Darryl 
Zanuck’s “The Sun Also Rises” 
(Twentieth Century-Fox Cinema- 
Scope) moves in. 


8 a 

MGM’s “ The Little Hut” (Cine- 
maScope) took quite a caning from 
the scribes and I must admit it didn’t 
make me laugh my head off, but 
it’s certainly caught on at the Em- 
pire. Its title, stars and X certificate 
are, of course, no mean gimmicks. 


UNIVERSAL -International’s ‘* My 
Man Godfrey "’ (Rank-CinemaScope) 
has clearly proved that there is 
money in remakes. It’s not only 
delighting the younger generation, 
but also receiving warm applause 
from those who remember the 
original, at the Leicester Square 
Theatre. Good stories don’t date. 


THE CONTINENTAL “sleeper” 
is “* The Miller’s Wife ’’ (Gala) at the 
Cinephone, Oxford Street. It stars 


ciating its story. Like most of us, 
they're probably wondering why it 
got an X certificate. 
a w ee 

WARNER'S “ The Prince and The 
Showgirl” (British) has had no diffi- 
culty in enchanting good and high 
class audiences. I thought it would 
completely captivate the tougher ele- 
ment, too. Could it be that Marilyn 
Monroe and Laurence Olivier have 
lost the common touch? 


“WAR AND PEACE” (AB-Pathe 
—VistaVision) finished well clear of 
the red on release. What with its 
long West End run and its trium- 
phant pre-releases it must have accu- 
mulated a tidy amount during the 
last twelve months. 


PARAMOUNT'S “Loving You” 
(VistaVision) has, of course, made a 
deep and favourable impression on 
the teenagers. There are, incidentally, 
good reports on the second feature, 
“Short Cut To Hell” (Paramount 
VistaVision), directed by James Cag- 
ney. 

a é B 


I UNDERSTAND from Sydney 
Goodman, sales director of Archway, 
that ““A King In New York” (Bri- 
tish) is living up to expectations. 
Naturally, it’s doing better in some 
situations than in others, but the 
overall receipts are satisfactory. 

As for most of the rest, the current 
epidemic appears to have found their 
weak spots. 
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The Screen's 
Greatest 


All-Rounder 


THIS WEEK’S issue of the KINE. 
carries a review of “ The Joker is 
Wild” (Paramount—Vista Vision), 
Frank Sinatra’s latest film, which 
goes into the Odeon, Leicester 
Square, tomorrow. I consider the 
picture, based on the life of Joe 
E. Lewis, the American song and 
dance man who had a promising 
career cut short by gangsters, yet 
climbed back to stardom, grand 
entertainment. 

But whether or not the critics, the 
exhibitors or the public agree with 
me, I feel sure none will deny 
that Frank Sinatra contributes a 
brilliantly versatile performance in 
the lead and one that confirms 
beyond any doubt that he is the 
screen’s greatest all-rounder. 

Frank, hardly a glamour boy, arrived 
as a crooner and his big chance 
to act did not come until he 
received a comparatively small, 
though exacting part in “ From 
Here to Eternity” (Columbia). 
Since then there’s been no stopping 
him. He established himself as a 


clever light comedian in “ The 
Tender Trap” (MGM—Cinema- 


Scope) and later proved that his 
talents were far from superficial 
while superbly playing the drug 
addict in “The Man with the 
Golden Arm” (United Artists). 

He followed this up by donning 
western garb in “ Johnny Concho ” 
(United Artists), returned to light 
stuff in “ Guys and Dolls” (MGM 
— CinemaScope), nearly stole 
“High Society” (MGM—Vista- 
Vision), reverted to straight acting 
in “The Pride and the Passion” 
(United Artists—VistaVision), and 
is now running the entire gamut 
from drunk to song and patter man 
in “ The Joker is Wild.” 

A man so gifted cannot wear out 
his welcome and it will be a sad 
day not only for the cinema, but 
also for show business, when Frank 
Sinatra, Jack and master of all 
trades, takes his final curtain. 

Hail Sinatra! 


Sophia Loren, the number one 
glamour girl, and has both Cinema- 
Scope and colour. Commercial as 
well as specialised hall exhibitors will 
find it well worth consideration. 


ON RELEASE 


ODDLY ENOUGH the ‘flu has 
hit the suburban and provincia] halls 
much harder than it has the West | 
End houses, but things could be 
worse. | 

The Renown British “‘ double bill,” 
“The Scamp” and “ My Girl Fri- 
day,” got off on the right foot. It’s 
a cleverly balanced programme and | 
includes Kenneth More, Joan Collins, 
Colin (Smiley) Petersen and Richard 
Attenborough among its stars. 


METRO’S “Tea and Sympathy” 
(CinemaScope) is amply paying for 
its keep. It was made the butt of | 
manv a critic’s joke, but the masses | 
are coming for its stars and appre- 


PLENTY OF THRILLS! 


| 
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THE SENSATIONAL 


“AT . 


Which opens the 


SOVIET FILM SEASON 


at the 


PALACE THEATRE 


LONDON, W.1 
NOVEMBER 3rd to 30th 


IS JUST THE FIRST OF DOZENS OF NEW 
SOVIET FEATURES AND SHORTS NOW 
AVAILABLE FOR BRITISH DISTRIBUTION 


Enquiries welcomed by 


SOVEXPORTFILM 


10, KENSINGTON PALACE GARDENS, LONDON, W.8 
BAYSWATER 3214 
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Latest News from the Renters 


. RKO’'s Big Plans for 


Jap Thriller 


RKO RADIO has concluded 


a deal 


with the King Brothers for 


the Japanese production which has been descri 


is a2 mammoth spectacle and a subject with excellent exploitation potentia 


distribution of ** Rodan,’ 

fhe film, in colour and wide- 
screen, was made in Japan with a 
cast of 20,000, and is being distri- | 


buted by RKO with English dialogue. 
It is claimed that “ Rodan” repre- 


sents a new advance in motion pic- 
ture science, and also contains 
spectacular. thrills. A, 

RKO, which launched “ King | 
Kong” and “The Thing from 
Another World,” believes that 
“Rodan” is better than either of 


these films for excitement, 
and adventure. 

The company is to 
“ Rodan” with a full-scale exploita- 
tion campaign planned as one of 
the biggest pre-selling jobs ever to 
be employed for any film. 

Trade show plans 
ann¢ ounced soon. 


suspense 


suppor! 


will be 


| DISNEY FILM 
_ PREMIERE 


PREMIERE of Walt Disney's 
romantic drama “ Johnny Tremain,” 
will be held at the Odeon, Marble 
Arch, tonight. It was trade shown 
at Studio One yesterday (Wednesday). 

Based on the events which climaxed 
the War of Independence, 
from the novel, 


the film is 
of the same title, by 


Esther Forbes. It stages such inci- 
dents as the “ Boston Tea Party,” 
and the battles of Lexington and 
Concord. 

Photographed in Technicolor, the 
picture was directed by Robert 


Stevenson. 


Autobiography 


“TOO MUCH, 
based on Diana Barrymore’s auto- 
| biography, has gone into production 
| at the Warner studios, with Dorothy 
Malone as Diana Barrymore and 
| Errol Flynn as her father, John 
| Barrymore. Art Napoleon, who 
wrote the screenplay with his wife 
Jo, is directing. 


SIEGEL-BELAFONTE 
CO-PRODUCTION 


SOL C. SIEGEL and Harry Bela- 
| fonte’s Karbel production company 
| are combining to produce “‘ End of 
| the World” for MGM release. Harry 
| Belafonte heads the cast, and filming 
| commences in New York this month. 


| Back After Six Years 


' RETURNING to the screen after 


ee ee es es nn pee Oe Sent 


| an abser-e of six years, Barbara Del 
| Geddes has been signed by Paramount 
| tO co-star with James Stewart and 
Kim Novak in Alfred Hitchcock's 
Alfred 
itchcock produces and directs. 


from Warner's | 


TOO SOON.” | | 


RFD's PERIOD 
DRAMA 


PINEWOOD’s period drama 
“Dangerous Exile,’ which stars 
Belinda Lee with Louis Jourdan, 
to be trade-shown by Rank FD at 
the Odeon, Leicester Square, on 
Wednesday, November 13 at 10.30 
a.m, 

Set in the troubled days which im- 
mediately followed the French 
Revolution, it tells of the hiding of 
the boy king of France, and the in- 
vasion of England. 

Also starring are Anne Heywood, 
Keith Michell, Richard O'Sullivan, 
Martita Hunt and Finlay Currie. 
The film is produced in VistaVision 
| and Eastman Color and will be the 
second film to be released by Rank 
FD in two separate versions—Stan- 
dard VistaVision and Anamorphic 
Vista Vision. 

The two versions are being issued 
so that theatres equipped with vari- 
able Anamorphic lenses can offer a 
much improved presentation, 

‘Dangerous Exile’’ is produced 
by George H. Brown and directed by 
Brian Desmond Hurst. 

Pylon,’ Universal - International 
flying drama with Rock Hudson, 
Dorothy Malone, Robert Stack, 
and Jack Carson, has been re- 
titled “* The Tarnished Angels” and 
“The Lady Takes A Flyer,” starring 
Jeff Chandler and Lana Turner, has 
— changed to “A Game Called 


1S 


a films, which are now in the 
final stages of preparation, will be 
released by Rank FD. 


“Lucky Jim" Goes 


On Release 
BRITISH LION’S “ Lucky Jim” 


is now on general release following 
a successful run at the Gaumont 
Haymarket. 

Starring Ian Carmichael, Terry- 
Thomas and Hugh Griffith, the film 
m5 based on the screen play by Patrick 

Campbell. Producer was Roy Boult- 
ing, and director, John Boulting. 


“Scotland Yarder” 
in West End 


ANGLO'S Scotland Yard thriller 
“The Mail Van Murder” begins a 
West End season at the Rialto 


Cinema, Coventry Street today (Octo- 
ber 31). 
oa story is once again introduced 
Edgar Lustgarten and the leading 
2 Bans. are Hy Hazell, Dennis Castle 
and Gordon Needham. 


4 


SALES and Catering Review 


A tray full of 


f 


=," 


“Au 


TOP SELLERS 


and everybody's happy! 


When Sun-Pat’s in the tray, your salesgirls are busy. Your customers are satisfied. 
And no wonder! People KNOW Sun-Pat products. Their quality never varies. 
+  Sun-Pat service takes some beating, too. It’s speedy and efficient. You try it! 


Look at this big, top-selling range 


Salted Peanuts - Salted Cashew Nuts - Salted Mixed Nuts - Selected Mixed Nuts 
Selected Hazel Nuts - Mixed Nuts and Raisins - Milk Chocolate Coated Raisins 
Milk Chocolate Coconut Squares - Assorted Fruit Jellies - Melody Mix 
Choc-o-Toffees - Kiddie Chocs - Popcorn - Milk Chocolate Roasted Peanuts 
Milk Chocolate ‘ Noddy’ - Mint Thinsies - Peanut Brittle 
Nut & Fruit Assortment. 

And special 3d. lines for your matinee. 
Matinee Mix, Rainbow Mix, Jelly Drops 
and Choc-o-Toffees. 


Also sole supphers to the Cinema Trade for Elizabeth 
Shaw, Helm Royal and Rogall’s Candyland 
Confectionery — all nationally-known lines. 


FOR SAMPLE RANGE APPLY. 
| L. G. Hutchinson - Sales Manager - Cinema Division 
; H. S. Whiteside & Co, Ltd - London - SE5 
Phone Rodney 5432 (15 lines) mentioning Kine Weekly 


KINEMATOGRAPH WEEKLY Octobs 
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Velvet Laay 


A esanealll 
Velvet Lady 


DAIRY Fh 
ICE CREAM « 


oe IRY ICE CREAM 


t 


A new 1/- cup for new flavours, 

but the same popular Velvet Lady 

DAIRY Ice Cream. Your choice is 

now Ripple or Vanilla and to mark 

this change Eldorado have given it a 

bright new pack to attract even greater 
sales. 


There’s a new SOUND filmlet too, to help 
boost your sales. 


‘ 
ae For further details write now to: 


ELDORADO CINEMA SALES SERVICE 


STAMFORD ST., LONDON, S.E.!. Tel : WATerloo 6821 
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A Place In The Campaign Book For... 


Showmanship 


On 


HE idea of carrying film exploitation 
T into cinema restaurants was initiated by 

KINE SALES AND CATERING REVIEW last 
May, as a promising method of extending the 
scope of Showmanship to the benefit of both 
the box-office and the catering side. 

Cinema restaurants, cafés and snack bars 
should have a potential value far beyond that 
of mere profit (welcome though that always 
is). Properly run, they should add to the 
status of the cinema as a local meeting place, 
an accepted part of the community life. 


As such they are ideal situations for 
judicious advertising, and a close tie-up 
between the feature attraction of the week 


and the menu in the restaurant is a natural. 
The potentialities of the idea have been 
developed by MGM for the premiere, and sub- 
sequent release of “ The Little Hut.” 
‘The Littke Hut” menu has been designed 
with four basic essentials—economy, simplicity, 


the Menu 


neatness and attractiveness. “Sea Island 
Soup,” for instance, is a quite usual tomato 
recipe, enlivened by a colour contrast. “ Ship- 
wrecked Herrings” will not tax the abilities 
of any competent chef; and Steak a la Little 
Hut relies for its special appeal on the design 
and presentation of the dish: its individual 
ingredients are quite Ordinary. Perhaps the 
most exotic in appearance, however, is the 
Lagoon Pineapple: it is difficult to imagine 
any patron resisting its eye-and-palate appeal 

Ron Lee and the MGM publicity depart 
ment are getting right behind the scheme and 
have, as one would expect, developed it well. 

Photographs of two or three of the dishes 
will be featured in the campaign book for 
the film, together with the menu; and some 
of the items were served at the press recep- 
tion and at the press bar at the Empire, 
Leicester Square, London, on the night of the 
film’s premiere on October 16. 


Recipes by W. H. EMERY, FRSA, MHCI 


SEA ISLAND TOMATO SOUP 


TIYHIS is a quite usual soup, but with an 

unusual and most attractive feature. It has 
the further advantage of simplicity of prepara- 
tion and interesting colour contrast. 


Ingredients:—Tomato soup; thick chicken 
sauce; medium-sized star pastry cutter, about 
14 in. high. 


The tomaio soup is made in the normal way, 
and should be of good consistency, not too thin. 
If canned soup is used as a base, it should be 
reduced slightly with bone stock. In addition, 
make a sauce (with a roux base and chicken or 
veal stock) to the consistency of thick custard. 
Let the sauce cool slightly. 

When serving, pour the tomato soup on the 
plate in the normal manner and place the star 
cutter in the centre of the plate. Gently pour a 
small quantity of the chicken sauce into the 
cutter, sufficient to allow it to flow to the edges 


Shipwrecked Herrings 


and so form a star. Carefully withdraw the 
star cutter from the plate, and believe it or not, 
the star will retain its shape and float on top of 
the soup. Finish with a tiny sprig of parsley in 
the middle of the star. 


Note:—It will be appreciated that the star 
culter must be of a height to allow for easy 
withdrawal from the soup plate. Also, use a 
drip-mask when withdrawing the cutter to avoid 
iny spots falling back into the plate. 


SHIPWRECKED HERRINGS 
ERE 
dish. 
Clean the herrings in the usual way, 
their heads on. 
fill the stomach 


is another low-cost, yet quite attractive 


but leave 
Roll in very fine oatmeal, and 
cavities with ch »pped, sautéd 
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Steak a la Little Hut 


mushrooms. 
and bake in 


Slice some large onions 


Place the herring on 
a moderate oven. 


a greased pan 


about fin. wide, and 


separate the rings, using one ring per herring 
Sauié the onions in butter very lightly. They 
should not be browned, but take on a light 
beige colour. 


Just before serving the herring, 
ring over its head (to represent a lifebelt). 

Garnish the top of the fish, from just below 
the head to the tail with fresh watercress. 
STEAK A LA LITTLE HUT 
(SUN-SCORCHED OR RARE) 

TPYHE steak should be a fillet, or a rump 

trimmed to the shape of a fillet. It should 
be grilled in the normal way and placed in the 
middle of the plate. The vegetables are placed 
around the steak in small heaps, and it is more 
attractive to give four or five varieties, using a 
VERY small portion of each, and bearing in 
mind the necessity for colour contrast. 

The steak is topped with straw potatoes which 
are made in a similar manner to the usual 
chipped potatoes, but they should be at least 
3 in. long and a little thicker than matchsticks. 
Make sure that the vegetables are placed on the 
dish before you position the potatoes. 

Place the straw potatoes on end so they come 
to an approximate point on the top of the steak 


continued on page vi 


slip an onion 
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Eating At The Cinema 


NO ULCERS 
FOR THE 
SHOPPERS 


PATRICIA HEARN 


gives the woman's viewpoint 


ing occupation, especially if you have not 
been able to find exactly what you were look- 
ing for. 

It was in no mood of conciliation, therefore, 
that I and my eldest sister-in-law (an active and 
fortunately, good-tempered 70) paused at | p.m., 
in our safari through a large Surrey town, with 
thoughts of lunch. 


GS ine: occur can be an exhausting and annoy- 


The main shopping centre was well supplied 
with restaurants, ranging from the “ye olde” 
type (which we abhor), through multiple cafeteria 
and saloon lounges to the kind of place where 
you cannot be sure that West End prices will be 
matched by West End quality. 


Our first thought was a cafeteria. In theory it 
should be reasonably quick in service and since 
we wanted only a light meal, it should also be 
incapensive 


Coffee Pointer 


The nearest cafeteria, however, was queue-full, 
and then we remembered a cinema where, earlier, 
we had enjoyed an excellent cup of coffee. The 
quality of that cup of coffee and the cheerful 
way in which it had been dispensed from a self- 
bar decided us 

The cinema’s coffee bar was on ground level, 
hut getting to the restaurant meant climbing a 
flight of stairs, and two tired women, wearing 
shoes that seemed to have shrunk at least a 
couple of sizes since breakfast, could not help 
wishing that cinema architects did not always put 
catering on such a high level. 

When we reached the summit (which was not 
really so far as it seemed in the circumstances), 
we found a moderate-sized dining-room, pleasantly 
decorated in modern styie. The dining space was 
well filled with tables but not. I was glad to see, 
so close as to prevent customers from drawing 
back the chairs easily to sit, or to make it difficult 
for the waitresses to move about. 


service 


Promising 


was almosi full, 
men and women who looked like local business 
employees: this deduction was strengthened by 
the speed and preoccupation with which most of 
them ate their food and departed. These were 
no idle shoppers such as ourselves, but their pre- 
sence was promising: at least it indicated that the 
restaurant attracted and held a regular clientele in 
competition with other catering establishments. 
We were, perhaps, fortunate, in immediately 
finding (but we had to find it for ourselves) two 
vacant seats at a table already occupied by an- 
other woman. 
The chairs 
luxurious, the 


and clean 


The restaurant mainly with 


were comfortable without being 
tablecloth was white, starched 
ind the cutlery and condiments were 
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neatly set; but there was no menu 
a bad point 
nearly ten 
us one, 

Were we recognised as shoppers who were not 
in a hurry to get back to work? 

It was not the fault of the waitress: she and 
her fellows were, I particularly noticed. busy all 
the time. There was none of that infuriating habit 
that I have seen elsewhere of the female staff 
stopping to have a little gossip and laugh while 
customers’ gastric juices simmer with frustrated 
anticipation. 

Fortunately for us, and the waitress, our ulcers 
were well under control, and when she did bring 
us a menu, she was polite and efficient and left 
t with us, saying that she would be back soon 

The menu advertised a 3s. 6d. table d’hote three- 
course luncheon—soup, a choice of four or five 
main dishes and two or three sweets. It was now 
about 1.30 p.m. and only one main dish, stuffed 
hearts, was “ off.” The a Ja carte menu, again 
at reasonable prices, gave a really wide choice. 

Neither of us was very hungry, and it was 
almost with a sense of shame that we chose the 
prosaic fillets of plaice and chips. 

The other woman at our table plumped for 
the table d’hote and ordered fish and chips 
Hers arrived quickly. but we were kept waiting 
another quarter of an hour. 

Our table companion. however. consoled us by 
mentioning that her fish was cod and was under- 
done. She did not complain to the waitress, but 
we felt she should have done so. Customers who 


on the table; 
that, and worse still, we had to wait 


minutes before the waitress brought 


“Sales Talk” 
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meekly accept—and pay for 
value for their money 
to fall below standard. 


When our fish and chips arrived, the waitress 
apologised for the delay, a moment Jater return 
ing to explain that the kitchen had sent up 
cod instead of plaice and that she had sent u 
bac 


something less th 
encourage catering staff 


Phe plaice (two medium fillets) was fresh and 
sweet and perfectly done: and the chips, so 
often a soggy snare, were dry. crisp and brown 
The whole dish was hot and appetising and wi 
quickly forgot that we had had to wait nearly 
half an hour for it 


Psychology 


We neither of us wanted a sweet and we asked 
if we could have a cup of tea instead of coffec 
The waitress, who was now far less busy and 
was most altentive. suggested with womanly 
intuition that we might prefer a pot of tea. I 
was, of course, a little dearer, but it offered the 
chance of two cups each, a neat piece of psy 
chological appeal to the woman shopper. 


The tea was as good as the -fish and chips 
and the bill for the two of us was 8s.. not oui 
of the way in these days. We reckoned we could 
not have eaten much more cheaply had we 
cooked for ourselves at home. 

The waitress brought us our bill promptly. | 
was now after 2 p.m. and the restaurant wa 
almost empty. Already she was busy again clea 
ing away the luncheon debris and preparing th 
tables for tea by laying peach-coloured silk 
damask cloths cornerwise over the white cloths 
i simple but neat and attractive transition to |! 
less formal meal. 

The waitress still had time to say good after- 
noon to us as we left and the cashier thanked u 
for our money, when we paid our bill. 

We left with the impression that this was 
a cinema where the restaurant was run as 
— establishment and not merely as a side- 
ine, 


Willingness 


It was a long way from being perfect 
Obviousiy the waiting staff needed reorganisation 
or reinforcement during the rush hours, and no 
restaurant can afford to make two different muis- 
takes at one table, but there had been a great 
willingness to please and an atmosphere of 
welcome 

When we reached the street (going down the 
stairs was no hardship) we turned round to sec 
the name of the cinema and noted that it 
belonged to one of the big circuits. 


We marked it down as a place for lunch, or 
maybe tea, next time we were out shopping 
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SALTED PEANUTS, 6d. & 1’- 

SALTED CASHEW NUTS, 64. & 1’- BAMBOO 
SALTED MIXED NUTS, 6d. & 1’- 

SELECTED MIXED NUTS, 6d. & 1’- 
SELECTED HAZEL NUTS, 6d. 
NUTS AND RAISINS, 6d. & 1/- 


MILK CHOCOLATE COATED COCONUT ICE, 6d. 
RAISINS, 6d. COCONUT CANDY, 6d. 
MILK CHOCOLATE COATED NUT TOFFEE BARS, 6d. 


PEANUTS, 6d. TOFFEE POPCORN, 6d. 
SUGAR POPCORN, 6d. 
BUTTERED BRAZILS, 1'6 
FRUIT DROPS, 9d. 
LIME DROPS, 9d. 
LEMON DROPS, 9d. 
BARLEY SUGAR, 9d. 
BUTTER MINTS, 10d. 


To: W. G. ADDISON, SALES MANAGER, CINEMA DIVISION 


SOLO LABORATORIES LTD., 


103 WALMER ROAD, LONDON, W.10 


LAD. 2871-—-1884-—6350 
Please send me a free sample of your CINEMA PACKS 


Name 
Address 


Theatre(s) K.W.33 


f 
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Personality Profile 
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Jack H. Driver 


(Cinema Sales Controller, 


S THERE an optimist in the house? If so the 
| odds are that his name is Jack Driver. It may 

be argued that a salesman will not get very 
far unless he is a realist, but he needs optimism 
just as much, and the rare character is the man 
who pursues his ——— with the caution and 
common sense of a alist 

Jack Driver has roan concerned with the sale 
cream for over 30 years, all that time 
with the same firm—Eldorado, and the greater 
part has, by his own choice, been in the cinema 


His earliest working days were spent with 
his family business, which had nothing to do 
with ice cream at all, and the career (which 
he would not change) that he has since carved 
for himself started on the lowest rung as a depot 
clerk with Eldorado. 

Optimists never stay long on the bottom rung, 
and his enthusiasm and energy quickly carried 
him up to depot management. Even in those 
days he foresaw something of the vast expansion 
that was in store for the ice cream industry, and, 
after two or three years managing depots, he 
decided to become a sales representative 


Early Days 


From the headquarters in London he first 
covered only the South Coast area, but later 
took over the whole country in the capacity of 
chief representative of the company 

Actually Jack Driver's experience in selling ice 
cream goes way back to the days when deliveries 
were made almost entirely by horse-drawn 
vehicles and the mechanical refrigerator had yet 


to be developed: instead of the “ frig,’ cinemas 
were supplied with ice and salt cabinets to keep 
their ice cream. 

Those were difficult times, but halcyon com- 


pared with the duration of the last war. 


Jack Driver's job (he was appointed sales 
manager in 1940) was to keep all his customers 


happy and satisfied with only a very limited 
supply of materia! 
The policy of Eldorado has never permitted 


the sacrifice of quality to the demand for quan- 
tity, and no departure was made from this, even 
in the strictest constraints of rationing. 

Jack Driver is convinced that the policy has 
paid good dividends. It is 


Eldorado lee 


probable that the 


Ltd. 


Cream Co., 


firm may have lost a percentage of new business 
by this policy, but Jack has the satisfaction, 
which he values, that, within the limits of their 
supplies, they never let down an old friend. 

When the war ended everyone knew that there 
would be an increase in ice cream sales, but 
Jack readily confesses that he was surprised by 
the rapid way in which the trade expanded to 
proportions never before experienced. 

S. W. Alexander, who was then general mana- 
ecr of the company, put forward the idea of 
exploiting the ice cream market in cinemas, and 
Jack Driver put it into effect. 


Growth of Trade 


The growth of trade was so great, however, 
that it soon became advisable to divide it into 
two branches—-general and cinema. 

Jack was given the choice of which side he 
wanted to take charge: without hesitation he 
chose the cinema. It was his first love and he 
wanted to stay with it 

The formation of the cinema division under 
his guidance has proved a great success. It needed 
energy and enthusiasm and a capacity for hard 
work, but those are talents almost synonymous 
with man who is busy at his office desk by 
9 a.m. every working day. 

Not that he is in any sense an office man. 
In his earliest contacts with the cinema trade, 
Jack believed in the value of the personal touch 
and 30 years of experience has confirmed that 
belief. 

No one will be surprised to hear that he is 
optimistic about the future. In the trade’s present 
troubles, his sympathies are entirely with the 
exhibitor, but, in spite of the decrease in attend- 
ances and the closure of cinemas, he can and 
does point to the fact that sales figures are 
well in excess of the 1955-56 totals, 

*I am optimistic.”” he says, “ because | know 
that exhibitors can fill the houses if they get 
the films—television or no television.” 

These are the reasons behind his optimism. 
Sales in cinemas, he says, depend on attendances; 
on the way the management runs the house; 
on the right product; the right equipment; and 
on adequate publicity. There are still some 
cinemas where one or more of these points allows 
considerable room for improvement. 

Improved sales mean better profit for all, and 


SHOWMANSHIP ON THE MENU—Continued 


The cost 
vegetables, 
2s. 4d. 


to give the effect of a thatched roof. 
of the dish, using five varieties of 
and a § ounce fillet steak, will be about 
You can fix your own selling price. 


LAGOON PINEAPPLE, AMBROSIA CREAM 


SIMPLE, pre-prepared sweet, with a very 

4 pleasant flavour contrast and effective 
colours. 

Ingredients: —One tablespoon. gelatine; 2 

ounces sugar; juice of I lemon: small stick 


of angelica; 1 tin No. | crushed pineapple. 
Half a pint of whipping cream or Vitacream. 
Soften the gelatine in water for five minutes. 


Drain the juice from the pineapple and heat till 
boiling. Stir in the gelatine till dissolved and 
set aside to cool. Slice the angelica into very 
fine strips, about 4 in. long. 

Have the cream thoroughly chilled, by putting 
it into the freezer tray of the refrigerator or 
placing in a bowl with cracked ice and salt. 
When chilled, beat in a bowl until fluffy, add 
the sliced ore lemon juice and sugar and 
beat till stiff. Fold in the gelatine mixture and 
crushed pineapple, lightly but thoroughly. Serve 
in chilled parfait glasses. Garnish top with a 
small sprig of fresh mint and a cherry. 


This recipe will produce about six portions. 
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better service to the patrons makes a cinema more 


attractive and, 
patronage. 

Here then is a logical basis for optimism 

Outside the world of ice cream and cinemas, 
Jack Driver is an enthusiastic gardener at his 
home on the Downs at Brighton, to which he 
moved in 1940 when his London home was 
blitzed, It is a great pleasure to him and his 
wife that their daughter and grandchildren live 
not far away. 

Jack needs no encouragement to be enthusiastic 
and optimistic about his grandchildren and his 
garden. 


therefore, more likely to gain 


People in the News 


WO appointments have been made to the 
sales force of Welch's. V. J. Stevenson, of 
169, Widmore Road, Bromley, Kent (Ravens- 
bourne 8400), will be covering Kent. 
3. W. Smeaton, Glendoick, Glencarse, by 
Perth, will be representing the company in the 
North East of Scotland. 


Oo Oo oO 


RECENTLY appointed by Eldorado Ice 
Cream Co., Ltd., S. Stockton will be area 
cinema representative for the company, respon- 
sible for the major part of Lancashire and the 
whole of the Lake District. He will be based : 
Manchester. 

Before joining Eldorado, Mr. Stockton had 
been employed as an assistant manager in o 
of the larger circuits. 

J. C. Cullen, also appointed by Eldorado 
un area cinema representative, will be based 
Tyneside, and will cover the major part 
Durham and North Yorkshire. Mr. Cullen 
been in the film industry for many years with 
film renting company and has knowledge of 
cinema trade in the area he has to cover. 

New area cinema representative for Eldorad 
based in Cardiff and covering South Wales 2 
part of the West Country is G. M. Hillman. 

Mr. Hillman is no newcomer to the cinen 
world; he was employed for many years 
managerial positie 1s. 


Oo oO oO 


MARKETING manager for Chocolat Tob! 
Ltd., and Keiller Confectionery Co., is_ no 
F. O. Hayward. The sales manager of u 
Keiller Confectionery Co. is now E. F. ¢ 
Mizon. 


Oo ist oO 


TO COVER the London territory, M. A 
Craven and Son, Ltd., has recently appointed 
new representative, K. Turner, who will be call 
ing upon various theatre customers of the 
company in the London area. 


Oo Oo Oo 


D. FACCHINO is not now the sales manage! 
of Facchino’s Biscuits, Ltd., and any corre- 
spondence for him should now be addressed to: 
D. Facchino, managing director, Meddocream. 
Lid., Ward End, Birmingham, 8. 


ee 
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Choose the 
sweets you sell 

as carefully as the | 

films you show... & 
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Batger's are Sood— 


and 


Batger's SILMO0S LOLLIES 


The fruitiest fruit drops now in a new handy pack. 


Batger's JILLYS 


The juiciest fruit pastilles with that fresh-fruit 
flavour. 


Batger's JERSEY CARAMELS 


The creamiest of caramels in transparent bags. 


your patrons know it! 


Choose Batger’s and you’re sure to have the sweets your patrons 
want. Batger’s is the name that has been famous for quality 
sweets for over two hundred years. Yes, Batger’s mean extra 
profits for you at every performance! 

a -—--j 
: If you are not already stocking Batger’s confectionery— 

SEND OFF THIS COUPON TODAY 

BATGER & CO. LTD., CLAPHAM COMMON, LONDON, S.W.4 


Please ask your Representative to call on me with samples. 


NAME 


ADDRESS 
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@ A special feature has been made of 
the sales kiosk at the ABC— Golders 
Green, formerly the Lido, which has 
now been most attractively modern- 
ised. The kiosk is recessed centrally 
in the main foyer and is strategically 
placed immediately facing the en- 
trance doors. The front of the sales 
counter has been dressed in black 
Formica with a blue-black Texturide 
infill, and an abundance of peach- 
coloured mirror facings complement 
the plentiful illumination from diabolo 
fittings, and concealed fluorescent 
strips diffused by egg-crate fittings 


@ Another ABC cinema that has 
been modernised is the Whitelad cs, 
Clifton, Bristol. The whole of the 
entrance hall has been remodelled 
the work has included the installa’ 
of a new sales kiosk. This is situated 
within the inner foyer to the right 
the stairs, and it occupies a wall rn 
of ten feet facing the main doors i! 
the theatre. Brilliant illumination 
one of its main features. It has 
fluorescent canopy, a back fittin 
composed of strips of differen 
coloured metal, and an_ illuminate: 
showcase type counter 
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Most people 
prefer Wall’s 


Two out of three families buy Wall’s. Clearly, 
you will make the most of your sales interval 
by selling the ice cream most people 

prefer. Think about it. And have a 

word| with Wallis-we’re only 


a ’phone call away. 


WCE CREAM 
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Green, formerly the Lido, which has 
now been most attractively modern- 
ised. The kiosk is recessed centrally 
in the main foyer and is strategically 
placed immediately facing the en- 
trance doors. The front of the sales 
counter has been dressed in black 
Formica with a blue-black Texturide 
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of ten feet facing the main doors in 
the theatre. Brilliant illumination 
one of its main features. It has 
fluorescent canopy, a back _fittin 
composed of strips of differen 
coloured metal, and an_ illuminate’ 
showcase type counter 
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Most people 
prefer Wall’s 


Two out of three families buy Wall’s. Clearly, 
you will make the most of your sales interval 
by selling the ice cream most people 

prefer. Think about it. And have.a 

word with Wall’s_-we're only 


a ’phone call away. 


VCE CREAM 
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~then here's the news ! 


Now you can sell five varieties 
of Welch’s sweets in the new 
Giant |/- packets. Now your 
customers can enjoy a really 
big packetful of Fruit Toffees 


Pocket a Packet 


MAKERS 


WELCH & SONS LTD. - 


TYNEMOUTH - 


as well as Sherbet Tangoes, 
Fruit Tangoes, Windsor Eight 
and Chocolate Eclairs—as well 
as the ever-popular 4 oz. and 
sixpenny packets. 


with WELCH’S 


OF THE BIGGEST SELECTION OF PACKETED 
SWEETS IN THE COUNTRY. 


October 3], 1957 
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Newslines on 


New Lines 
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COLOUR AND SOUND 
TO BOOST SALES 


” IA-ORA, LTD., is changing the colour of 
its Is. Golden Orange Squash carton. The 
design remains the same, but cerise will be used 
instead of green as the principal colour. 
he new carton has been in circulation since 
October 15. It started with deliveries from the 
Blackfriars, Bath and Southwick (near Brighton) 
agencies, and will gradually extend to other areas. 
By the end of the year the cerise-coloured carton 
is expected to be in regular delivery throughout 
the country. 

Colour filmlets to advertise the Is. drink in its 
new carton are already being distributed, and for 
use in the foyer there is a carton stand in black 
and gold, which makes an eye-catching display 
used cither singly or in group arrangements. 


Wide Range 


CARTONS of Dari-Rich. from the range of 
confections offered by A. J. Caley, Ltd., are avail- 
able in sizes ranging from j Ib. to | Ib. The $ tb. 
carton, packed | doz. to an outer, retails at 


Jewsbury and Brown has produced 
this display stand for its giant orange 
squash pack 


Is. 4d.; 4 Ib., packed 4 doz. to an outer, retail at 
2s. 6d. ; and the | Ib. cartons retail at Ss., packed 
| doz. to an outer. 

Cranford is available in a 4 Ib. “ Handy 
Packet,” retailing at Is. Id. It is also availah'c 
n $ Ib. cartons which retail at 2s. 2d. The 
** Handy Packet” is packed 12 to an outer, and 
the 4 Ib. curton six to an outer. 

Sixpenny lines from the company includ 
Mintola, Cuba, and Munchies, all packed 2 doz 
to an outer. Fivepenny lines include Doubl 
Fruit and Turkish Delight, also packed 2 doz 
to an outer. Milk Tray, packed 2 doz. to an 
outer, retail at 4d. 


Jingle 


IN ITS new sales interval trailer, recently issued 
Wall’s Ice Cream, has developed a catchy and 
expressive jingle. Coupled with some cartoon 
figures the jingle forms a selling message. 

Half-way through the trailer a cartoon type 
Wall's van appears on the screen, out of which 
two salesmen hop and in turn introduce the thre¢ 
basic Wall’s cinema lines, Tubs, Choc Bars and 
Fruties. 

Finally, to the strains of the Wall’s chimes, 
the van drives off the screen pulling on a trailer 
in which all three lines are illustrated, summing 
up the whole sales message 


Display Stand 


JUST made available by Jewsbury and Brown, 
Ltd., is a display stand for its Zenith Orange 
Squash, the giant pack of orange squash which 
retails at Is. per carton. The stand is 12 in 
high and 16 in. across. 

Also available is a colourful silkscreen display 
card, which can be issued with or without a 6d 
price label for the 7-oz. packs of orange and 
lemon squash. 


Special Pack 


THREE of its popular plastic film-bag lines are 
now being packed for the cinema trade by 
Walters’ * Palm ” Toffee, Ltd. These are Assoried 
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ENITH 
SQUASH 


Mother Sigleys Drops is a soothing and refreshing 
winter confection by Welch’s 


Toffee Whirls, Ritz Assortment and Milk Choco 
late Caramels. All retail at 9d. per 4 Ib 

Also introduced is a new 44d. bar Crunchett 
This has a toffee nut crunch centre, and is coated 
with milk chocolate. 


Old Recipe 


SOOTHING and refreshing, Mother Sigleys 
Drops, made from an old Worcester recipe, is a 
product now available in 6d. packets from 
Welch's. It is packed 24 doz. per box, and each 
packet is clearly priced. 

A filmlect for these 6d. 

continued on page xiii 


packets will soon b 


Three frames from an entertaining animated sound trailer just introduced by Walls. The action is accompanied by an amusing jingle 
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3 CASH REGISTER HITE 


FROM 


Carsons 


Carsons 


Wil Shakes 


Tops for glamour. Del- 


icious assorted fruit 
flavours and a cream 


layer, enclosed in 


smooth milk chocolate i 


16 


4ib. carton 


Carsons ASSORTED 


i 
A star attraction with the movie fans 


Production has been stepped up to 
meet demand, and supplies are now 


readily available 10d — 
« per lb. 


Carsons 


Mascot 


Another ‘best seller’ with cine- 
magoers. Milk Chocolates and 
Toffees in colourful wrappers, 
packed in handy Cellophane 
bags - 

per 4lb. 


Get full details without delay from 
Carsoms .TD. + SHORTWOOD->: BRISTOL 
TELEPHONE: 653211 


JAMES PASCALL LIMITED - MITCHAM - SURRE 
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Vewslines on 
New 


eady, and this, together with the filmlet featuring 
Sixteen Favourites will be freely available through 
representatives of the company, or by direct appli- 
cation to Welch's at Tynemouth. 

Earlier in the year, Welch’s had the pleasure of 
supplying products to the South East Iceland 
Expedition Apparently Black Mints were the 
most popular sweet for such a cold and barren 
climate 


Lines—contd. 


Vanilla and Ripple 


TO REPLACE its ts. Neapolitan. carton, 
Eldorado Ice Cream Co., Ltd., has introduced a 
new Is. cup for the cinema trade. The ice cream 
is again Velvet Lady, but it is obtainable in both 
vanilla or ripple. A plastic spoon is supplied 
with the cup. 

A new filmlet to advertise this line is available. 
It is the first the company has made since 15- 
second sound filmlets became available, and the 
company feels that the addition of the sound- 
track will make the sales impact much higher 


Acetate Tubes 


NEWEST } Ib. film bags from George W 
Horner and Co., Ltd., include Tyrolean Toffee, an 
extra rich toffee-de-luxe, and Chocolate Crunch 

A group of lines, Eclairs, in } Ib. bags retail at 
9d. Varieties available are Fudge, Devon, Pepper- 
mint, Macaroon and Assorted. 

Of special interest is the company’s acetak 
tubes, packed with 7 oz. of Belgrave Assortment 
Made of clear acetate, the tubes show the wrapped 
assortment in detail. They are sold in outers of 
one doz. and retail at 2s. 6d. each 


Record Offer 


THE MAIN feature of the autumn advertising 
campaign being carried out by the Nestlé Com- 
pany, Ltd., is a record offer scheme. The com- 
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Vae/ ol Lady 


DAIRY 


cREA™ 
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New carton for Eldorado Velvet Lady 


pany states that the scheme has had an enthu- 
siastic welcome from cinema managers, and thai 
many are playing the discs in their cinemas and 
making special displays to tie up wiih the scheme 

At the beginning of September the company 
introduced a new milk chocolate confection. 
Nibbles. This product is being advertised in the 
and on television. Nibbles. in a hands 
packet, retails at Is, 3d 


press 


Colourful 


PACKED six cartons to an outer 
it 2s. 6d., Fiesta Fruits is a new 
recently by Batger’s. 

The carton is colourfully illustrated on the lid 
with an attractive pattern of the jellies in bright 
colours on a grey background. 


Available Now 


PIMS POPCORN, LTD.. has produced a new 
popcorn product which became axailable on 
October 7. It is Pims Fruitic Popcorn in a 6d 


ind retailing 
line introduced 


continued on page XI\ 


absolutely 
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Vetve) Lat 
Mey ce ORS 


Four frames from the latest 15-second filmlet 

made by Eldorado for Velvet Lady Ripple and 

Vanilla. It is in live action and colour with a 

romantic “story ’’ interest and has the added 

impact ofa soundtrack. This is an innovation for 
such Eldorado filmlets 


One of the special displays devised by Nestles to 

tie up with the company’s autumn advertising 

campaign for the milk chocolate sweet Nibbles, 
which was introduced last month 
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Newslines on 


New Lines—contd. 


pack nanulactured through th n Process 
s Pims Toifee Popcorn 

The pack is a half-gross carton containing two 

dozen paper inn contain This addition 

ings the company inge up to the following 

Is. 3d. Toffee Popcorn in cartons of 2 dozen: 6d 

Toff Popcorn in cartons of 6 dozen; 6d. Fruiti 

Popcorn in cartons of 6 dozen: Is. 6d. cheese- 

flavoured popcorn in ns of 2 dozen; and 6d 

heese-flavoured popcorn im cartons of 6 dozen 


For Children 


VARIOUS lines which Lockharts (Distributors) 
Ltd., find suitable for sale in cinemas, are parti- 


applicable to children’s matinee: The 
includ 6d. packets of toffees in five 
varicti 2d. Chocolate Coconut Squares; 6d 
cartons of * Thos Milk Chocolate Macaroons, 
nd six varictics of Id. wrapped bars 
Lockharts tes that its trade in the Midlands 5 
is developing rapidly It is featuring penny U 
wrapped bars on a television programme, “ Jolly 
Good Tim designed to appeal to children, 


which appears on Mondays and Wednesdays 
between 5 p.m. and 6 p.m 


Christmas Pack 
AN ATTRACTIVE gift casket of Liquoricc 


AT Isc is now being packed by Bassett’s. The 

sket, which weighs Ilb., retails at 2s. 6d 4 

The pack is inserted into a Christmasy sleeve 
nd the combination of the two is eye-catching 

, New display outers offering a choice of sweetmeats have been introduced by Paynes 
Composite 

AMONG the new models which have recently compartment machine in conjunction” with 

n introduced in Great Britain by The British cigarette and/or confectionery machines 
Auton ¢c Co., Lid combination machine Ihe machine is versatile in that the various 

been med the Combine Model, a units are assembled into composite machines. 


This type of machine, exhibited at the Food, 
Cookery and Catering Trades Exhibition at Man- 
chester recently, created a great deal of interest 

Being built on the square is an advantage of 
these machines, making them ideal for building 
ito windows, etc., a practice which is becoming 
increasingly popular. 

Variety 

THERE are several lines suitable for the cinema 
irade from the range offered by John Mackintosh 
und Sons, Ltd. 

Quality Street is available in a } Ib. handy 
packet, packed I doz. in an outer, retailing at 
Is. 1d. This line is also available in 4 Ib. cartons, 
packed half doz. in an outer, and which retail at 
2s. 2d. Dessert Toffee (ome doz. 4 Ib. handy 
packets in an outer) retail at 1s 

\lso available is Week-End Assortment, in 


Bensdorp Chocolate Bouquets have a distinctive ; s 
Dutch landscape cover design continued on page xvi Tobler Classique plain chocolates 


Iwo popular lines from Batger’s. Above: Chinese Figs in their attractive box. 
Left: Fiesta Fruits, a new confection, which has a gaily coloured carton 
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AN ENTIRELY AUTOMATIC FRESH TEA AND COFFEE SERVICE 


It’s here! A round-the-clock fresh tea and coffee service 
that needs no staff, no crockery and no supervision. At 
the drop of a coin your patrons can 
now have instant-fresh tea or coffee 
served automatically in hygienic 
throw-away cups. 


W. M. Still & Sons Tea and Coffee 
Cub Machines operate on a revo- 

P ! ° = a. me 
lutionary principle. No pills or 2 Ps 
powders are used; only genuine = 
ingredients skilfully prepared and 
immediately deep frozen. These 


pure concentrates are kept under 
refrigeration right until the 
moment of serving. Each cup from 
first to last, is individually prepared 
and equally and entirely fresh. 


Tea, coffee or chocolate, with or 
without milk or sugar, can be had 
instantly. 


1 Tea or Coffee Cub can be rented or bought 
(hire purchase if required). As 
an alternative they can be installed free 
of charge by an operator 


and a commission paid on sales. 


You'll want to know more of this unique profit-making amenity. 
Write today for further particulars to: 


W. M. STILL & SONS LIMITED 
29/31 Greville Street, London, E.C.1. Telephone: HOLborn 3744 
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SMITH and MATTHEWS 


Established 1768 
MANUFACTURING COPPERSMITIS 
Specialists in manufacturing and 
maintenance of Cinema Restaurant 
Equipment and Kitchen Utensils 
RETINNING AND REPLATING ENSURES 
SAFETY IN YOUR EQUIPMENT 


TELEPHONE: AMB. 4288 


We undertake: 


RETINNING * SILVER PLATING * METAL WORK 
REPAIRS * MAINTENANCE 
MANUPACTURING OF KITCHEN UTENSILS POR 
ALL CINEMA AND THEATRE RESTAURANTS 


Price list forwarded on request : 


13 PRAED MEWS, NORFOLK PLACE, W.2 


BUYERS’ GUIDE 


Index to Advertisers 


CONFECTIONERY 
BATGER ... art —— 
CARSONS, LTD. xii 
M. A. CRAVEN ... ih — xvi 
DUNCAN, W. AND M., LTD. S xvii 
DUNHILL (PONTEFRACT), LTD. xvii 
PASCALL, JAMES, LTD. ... Bs xii 
PAYNE, G., AND CO., LTD. xviii 
SOLO LABORATORIES, LTD. , v 
WELCH AND SONS, LTD. od it a x 
WHITESIDE, H. S., AND CO., LTD. ... Front Cover 
ICE CREAM 
ELDORADO ICE CREAM CO., LTD. ii 
T. WALL AND SONS, LTD. ee ix 
NUTS 
SOLO LABORATORIES, LTD. _... or 7s y 
WHITESIDE, H. S., AND CO., LTD. ... Front Cover 
POPCORN 
SOLO LABORATORIES, LTD. _... a re Vv 
WHITESIDE, H. S., AND CO., LTD. ... Front Cover 
SOFT DRINKS 
ELDORADO ICE CREAM CO., LTD. ii 
JEWSBURY AND BROWN, LTD. xvi 
BEVERAGE EQUIPMENT 
W. M. STILL AND CO., LTD. ... ae od XV 
SMITH & MATTHEWS LTD. ie a ae Xv 
BB* 


| 
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Newslines on 


New Lines—contd. © @ 


$9, PLAIN JANE 
TOE 


lb. cartons, again packed half doz. in an outer 


and retailing at 2s. 9d. 

Iwo 6d. lines from the company are Rolo and 
lotf-o-Luxe, packed 2 doz. in an outer; there are _— 
two 3d. lines, Toff-o-Luxe and Toffee Cup, 


packed 4 doz. in an outer; and a 4d. line, Fruito, 
packed 2 doz. in an outer 


Advertising 


FULL colour advertisements for Clarnico con- 
fections are now appearing in John Bull, 
Illustrated, and other publications. 

Clarnico ‘“ Peppermint Creams” are being 
featured by the company on television in London, 
Midlands, North and Scotland. 


Assortment 


CLASSIQUE is a new assortment by Tobler 
and it is now available. Packed in outers of six, 
the 4 Ib. retails at 3s. 4d., and packed in outers 

| of three, the 1 Ib. retails at 6s. 6d. 


Photo Contest 


THE PHOTOGRAPHIC competition run by 
Lyons through cinemas and other sources of 
supply has now been completed, and has proved 
very successful 

The contest offered amateur photographers 
more than £1,000 in prizes for the best child and 
family pictures featuring Lyons Maid. 

Premium Bonds to a total value of £700 have 


Super Quality Zenith Orange 
Squash. Giant Pack GENEROUS gone to the major award winners, and 78 families 


containing 10 fluid ounces of will receive a year’s supply of Lyons Maid 


ready to drink squash DISCOUNT 


Now freely available—enquiries to 


Lemon Chocolate 


A BRIGHT yellow and white wrapper is used 
| for the new Lemon Milk Chocolate block intro- 
| duced by Van Houten. Attention is drawn to the 
flavour of the chocolate by a picture of a lemon 
set between the name of the company. 

A block retails at 6d. and is packed in attractive Cravens Mints in standard and Christmas 
two-dozen counter display units. film bag packings 


JEWSBURY & BROWN LTD., Ardwick Green, Manchester 12 


t€é 


PER CARTON 4 
OP Wt & © 


GOOSESERAY RASPRERRY §=© LEMON TANGERINE «BLACKCURRANT = LIME 
M. A. CRAVEN & SON LTD., FRENCH ALMOND WORKS, YORK 


} Some of the Lockharts’ range of ‘* Those ’’ toffees and penny wrapped bars 


| 
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Ideal for Theatre Trade 


DUNCAN COUNT LINES 


4d-Merrols (Butterscotch Bon-Bons in Roll Pack) 
4d - Minx (Buttermint Bon-Bons in Roll Pack) 
4d - Nutty Crisp (New centre. Lots of nuts. Milk Chocolate) 
6d — Carols (Chocolate Caramels in Roll Pack) 
6d - Hazelnut (Milk Chocolate crammed with 


<\ are golden roasted nuts) 
“DUNCAN The Scots word for Chocolate 
W. & M. DUNCAN LTD. EDINBURGH 


Rook Early for DUNHILLS 


LATEST GENERAL RELEASES 
PACKAGED SWEETS in 
EXTENSIVE RANGE with 
GENEROUS MARGINS 


MTEL CULE LUE CRC 


Send for Samples and Prices to: 


DUNHILLS (PONTEFRACT) LIMITED 


POST OFFICE BOX 1 + PONTEFRACT + YORKS. 


avin 


IN ALL 


London, Midlands, Northern, Scottish 


THIS AUTUMN 


— 


-_— 


Stock up and display NOW 
fon extra gales! 


PAYNES POPPETS wane bY GEO. PAYNE & CO. LTD., Waddon Surrey 
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REVIEWS FOR SHOWMEN 


YOUR 


R.T. and 
Certificate 


98 min. (A) 


Title and Renter 


Both Ends of the Candle 
(Warner)—U.S 


{Devil’s Hairpin, The 83 min. (A) 
(Paramount)—U.S 
Forty-First, The . 100 min. (—) 


(Plato)—Russian 


Hell on Devil’s Island 
(20th Century-Fox)—U.S 


73 min. (A) 


He Who Must Die . 118 min. (XX) 
(Miracle)—Franco-Italian 


fJet Pilot ... a 
(RKO Radio)—U.S 


. 112 min. (UV) 


tJohnny Tremain 
(Disney)—U.S 


81 min. (U) 


Joker is Wild, The 
(Paramount)—U.S 


... 126 min. (A) 


Land and the Law 
(Gerrard)—U.S 


58 min. (U) 


Time for Action 
(MGM)—U.S 


98 min. (A) 


Young Guns, The... 81 min. (A) 


(AB-Pathe)U.S 


(C) SUITABLE FOR CHILDREN. 


a7 


Stars 


Ann Blyth ... 
Paul Newman 
Richard Carlson 


Cornel Wilde 
Jean Wallace 
Arthur Franz 


Izolda Izvitskaya 
Oleg Strizhenov 
Nikolai Kryuchkov 


Helmut Dantine 
William Talman 
Donna Martell 


Jean Servais 
Fernand Ledoux 
Melina Mercouri 


John Wayne 
Janet Leigh 
Jay C. Flippen 


Hal Stalmaster 
Luana Patten 
Jeff York 


Frank Sinatra 
Mitzi Gaynor 
Jeanne Crain 


Ray Corrigan 
Dennis Moore 
Max Terhune 
Robert Taylor 
Dorothy Malone 
Gia Scala 


Russ Tamblyn 
Gloria Talbott 
Perry Lopez 


(CC) EXCELLENT FOR CHILDREN. 


NEW FILMS AT 


A GLANCE 


Remarks 


CinemaScope biography based on the glamorous 
and shabby career of Helen Morgan, a famous 
American cabaret singer who hit the bottle. Ann 
Blyth unequal to emotional demands, but co-stars 
and supporting players effective and staging and 
tunes nostalgic 

VistaVision-cum-Technicolor motor-racing melo- 
drama about former ace’s triumphant return to 
the wheel. Tale, told in retrospect, exciting, 
acting crisp and speed thrills vivid 

Action drama telling of the love that developed 
between a Red Army girl sniper and a White 
Army lieutenant. Excellent acting by stars and 
supporting cast, allied to noteworthy photo- 
graphy, overcomes handicap of banal dialogue 

Regalscope prison fare centring on an editor con- 
vict’s exposure of brutality and corruption on 
Devil’s Island. Team work robust, but plot lurid 
and light relief negligible 

Provocative and impressive CinemaScope religious- 
cum-political melodrama set in a Greek village 
in 1920. Story, revolving around the Passion 
Play, deeply significant and characterisation, 
direction impeccable and sub-titles lucid 

Technicolor flying comedy melodrama dealing with 
a U.S Air Force colonel and a glamorous Russian 
jet pilot who find true romance while pumping 
each other of vital information. Plot far-fetched 
and dialogue weak, but co-stars popular, sex 
angle frank and flying sequences breathtaking 

Technicolor historical romantic melodrama 
describing salient events that led up to the 
American war of independence. Young lad 
approach disarmingly ingenuous, acting keen, 
humour and sentiment warm, settings delightful 
and highlights spectacular 

VistaVision biographical drama, interlaced with 
music, covering the checkered career of Joe E. 
Lewis, the American comedian who found fame 
despite injuries received in a gang war and his 
addiction to alcohol. Script clever, Frank Sina- 
tra brilliantly versatile in lead, support good, 
direction faultless, songs and patter snappy and 
staging colourful 

Pocket western hingeing on conflict between black 
market rustlers and the law. Tale transparent, 
but cast rugged, fights lusty and humour clean 

CinemaScope adventure melodrama, set in Madrid, 
concerning an emotionally mixed up Korea war 
pilot’s brief encounter with smuggler. Acting 
uninspired and direction loose, but penultimate 
flying sequences exciting 

Out-of-the-rut western telling of the taming of 
truculent teenagers. Story incisive, young 
players eager, sentiment pleasing and climax 
hectic 


+ IN COLOUR 


17 
EDITED BY 
JOSH BILLINGS 
Box-Office Angle 
Good popular booking 


(C) 
Very good general booking 
(C) 


Interesting offering for 
the adult-minded (NC) 


Title booking mainly for 
tough joints (NC) 


Outstanding art 
booking (NC) 


house 


Very good star adventure 
fare (C) 


Capital fare for family and 
popular audiences (CC) 


Excellent, nay _ infallible, 
general booking (C) 


Useful small hall “second” 
(C) 


Fair to middling “‘ double 
bill” (C) 


Good “ second” (C) 


(NC) NOT FOR CHILDREN. 


THE JOKER IS WILD 


Paramount. American (A). J ‘istab ‘ision 

Directed by Charles Vidor. Featuring Frank 

Sinatra, Mitzi Gaynor and Jeanne Crain. 11,350 
feet. Release December 2, 1957 


EXCITING and colourful biographical melo- 
drama, interlaced with music and song. Finely 
photographed in VistaVision, it covers _the 
sheckered career of Joe E. Lewis, the American 
comedian who found fame, though not domestic 
bliss, despite injuries received in a gang wart 
ind his addiction to alcohol. There is no 
economy of footage, but even so it presents a 
onse, moving and extremely funny variation of 

e eternal and intriguing Pagliacci theme. The 


“@ spoicers of THE @ 


main action takes place in the roaring Prohibi- 
tion era and subtle nostalgic touches and haunt- 
ing tunes heighten Frank Sinatra’s_ brilliant 
performance in the lead. His pull and incredibly 
versatile portrayal alone guarantee top box-office 


receipts. Excellent, nay, infallible, general 
booking. ; : 
Story.—Joe E. Lewis, a popular speakeasy 


singer in the bathtub gin days, angers Georgie 
Parker, a ruthless night club owner, and receives 
a dreadful beating. Scarred and suffering from a 
weak voice, Joe drops out of sight, but friends 
eventually find him in a burlesque theatre. They 
arrange for him to appear at a charity benefit 
and he offsets his vocal disability by wisecrack- 
ing. Due to the untiring efforts of his faithful 


pianist, Austin Mack, Joe again reaches stardom. 
He falls in love with Letty Page, a rich socialite, 
but, because his health has been further impaired 
by alcohol, he refuses to name the happy day 
and, during World War II, Letty marries some- 
body else. Joe drinks even more heavily and 
gambles, but is later attracted by Martha, a 
pert chorus girl, and they wed. Martha neglects 
Joe for screen work and Joe becomes almost 
impossible to handle. His pals, including Austin, 
desert him, but finally he sees himself as others 
see him and presumably reforms. 
Production.—The picture tells a factual, as 
well as human and fascinating story, but it is 
not necessary to have previous knowledge of 
its central character fully to appreciate its finer 
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points. Frank Sinatra, easily the screen’s most 
complete performer, really gets under the skin of 
his part and meets all emotional, comedy and 
vocal demands as Joe. Mitzi Gaynor and Jeanne 
Crain have good looks and contrast effectively 
as Martha and Letty, Eddie Albert scores as 
the loyal, sorely tried Austin Mack and Beverly 
Garland, Jackie Coogan and Ted DeCorsia 
register in key supporting roles. The early 
scenes of gang warfare give it a flying start, the 
romantic interludes are cunningly underplayed, 
its tunes still tickle the ear and the dialogue 
fairly crackles. Of show business, it’s definitely 
an outstanding showman’s proposition. 

Points of Appeal.—True tale, warm, touching 
and amusing asides, marvellous performance by 
box-office Frank Sinatra, strong feminine angle, 
catchy songs, faultless atmosphere, provocative 
title and VistaVision. 


JET PILOT 


RKO Radio. American (U). Photographed in 
Technicolor. Directed by Josef von Sternberg. 
Featuring John Wayne, Janet Leigh and Jay C. 
Flippen. 10,115 feet. Release November 4, 1957 

ESPIONAGE comedy melodrama, finely re- 
corded in Technicolor. It concerns a dashing 
American flying officer and a beautiful Soviet 
jet pilot who find romance while trying to pump 
each other of vital information and have high 
pnks on both sides of the Iron Curtain. The 
plot lacks credibility and its dialogue is some- 
what naive, but its flying sequences carry a real 
kick and cast values are strong. It’s also super- 
charged with sex, yet retains the U certificate 
Very good star adventure fare. 

Story.—Anna, a glamorous lieutenant in the 
Soviet Air Force, lands on an American airfield 
in Alaska. She tells Colonel Shannon, the U.S 
brass hat, that she has left Russia to avoid being 
shot. Shannon disbelieves her story, but intro- 
duces her to the luxuries of American life in the 
hope that she will reveal state secrets. While at 
Palm Springs, the two fall in love and Shannon 
then learns that Anna is really a spy. They marry 
and Shannon later “escapes” with Anna to 
Russia and becomes an American agent. Finally, 
the Reds twig, but both Anna, who now puts 
her husband before duty to her country, and 
Shannon make a spectacular getaway. 

Production.—The picture has a keen sense of 
humour, but, all t same, laughs do occur 
in the wrong places and stress the artificiality 
of its basic theme. It manages, however, to hand 
out exhilarating thrills whenever it is airborne 
and these, plus its saucy sex interest, keep its 
tail well up. Janet Leigh displays her figure to 
advantage and few will complain because she 
hardly suggests the tough, dedicated Russian 
woman spy as Anna, and John Wayne, looking 
remarkably young, is a virile Shannon. The rest 
are as good as the extravagant script permits. Its 
breath-taking aerobatics are brilliantly photo- 
graphed and give it additional box-office lift. 

Points of Appeal.—Artless, yet intriguing, story, 
popular co-stars, elaborate wardrobe, sly feminine 
angle, flying thrills, Technicolor and U certificate. 


JOUNNY TREMAIN 


Disney. American (U). Photographed in Tech- 

nicolor. Directed by Robert Stevenson. Featuring 

Hal Stalmaster, Luana Patten and Jeff York. 
7,249 feet. Release, December 16, 1957 

PERIOD melodrama, adapted from Esther 
Forbe’s widely-read American novel. Presented 
in dazzling Technicolor, it illustrates a lad’s first- 
hand account of salient events which led to 
the American War Independence and the 
ultimate defeat of the British Redcoats. Its 
approach to history is disarmingly ingenuous yet 
enables it to eschew rancour and hate without 
sacrificing essential excitement and thrills. More 
than adequately acted, picturesquely staged and 
titivated with a couple of rousing songs, it makes 
wholesome and intriguing adventure entertain- 
ment. Capital fare for family and popular 
audiences. 

Story.—In the 1770's, Johnny Tremain, appren- 
ticed to Ephraim Lapham, a Boston silversmith, 
is given a cup belonging to Jonathan Lyte, a 
wealthy merchant, to mend. yn A notices the 
crest and realises that he may be related to Lyte. 
Shortly afterwards, Johnny badly burns his right 
hand, cannot continue at his trade and seeks 
assistance from Lyte. Lyte not only refuses to 
acknowledge that he and Johnny have family 
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ties, but has Johnny arrested for theft. Cilla, 
Lapham’s pretty granddaughter, sticks to Johnny 
and Josiah Quincy, an eminent lawyer, success- 
fully defends him. Johnny then joins the Sons 
of Liberty, a group pledged to oust the British 
Redcoats. Real trouble starts over tea stored 
in the English ship Dartmouth, and this results 
in war between His Majesty’s Forces and the 
Colonies. The Redcoats are vanquished and 
Johnny is in the thick of the fray. | 

Production.—The picture opens leisurely, but, 
from the moment Johnny is falsely accused of 
theft, momentum quickens and it culminates on 
a showmanlike note. Hal Stalmaster displays 
plenty of enthusiasm as Johnny, Luana Patten 
pleases as Cilla, Sebastian Cabot plays the heavy 
effectively as Lyte, and Whit Bissell heads a 
sound supporting cast as Quincy. Its highlights 
include the raid by the Sons of Liberty on_the 
British vessel and the jettisoning of the tea, Paul 
Revere’s famous midnight ride, and the cleanly 
fought battles of Concord and Lexington. Its 
interiors and exteriors are really delightful and 
the camera work is outstanding. As for its pro- 
paganda, it'll make no British faces red. 

Points of Appeal.—Factual and eventful story, 
eager team, faultless atmosphere, superb Tech- 
nicolor photography and U certificate. 


LAND AND THE LAW 


Gerrard. American (U). Directed by S. Roy Luby. 
Featuring Ray Corrigan, Dennis Moore and Max 
Terhune. 5,215 feet. Release not fixed 

UNPRETENTIOUS “ outdoors,” set in the 
war-time West. It hinges on conflict between 
black market rustlers and the law and, true to 
tradition, culminates in victory for the latter. The 
leading players are pugilistic, but neither 
romance, comedy nor vocal relief is neglected. 
Useful small hall * second.” 

Story.—The authorities, disturbed by the rust- 
ling of “ beef” needed to help the war effort, 
despatch Crash, Denny and Alibi, robust and 
cheerful Federal agents, to Winston, the seat of 
the trouble. Crash is promptly framed for mur- 
der by Slade, henchman of Corbin, a seemingly 
respectable citizen, but actually the head of the 
roughs, and jailed. Meanwhile, Denny secures a 
job on a ranch and is attracted by Linda, the 
owner's daughter. Alibi eventually obtains 
Crash’s release, and in the end the three put 
a stop to the skulduggery. 

Production.—The picture does not tell a novel 
tale, but what it lacks in originality it gains in 
punch. Its stars, formerly known as the Three 
Mesquiteers, are versatile, and humour and songs 
logically punctuate the fights and gunplay. More- 
over, its footage is compact, and the exteriors are 
adequate. 

Points of Appeal.—Robust yarn, popular cast, 
agreeable embellishments, handy length and U 
certificate. 


THE FORTY-FIRST 


Plato. Russian (—). Produced in colour by 
Grigory Chukhari. English version, De Lane Lea 
Processes. Featuring Oleg Strizhenov, Izolda 
Izvitskaya and Nikolai Kryuchkov. 9,000 feet 
ACTION drama concerning a small detach- 
ment of Red Guards struggling across the 
formidable and treacherous Black Sands after 
battling against the Imperial White Guards soon 
after the outbreak of the Russian Revolution. 
This film was first prize winner as the best original 
screenplay shown at this year’s Cannes Film 
Festival, and it is notable for the fact that it 
tells the story of a love affair between a White 
Russian officer and a Red Army Amazon. Much 
of the pastegreety is imaginative and colourful, 
the acting is of a sound quality, the direction 
is assured, and the dubbed dialogue ingenuous. 
An acceptable offering for the adult-minded. 
Story.—Maryutka, the only woman in the 
weary band which is fighting its way across the 
treacherous sands towards the sea, is a crack 
rifle shot who has 40 victims to her credit when 
a party of White A cavalry appears on the 
scene. She fails to kill the young officer, but 
the latter is taken prisoner and placed in her 
charge. After many hardships the sea is reached 
and a small boat is commandeered. This is sunk 
in a storm and Maryutka and the young lieuten- 
ant are the only survivors to reach a small island. 
Maryutka, whose hatred of the officer has by 
now been supplanted by a maternal instinct 


towards him, now finds that this, in turn, is 
changed to love. However, when a rescue party 
of Cossacks appears, her sense of duty prompts 
her to shoot her lover as he dashes through the 
surf towards his friends, thus affording an oppor- 
tunity to give the picture the alternative title of 
“The One That Didn’t Get Away.” 

Prod —Realism allied to some wonderful 
colour gery ee makes this an unusual pic- 
ture full of pictorial excitement and action. The 
development of the pity-is-akin-to-love thesis is 
handled logically, and Isolda Izvitskaya gives a 
highly sensitive and intelligent performance as 
Maryutka, as does Oleg Strizhenov as the young 
officer. The supporting cast is uniformly good 
and even though the English dialogue slips up 
sometimes it is well spoken by British players. 

Points of Appeal.—Unusual story and settings. 
Admirable colour photography. Sound direction 
and acting.—B. W. 


THE DEVIL'S HAIRPIN 


Paramount. American (A). VistaVision. Photo- 
graphed in Technicolor. Directed by Cornel 
Wilde. Featuring Cornel Wilde, Jean Wallace 
and Arthur Franz. 7,444 feet. Release not fixed 

LUSH and exhilarating sports-car racing melo- 
drama, finely photographed in VistaVision and 
Technicolor, It's about a gay and arrogant ex- 
champion who is goaded into returning to the 
wheel, survives an attack of the jitters, regains 
the title, accepts a smaller size in hats and does 
right by his girl. The cast, headed by Cornel 
Wilde and Jean Wallace, who, incidentally, has 
a classy chassé, makes the most of the crowded 
plot, and the penultimate mountain track thrills 
are terrific. Very good general booking. 

Story.—Nick Jargin, former ace racing driver, 
owns a fashionable bar in California. He has a 
comely mistress, Kelly, but his mother won't 
have anything to do with him because he was 
responsible for his younger brother, Johnny, 
crashing. He has other enemies, including Mike 
Houston, an_ unpleasant sports commentator. 
Mike wants Nick to pit himself against Tony 
Botari, the reigning champion, in a forthcoming 
big event. At first, Nick refuses, but eventually 
he is forced to meet the challenge. Meanwhile, 
Kelly, tired of waiting for Nick to marry her, 
leaves him. Danny Rhinegold, Nick’s one-time 
boss, sponsors Botari, but Nick, aided by “ Doc,” 
a clever, though toothless, designer, builds a 
special car. Just before the “ off,’ Nick suffers 
nerves, but during the race his old confidence 
returns and he beats Botari without taking undue 
risks or indulging in grandstand play. His sports- 
manship leads to a reconciliation between him 
and Kelly and Mrs. Jargin. 

Production.—-The picture's story fundamentals 
are familiar, but its romantic interest is much 
franker, yet no less appealing, than that usually 
introduced into this type of film, and its staging 
considerably more luxurious. Cornel Wilde does 
a competent job as the brash, happy-go-lucky, 
but ultimately chastened, Nick; Jean Wallace’s 
face and vital statistics are quite something and 
she also measures up to all emotional demands as 
Kelly, and Mary Astor, Arthur Franz and Paul 
Fix register as Mrs. Jargin, Rhinegold and 
“Dow” respectively. Its novel light relief is 
provided by Louis Wilde, Nick’s voluble parrot 
mascot. The tale, told in retrospect, appropriately 
ends with spills and thrills, and VistaVision and 
Technicolor cunningly amplify them. 

Points of Appeal.—Straightforward _ story, 
obvious feminine angle, delightful interiors and 
exteriors, suspenseful climax, VistaVision and 
Technicolor. 


BOTH ENDS OF THE CANDLE 


Warner. American (A). CinemaScope. Directed 
by Michael Curtiz. Featuring Ann Blyth, Paul 
Newman and Richard Carlson. 8,914 feet. 

Release December 30, 1957 

AUTHENTIC 1920's song album, i 
CinemaScope. It uses the somewhat squalid 
story of Helen Morgan, a famous American 
singer of the Prohibition era, who loved and 
drank not wisely, but too well, as a cue for hit 
numbers of yesterday, and ends on a happy, if 
slightly confected, note. The film’s sentiments, 
its brash period and its tunes have been exploited 
countless times before and Ann Blyth falls short 
of acting demands in the lead, but competent 
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Executive producer Carl Foreman introduced Sophia Loren to the press at a reception last week following her arrival in Sritain to star in THE KEY, an Open 
Road British production for Columbia. The film is being produced by Aubrey Baring and directed by Sir Carol Reed. Pictures show: (1) Sophia Loren arriving 
at London Airport; (2) Sophia Loren at the Savoy Hotel for the reception; (3) Nate B. Spingold, vice-president of Columbia; Carl Foreman, Sophia Loren and 
Aubrey Baring: (4) Sir Carol Reed talks with Miss Loren; (5) Sophia Loren with Trevor Howard and William Holden who also star in the film; (6) Nate 


and Mrs. Spingold, Carl Foreman and Sophia Loren 


a ne ce 
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SeeEVIEWS FOR SHOWMEN 


continued from page 18 


co-stars and supporting players and resourceful 

rection prevent the set-up from flagging. Ill 

tertain the ‘“ninepennies.” Good popular 
hooking. 

Story.—After being seduced by her boss, Larry 
Maddux, Helen Morgan, a fairground hula 
dancer, leaves for Chicago. She again meets 
Larry and he fixes a beauty competition so that 
she wins it. The fraud is discovered by Russell 
Wade, a distinguished New York attorney, but 
he forgives Helen and falls for her. Helen soon 
becomes a_ star cabaret singer, and Larry 
persuades Russell, who is married, but still 
craves for Helen, to open a night club for her. 
It is a great success until wrecked by Federal 
agents. Following a personal triumph in * Show 
Boat,” Helen visits Europe and is enthusiastically 
received, but before she returns to New York 
the stock market crashes and her savings 
evaporate. Larry gets wounded in a gun battle 
and goes to prison, and Helen takes to drink and 
sinks to the depths. On his release, Larry fetches 
Helen from 2n inebriates’ home and she 
greeted at her old club by loyal friends. 

Production.—The picture, or rather speakeasy 
crawl, captures the restless spirit of its Prohibi- 
tion period, but Ann Blyth’s inadequate perform- 
ance prevents it from touching the heart or 
proving that fact is stranger and more exciting 
than fiction. Ann Blyth is brilliantly dubbed 
during the singing sequences, but she does not 
meet emotional demands as Helen. Paul New- 
man, however, gives a true-lo-type portrayal as 
the handsome heel, Larry, and Richard Carlson 
has dignity as Russell. The asides are agree- 
able and, together with the showmanlike finale, 
help to up the scales in its favour. 

Points of Appeal.—Factual story, intriguing 
title, evergreen songs, good technical presentation 
and CinemaScope, 


THE YOUNG GUNS 
4B-Pathe. American (A). Directed by Albert 
Band. Featuring Russ Tamblyn, Gloria Talbott 
and Perry Lopez. 7,352 feet. Release not fixed 

OUT-OF-THE-RUT western. It’s about a 
group of truculent teenagers who owe their un- 
pleasant dispositions and lawlessness to heredity 
and environment, but finally learn that crime 
does not pay. Well acted and directed, it intro- 
duces a number of tender touches as it steadily 
builds up to a salutary and happy climax. Im- 
pressive natural backgrounds smoothly round it 
off. Good “ second.” 

Story.—Tully Rice, adolescent son of a killer, 
finds it impossible to evade calumny and goes to 
Black Crater, a remote mountain lair of cut- 
throats. The place is also occupied by budding 
gunslingers, eager to follow in their fugitive 
fathers’ footsteps. Nora Bowdre, a pretty girl, 
looks after her three small brothers while her 
crooked Pa is absent. Tully refuses to join forces 
with San Antone and Knox Cutler, leaders of 
the young thugs, and Nora is also all for peace. 
Finally, the tough boys try to rob the local bank 
and use Nora’s brothers as shields, but Tully 
outwits them. He, Nora and the kids then seck 
healthier pastures. 

Production.—The picture logically presents its 
time-honoured “ give a dog a bad name” tale 
against authentic exteriors and these give it 
validity, as well as a new lease of life. Russ 
Tamblyn acts convincingly and wins sympathy 
‘is Tully, Gloria Talbott is an appealing Nora, 
and Perry Lopez and Scott Marlowe register as 
‘he not-so-tough Antone and Cuiler. Its senti- 
mental, or rather romantic, asides are genuine, 
nd it culminates on a hopeful note. 

Points of Appeal.—Holding story, resourceful 
young players, sound moral and good technical 
sualities, 


Is 


HE WHO MUST DIE 
Viracle. Franco-Italian (X). CinemaScope. 
irected by Jules Dassin. Featuring Jean Servais, 
‘rnand Ledoux and Melina Mercouri. 10,757 
feet. Release not fixed 
PROFOUND, deeply moving CinemaScope 
igious-cum-political melodrama, set in 1921 
ia Minor. Adapted from Nikos Kazantzakis’s 


1957 


novel, it deals with a band of Greek refugees 
who seek shelter in a village at a time when 
their Turk-dominated, yet seemingly contented, 
fellow countrymen are rehearsing their annual 
Passion Play, and an analogy is drawn between 
their plight and the Gospel. The acting, direc- 
tion and detail leave nothing to be desired and 
lift the film into a class of its own. Outstanding 
art house booking. 

Story.—During preparations for the presenta- 
tion of a Passion Play in Lycovrissi, a Greek 
village governed by the Turks, a_ bedraggled 
group, led by their priest, Fotis, arrives from a 
hamlet destroyed by the Turks and demands 
land on which to settle. Grigoris, the Lycovrissi 
priest, fears the consequences and refuses aid. 
Manolios, a shepherd who fills the role of Christ 
in the play, wants to help them and divides the 
village against Grigoris, who has the Agha, the 
easy-going Turkish governor, on his side. There 
ire other complications and Manolios is killed, 
but his spirit lives on and Fotis and his followers 
determine to fight the Turks. 

Production.—The picture poses many prob- 
lems, religious and political, and succeeds in 
stimulating the mind and imagination. Jean 
Servais and Fernand Ledoux make a formidable 
pair as rivals Fotis and Grigoris, Pierre Vaneck 
contributes a clever portrayal as the fervent 
Manolios, Gregoire Aslam amuses as the Agha, 
and Melina Mercouri has her moments as a loose 
widow cast as the play’s Mary Magdalen. Its 
supporting types, too, are faultlessly etched, and 
the direction has sweep and power. Skilfully 
handled crowd scenes and impressive exteriors 
round off the parable. But great as it is, only 
miracle could turn it into a commercial success 

Points of Appeal.—Provocative story, fine act- 
ing and treatment, authentic backgrounds, lucid 
sub-titles and CinemaScope. 


TIME FOR ACTION 


MGM. American (A). CinemaScope. Directed by 
Richard Thorpe. Featuring Robert Taylor, 
Dorothy Malone and Gia Scala. 8,862 feet. 
Release December 16, 1957 
ADVENTURE melodrama, set mainly in 
Madrid. Photographed in CinemaScope, it’s 
about a former airman, emotionally nmuxed up 
through his Korean war experiences, who regains 
his confidence and integrity and is reconciled to 
his estranged wife, following a brief encounter 
with an international crook. Its final reels con- 
tain exciting, flying sequences, but the aerial 
thrills do not fully atone for the delayed take- 
off. Fair to middling * double bill.” 
Story.—Lloyd Tredman, a war-time pilot who 
had lost his nerve and is on strained terms with 
his wife, Phyllis, leads a gay life in Madrid, but 
runs out of money. He is approached by Bert 
Smith, a foreigner, and invited to smuggle British 
currency by plane from Egypt to Madrid. Unsure 
of himself, Lloyd offers the job to Jimmy Heldon, 
a friend. In Jimmy’s absence, Phyllis accuses 
Lloyd of getting rid of Jimmy so that he can 
chase Paquita, Jimmy’s attractive wife. When 
Jimmy returns, Lloyd knocks him out and fills 
his place in the plane. While evading the 
Customs, Lloyd discovers that he is actually 
carrying heroin. Furious at being tricked, he 
radios the police and they arrest Smith. Lloyd 
and Phyllis then bury the hatchet. 
Production.—The picture, mostly talk, and pre- 
tentious stuff at that, suffers an additional impe- 
diment in laboured comedy. Robert Taylor makes 
most of his slender chances as Lloyd, and Martin 
Gabel is effectively sinister as Smith, but Dorothy 
Malone and Gia Scala are somewhat colourless 
as Phyllis and Paquita, and Marcel Dalio irritates 
as a diminutive “ comic’ man. The film bucks 
up considerably when it spreads its wings, but 
they fail by a long chalk to lift it into the top 
flight. ; 
Points of Appeal.—_Good flying stunts, slight 
feminine angle, star, elegant staging and Cinema- 
Scope. 


HELL ON DEVIL'S ISLAND 


Twentieth Century-Fox. American (A). Regal- 
scope. Directed by Christian Nyby. Featuring 
Helmut Dantine, William Talman and Donna 
Martell. 6.554 feet. Release not fixed 
RIM Regalscope prison fare. It centres on an 
saan who dispatched to Devil's Island by 
French collaborators, but, after suffering cruel 
treatment from corrupt officials, finally denounces 
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the tyrants. The infamous colony has been dis- 
banded and, as the film shows, not without 
reason, but the exposé, although titivated with 
romance and sex, contains little popular enter- 
tainment, Title booking mainly for tough joints. 

Story.—Paul Rigaud, a young newspaperman, 
is a prisoner on the notorious Devil's Island in 
French Guiana, where Bayard, a brutal overseer 
supplies forced labour to unscrupulous planta- 
tion-owner Jacques Boucher. Paul completes his 
sentence, but Bayard tries to make him work for 
Boucher. Later, Renault, the new Governor, at- 
tempts to bring about reforms, but Boucher and 
his associates thwart him. Eventually, Paul and 
Lulu, a husky Negro ex-convict, expose Boucher 
and Bayard and the latter get their just deserts. 
Paul is then appointed assistant to Renault and 
settles down with Giselle, Renault's attractive 
daughter. 

Production.—The picture, an unvarnished in- 
dictment of conditions on Devil's Island, goes to 
great lengths to illusirate) man’s __ inhu- 
manity to man, but, oddly enough, the bestial 
becomes boring, as well as distasteful some time 
before the end. Helmut Dantine endures nobly 
and bravely as crusader Paul, and William Tal- 
man leaves nothing to chance as the vicious 
Bayard, but Donna Martell and the rest fail to 
impress. There are one or two bizarre bistro 
sequences, but no other light relief 

Points of Appeal.—Title and Regalscope 


Shorts 


Rank FD 

WINGS ON HER SHOULDER. British (U) 
1,543 feet—A Technicolor two-reeler which 
portrays the world of today as seen through th 
eyes of two girls in the WRAF—one in England 
and the other in Singapore. The former work 
at a radar installation, the latter serves as 
medical orderly, thus providing ample materia! 
for contrasting studies of work, leisure and back 
grounds. A well-handled and attractively photo 
graphed short. 

MOUNTAIN HOLIDAY. British (U). Tech 
nicolor. 1.374 feet.—Another first-rate sample 
from the “ Country Pride’ series. Caernarvon 
shire is the county visited and the excellence of 
the photography and the variety of setting's 
covered are enhanced by a really well-written and 
witty commentary admirably put across by Robert 
Beaity. Mountains, historic buildings, seaside 
resorts, are al] glimpsed, and the commentary does 
not hesitate to be amiably critical when occasion 


demands. Excellent.—B. W. 
INTERNATIONAL WOODPECKER. Ameri 
can (U) 555 feet. Technicolor. A_ noi-too 


successful attempt to draw laughs from glimpses 
into the history of the Bird Family Woodpecker 
Only average. 


New Realm 


JOURNEY INTO SPRING. British (U) 
Directed by Ralph Keene. Commentary b) 
Stephen Murray. 2.814 feet. Release January 27 
1958.—Delightful interest featurette, brilliantly 
photographed in Technicolor, dealing with anima! 
bird and plant life in Selborne, Hampshire, made 
famous by Gilbert White, the great 18th-century 
naturalist. Its close-ups and long shots are beaut 
fully blended, and the result is screen poetry 
understandable to all. Excellent British quota. 


Data 
MINING REVIEW, No. 3, 11th year. British 
(U). Produced by Francis Gysin. 934 feet. 


Release November 4,—Monthly news round-up 
of the British coalfields containing details of a 
modern tin mine in Cornwall; light-hearted com- 
ment on a world champion potato crisp cater 
who is a Northumberland coalminer; and, from 
Ayrshire, news about a colliery manager and his 
interest in rifle shooting. There is also a well- 
presented account of roof-bolting, a modgrn 
safety technique being used in British mines. 
Good filler.—F. W. R. 


Saxon 

THE ANT AND THE ELEPHANT. Russian 
(U). 1,110 feet.—Artistically handled colour car- 
toon telling an animal fable from the Caucasus. 
Animation well handled and colour admirable. 
Good. 
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British Lion contract star Tony Britton recently toured the provinces attending trade and press screenings of his latest film THE BIRTHDAY PRESENT (British 
Lion) in which he stars with Sylvia Syms. Pictures show (1) Gordon Irving (‘* Daily Record ’’), Mrs. Irving and Tony Britton at the Glasgow reception; (2) Mr. 
Barnett, (Glasgow salesman, British Lion), Mrs. Cameron, Tony Britton and Donald Cameron (Dunfermline); (3) At Birmingham: Mrs. F. Cozens, Mrs. A. May, 
Mrs. Hand, W. Lalor (Springfield), Tony Britton, Miss Dent (Coventry) and H. E. Stephenson (Birmingham branch manager, British Lion); (4) At Liverpool: 
G. Lee (Llandudno), Tony Britton, Miss V. Thomas (Majestic, Liverpool), T. Aspin (Palais-de-Luxe, Liverpool), and L. Blond (Phoenix, Wallasey); (5) Tony 
Britton at Leeds with Miss White, C. Guest, Mrs. Guest, Mr. Hurwitz (Beeston, Picture House), Miss White, H. Bell (Tower Cinemas), and J. G. Smart (Leeds 
branch manager, British Lion); (6) Tony Britton surrounded by autograph hunters at the Ritz, Leeds; (7) Mr. Hall, manager of the Forum, Liverpool, receiving 
Tony Britton when he made a personal appearance; (8) At Birmingham Tony Britton is seen with Leslie Withers (*‘ Sunday Mercury *’), Ellen Foxton (‘* Birming- 

ham Weekly Post *’), Ivor Jay (** Birmingham Despatch *’), and Alex Walker (‘* Birmingham Post *’) 
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Studio Round-up 


1957 


by PETER EVANS 


TWO STAGES ON THE 
HORROR TRAIL 


HORROR continues to register at the box-office with the positive reaction 


of a Geiger-counter passing over Harwell. 


It seems ironic that bloody, awful 


films are the very ones which attract picturegoers back to the cinemas. 


Both the stages at Twickenham 
echo with the screams of maidens 
in peril and tortured prisoners; 
blood flows like thinned-out tomato 
ketchup in a cheap cafe. The world 
seems peopled with hunchbacks and 
maniacs who leer at bosomy beauues 
chained alluringly in rat- -infested 
cellars, the prisoners of demenied 
doctors. 

Sex and sadism. Sensation and 
sin. If this its what the great, 
educated picturegoing public wants, 
who is going to deny it? Certainly 
not Bob Baker and Monty Berman, 
who are piling on the agony with 
‘Blood of the Vampire.” 

Certainly not Guido Coen, who 
is catering for the public’s appalling 
appetite with ‘“ Woman Eater.’ 
Certainly not Eros, who will release 
both films. 


Faith in a Trend 


Bob Baker and Monty Berman 
put a lot of faith in the current 
popularity of the horror trend. They 
are making * Blood of the Vampire ” 


in Eastman Color and with “ by far 
the biggest budget’ they have ever 
had. Berman is also lighting the 


picture, which is directed by Henry 
ass. 

Baker described the film as a 
cross between “ The Hunchback of 
Notre Dame” and “The Count cf 


Monte Cristo.” Jimmy Sangster has 
written the screenplay. Donald 
Wolfit plays the vampire-doctor who 
develops a taste for Barbara 


Shelley’s blood group. Vincent Ball 


co-siars as a young doctor. Victor 
Maddern plays a hunchback. 

“It's so easy to make _ horror 
films cheap and nasty,” said Baker. 
“But that is a_ short-term policy. 


Horror in itself is not good enough. 
You've still got to have a good story. 


You've still got to make a gcod 
motion picture.” 

The picture has a five-week shoot- 
ing schedule and is designed as a 
first feature. The Baker-Berman 
team has recently completed ‘“ The 
Trollenberg Terror” and is already 
working on the script of its next 
picture described to me as “ mere 
than a horror stery.” 


Fun to Make 


What does director Cass think of 
horror subjects? ‘ They're great 
fun to do. And if you succeed in 
scaring the girls in the audience into 
the arms of their boy friends then 
you have done your job well.” 

On the other stage, director 
Charles Saunders admitted that at 
first he didn’t want to make 
“Woman Eater.” “I just didn’t 
like horror pictures,” he said. But 
producer Coen persuaded him to go 
ahead and now they agree they are 
trying to make it “‘as horrible as we 
can. 

George Coulouris 


plays a mad 


to a girl-hungry tree he has brought 
back from Africa. It is a sober com- 
mentary on the cost of living that 
not so long ago the villain would 
take his victim into the woods. Now 
he takes her to only a tree. 

‘Costs are going up every 
commented Coen. * Nothing 
stop them. We are playing poker 
from morning to night. A_ few 
months ago I hired a_ portable 
camera at £3 a day. It now costs 
£5 Ss. a day.” 

Coen makes four or five modest 
budget pictures a year. This is the 
eleventh film he has made in associa- 


day,” 
can 


| ion with director Saunders. 


| Coulouris 


The script has 
Brandon Fleming. 
are Vera 
The film 


been written by 
Co-starring with 
Day and Peter 
Wayn. has a_ three-week 


schedule. 


Coen may be playing poker, but I 
think he has a remarkably fine hand. 


xB & a 
SHOOT ING has started at Shep- 
perton on The Pack,” starring 
Michae! Redgrave, Tony Britton 
and Carl Mohner. A Sergei Nol- 
bandov production, Josef Somlo 
acts as executive producer with 


Brian Desmond Hurst directing. 
_The picture is being filmed in 
Eastman Color by Bob Krasker with 
John Harris operating. 

The script has been written by 
John Hunter from the novel by John 


Rowan Wilson. Others in the cast 
include Niall MacGinnis, Brenda 
Bruce, Miles Malleson, Lionel 
Jeffries, lan Bannen, John Gale and 
John Welsh. 
= a a 

CASTING AROUND: Patrick 
McGoohan joins Michael Craig and 
Belinda Lee in the Stafford-Annakin 
production, “Nor the Moon by 
Night... Gianna Maria Canale goes 
into “ The Whole Truth” at Walton. 


Carole Lesley is out of * Iced Cold 
in Alex.” After discussions it was 
decided that the part would involve 
sinking her personality too much at 
this point of her career. 


Margaret Johnston and David 
Kossoff join the cast of Stanley 
Donen’s “Kind Sir” at ABPC. 
Ingrid Bergman co-stars with Cary 
Grant. 


FROM Lusaka, Northern Rhodesia, 
another cheery note from Bob Haw- 
kins says he is doing very well with 
his company, Elstree Studios Central 
Africa, Ltd. 

Bob has now become the owner 
of the business and is concentrating 
on facilities for overseas film com- 
panies shooting in Africa. He gives 


23 


Time for a laugh between takes on FAMILY DOCTOR at New 
Elstree. Producer John Gossage, director Derek Twist, Sandu Scott, and 
Marius Goring 
Land Rovers or river), guides and | Shingler, Jack Lambert, and Sandu 
hunters. Scott. Miss Scott is an American 
He also promises to pin-point the | night-club singer who makes her film 

best areas for big game of any kind | debut in this picture. 

required by a script and can also The unit has completed extensive 

lay on a tame animal if given reason- | location filming in Sidmouth. Fred 

able time. Swann is production supervisor; Paul 
Yet another facility is complete | Crosfie!d, associate producer: John 

stills service in monochrome of | Peverall, first assistant director: 

colour, and, if producers send him | Arthur Grant, lighting cameraman 


script with suggested 
he will shoot on either 
16-mm. or 35-mm. so that producers 
can, from their armchairs, decide 
which location will best match the 
story: this service could include BP 
shots, of course. 

For producers in this country Bob's 


a copy of the 
backgrounds, 


| service sounds like Africa without 
tears. 
a a @ 
“ITS THE easiest thing in the 


| economical 
| watertight script. 


world to make a big, expensive pic- 
ture,” said Producer John Gossage at 
New Elstree studios where he is 
making * Family Doctor” for 20th- 
Fox release. 

This film is a first 
CinemaScope and designed for the 
world markets. Yet it has a modest 
five-week schedule. ** The basis of all 
film production is a 
Without that you're 


feature in 


sunk,”’ Gossage added. 
‘Family Doctor” is based on 
Joan Fleming's best-selling novel. 
‘The Deeds of Dr. Deadcert ” and 


stars Hollywood's Rick Jason, Marius 
Goring and Lisa Gastoni, who has 
been loaned out by British Lion for 
the picture. 

** Economical production is a must 
today,” agreed director Derek Twist 
‘And economical production is very 
demanding. For example, it is no 
good having poor actors. You just 
haven't got the time to start teaching 
people how to act.” 


Twist said that speed was very 
|much an attitude of mind, “ The 
|}unit should start worrying when 


| Douglas 


| artists. 


an imposing list of the facilities he | 


can now offer: day-to-day meteoro- 


| logical reports, accommodation, food, 
doctor who sacrifices beautiful girls | transport (by air, trucks, saloon cars, 


they have canned four minutes in a 
day rather than begin to wonder 
when they haven't achieved even two 
minutes.” 

Twist made 14 television films for 
Fairbanks. What did he 
learn from TV production? ‘“ One 
thing, at least. That it is easier and 
faster and more economical! to bring 
the artists to the camera rather than 
continually taking the camera to the 


The picture has an extraordinarily 


| good cast. In addition to the stars, 
| there is Nicholas Hannen, Phyllis 
Neilson-Terry, Vida Hope, Helen 


Moray Grant, operative cameraman 
Templar Productions, the company 
owned by Twist and Gossage, is ex 
pected to make ‘an  wmportant 
announcement * about future produc 
tions very soon. I look forward with 
keen interest: I have a feeling it will 
make very encouraging reading. 


PRODUCER Henry Halstead takes 
‘Up the Creek” into the New 
Elstree studios on November 11 for 
Exclusive release. Val Guest directs 
David Tomlinson, Peter Sellers and 
Wilfrid Hyde White are starred. 


ANNA NEAGLE’'S next produc- 
tion for Frankie Vaughan is “* Won 
derful Things.” It is a romantic 
drama set in Gibraltar, the Kent hop 
fields and London. 

Jeremy Spenser will play Vaughan’s 
younger brother. Jackie Lane plays 
a Gibraltar girl, Pepita: and former 
fashion model Jean Dawnay plays the 
daughter of a wealthy yachtsman 
who is visiting Gibraltar 


The script has been written by 
Jack Trevor Story. Herbert Wilcox 
directs. Gordon Dines is lighting 
cameraman 

a 7 a 

ROBERT ROSSEN is to. film 
* Billy Budd” over here and 1s now 
in town lining up a studio, cast and 
technicians, John Palmer. his British 
production manager, has started to 


budget the picture. 

‘Billy Budd ” is Rossen’s adapta- 
tion from the play by Louis O. Coxe 
and Robert Chapman of Herman 
Melville’s story. 


PHONE 


STUDIO FILM 
LABORATORIES 


GER: 0831-5 
pre 


71 DEAN ST. LONDON W.1 
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Money Cannot 


Replace a 


Good Idea 


THERE is a widespread impression that pub- 
licity costs a lot of money. The lack of an ade- 
quate publicity allocation is very often offered 
as the excuse for failure to give a film a good 
build-up prior to playdate. I think it's time we 
mulled this problem over and put it into per- 
spective. 

Any creative man will tell you that original 
ideas are not a matter of luck or pure inspira- 
tion, but are largely the result of hard work. 
Obviously, a good idea can often be improved by 
gimumicks, in the sense that there are very few 
original ideas as such. 

Not every manager is a creative genius, but 
every manager is by definition a showman—and 
a showman is distinguished above all else by his 
lively sense of publicity. 


What I am saying, in other words, is that no 
publicity allocation, however larze, can replace 
an exciting and well-thought-out idea. 

Every manager worth his salt reads his cam- 
paign book; some attend the press show, read 
the KINE. reviews and critics’ reports. But these 


are merely the starting point for the real show- 
man. 


The Foundation 


Armed with the essential information, he then 
begins to think all around the film—its stars, 
theme, origin, related subjects, local connections 
if any (if there are no self-evident ones, others 
can often be manufactured), 

On such a foundation of information and direc- 
tion of thought it is possible to create a personal 
campaign with original features and strong local 
appeal, while still making full use of the good 
general ideas in the campaign book. 


The wise manager will always remember that 
most of, if not all, his patrons are interested in 
local affairs. That is why local papers continue 
to exist. He will remember that this is one 
tremendous advantage he has over the rival TV. 

If the cinema is to succeed as a force in the 
community, publicity for individual theatres must 
be personal and direct. 

Managers should make themselves known to 
their patrons as individuals—not simply as 
anonymous shadows who run the local movie 
house without ever showing their faces. 


In all things, whether in campaigns for indi- 
vidual films or in everyday dealings with the 
public, it is vital that both the manager and 
cinema he runs be maintained as lively and posi- 
tive elements in local affairs. 


RENTERS 


CAMPAIGNS 


SOME really excellent posters are offered by 
Rank FD for U-I’s “* Man of a Thousand Faces.” 
These include a quad with some of the best colour 
I've seen for some time, and a double-crown of 
which the general layout is masterly. 

There's a good selection of stereos for the 
press, and some good enlargements of the stars 
to make the basis of display work. The material 
uids offered will provide for almost any sort of 
tie-up, and will also make an attractive theatre 
d splay 

“Campbell's Kingdom™ also has a strong 
selection of action pictures. The campaign book 
offers a wide choice of ideas, from emigration 
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and gala openings to drilling for oil at the theatre. 
There's a * book of the film tie-up with Land 
Rover, and the spec al press service s available 
for those who would like us help 

A striking poster is available for “ Jeanne 
Eagels “ (Columbia). This consists of eight shots 
of Kim Novak in various scenes of the film, each 
shot over-tinted in a single colour to give both i 
nd the poster as a whole considerable dramatic 
effect 1 also like the way in which the credits 
re laid out in good type which doesn't impinge 
upon the illustrations 


MANAGEMENT 


ONE notable factor in post-war management Is 
the ever-increasing sophistication of cinema 
udiences The past few years have seen the 
emergence of audiences who are not only dis- 
criminating so far as the quality of the actual 
films is concerned, but are also severely—and 
quite rightly—critical of poor presentation 

Quite a number of letters arrive at this office 
from the public complaining about failures in 
projection and poor presentation generally; in- 
deed, their criticisms frequently include adverse 
remarks on publicity matters 

his emergence of a discriminatory public has 
many causes They include the growing popu- 
larity of home movies, film societies and amateur 
film clubs—and also, of course, it is stimulated 
by the slickness of many of the shows on televi- 
sion 


It is clear then, that while the film itself is 
ilways the main  drawing-power, individual 
cinemas may lose or gain a considerable marginal 
audience by their reputation in matters of presen- 
tation and public relations. 

I think we | realise that something must soon 
be done about the general comfort of many of 
vur cinemas. It is essential that we are able to 
provide amenities at least as good as those which 
the patron has in his own home 

Unfortunately, such 


things as good-quality 
scating are outside the control of individual 


Winner of the first 
** Miss NATKE ” 
competition ever to 
be held was 21-year- 
old Janet Watmore, 
a shorthand-typist in 
Rank FD’s Newcastle 
branch. Her prize 
was a day at Pine- 
wood where she was 
welcomed by Jim 
Grogan and NATKE 
shop stewards 
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managers, who are told that they will have to 
make do as best they can 

On the other hand, the general quality of 
presentation is our business. No matter how 
modern our equipment, presentation can be 
ruined by bad handling. Admittedly the shortage 
of good operators aggravates this problem, but 
I think it’s true to say that most managers could 
well devote a litthe more of their time to the 
technical side of their business 

No matter how good the excuse, the public's 
reaction to bad focusing, missed changeovers, 
unbalanced sound, scratchy records in the inter- 
vals, and slovenly presentation of the mino: 
items, is that they are not getting their money's 
worth. 

Recently, | have popped into various cinemas 
to catch one or two films I’ve missed for onc 
reason or another—and I’ve been amazed at the 
general lack of polish on the basic technical 
points 

The old flourish seems to have died out The 
pictures are just slapped on to the screen. Even 
some of the big box-office films in the last few 
months have suffered severely from this sort of 
treatment 


Startling Advances 


The last few years in the cinema have beer 
characterised by startling new technical advances 
especially in projection and sound. Great pub- 
licity campaigns have been launched to convince 
the public that these great improvements—and 
indeed fundamental! alterations—to film technique 
are going to enhance the audiences’ enjoyment 

It is this emphasis that is being put on the 
technical side of the industry that makes poo 
presentation even more catastrophic, for the very 
reason that our industry has deliberately focused 
attention on this aspect of our work. 

I do not mean to make a general indictment 
in this article I know there are hundreds of 
managers who are conscientious about presenta- 
tion and do keep a constant check on this. But 
equally, among the rest, there has been a rather 
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sinister falling-off of quality which, if it con- 
tinues, will result in a parallel falling-off at the 
box-office. 

Incidentally, I would like to add a word here 
to my comments in my leading article in this 
week's section. It used to be axiomatic that 
cinema managers were visible at al] times to the 
patrons—not necessarily to hear complaints o! 
praise, but rather to establish cordial relations 
with patrons, and make them feel that here were 
people whose professional lives were devoted to 
their entertainment. 

From the time when the large circuits adopted 
the practice of putting a notice with the 
manager’s name on it in the foyer, the manager 
seems in fact to have become steadily less acces- 
sible and less seen. 

It's not his fault. The average manager Is a 
good mixer and would enjoy a chat with his cus- 
tomers: the simple truth is he no longer has the 


THE COMPANY 


Cinemas Go 
Pinewood Coming-of-age 


THE EFFECTS of the coming-of-age celebra- 
tions at Pinewood studios are now being felt at 
many cinemas, which are mounting their own ex- 
hibitions and staging their own parties to mark 
this occasion in British film history. 

One of the best displays was staged at the 
Gaumont, Wood Green, and covered the whole 
side wall of the foyer. This showed in pictures 
the stars and products that have made Pinewood 
the name it is today. Other displays featured the 
excellent press this birthday was given, and the 
whole effect of the show was one of gay celebra- 
tion, 

The local papers had a full feature article, 
much of it devoted to manager Charles Foster. 
He is nearly 65 and started in the business over 
40 years ago and I think this fact is an apt sub- 
ject for an article at this time. 

Mr. Foster has not had his name in the credit 
titles of films, nor is he a household name to 
millions. But without people like him, Pinewood 
would scarcely have 21 years to celebrate—a 
fact with which I think the studios would be the 
first to agree, All in all, this was a very fine effort 
and a really good example of showing the flag, 
which is what these occasions are for. 

D. J. Watts, Gaumont, Frome, concentrated 
his theatre celebrations on the local papers. A 
composite page was arranged, there was some 
good editorial on the history of the studios, and 


1957 


Silver Jubilee of the 
Gaumont, Wolver- 
hampton, was celebra- 
ted with a gala evening 
and each patron re- 
ceived a piece of this 

magnificent cake ‘ 


time to extend the social aspects of his job. His 
nose is kept to the office desk by returns—and 
yet more returns. He has to look after tickets, 
chocolates and ices, staff matters, legal issues, 
publicity, and other things that could often be 
undertaken by a competent assistant or a good 
secretary 

With our business in the critical state it is, I 
consider the personal touch of the manager at 
the point of sale to be extremely importani: 
something, indeed, to which many other duties 
should be subordinated. 

1 urge the proprietors to make a move to free 
their managers from the tedium and time-wasting 
of the multitude of routine affairs and to restore 
them to the front-of-house, where they can mix 
freely with those who pay the piper. Let them 
help to stimulate business by exercising the 
personal touch, which is often worth much more 
than stunts and publicity drives. 


OF 


Gay for the 


SHOW MEN: 


coverage was also given to the theatre’s search 
for local people who had been born on the day 
the studio opened. Small displays at the theatre 
featured the story of the studios. 

Another of those excellent exhibitions arranged 
by the publicity boys at CMA has been launched 
on its rounds. Concerned entirely with film, its 
title—‘t From Script to Screen ’’—gives a good 
idea of the material it contains. namely, the 
fascinating story of how films are made. The 
whole thing is illustrated with admirable pictures. 

K. Millborrow was responsible for staging the 
exhibition at one of Croydon’s large department 
stores. The show was opened by Jill Ireland, 
and with the help of the store’s publicity people 
it had a great send-off. Special ads were taken 
by the store and a large crowd gathered for the 
opening. 

I'm certain this exhibition will attract a great 
deal of attention throughout the country—as well 
as providing managers with an ideal link with any 
film they happen to be showing at the time. 

Ray Taylor, Regent, Brighton, gained the full 
co-operation of the press in putting over his “ 21 
Contest ” linked with Pinewood’s event. A local 
store provided the lovelies with intermediate 
prizes. The winners’ prizes were tickets to the 
actual Pinewood party, so naturally the press was 
very healthy in this local-girl-makes-good effort. 

A nice composite page helped J. Brundle’s cele- 
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brations at the Odeon, Brentwood. Linked with 
his current film, which came from Pinewood, 
each advert had the right sort of copy to tie-in 
with the good chunk of congratulatory editorial 
in the same edition. 

Another celebration—this time for the 25 years 
of service of Leslie Laverock, chief projectionist 
of the Odeon, Taunton. Excellent press coverage 
resulted from the presentation to him of the 25 
Year Youth Club badge and an inscribed silver 
cigarette box by the C.O of the local army 


camp. Full credit to another who has served our 
ndustry well, 

The Gaumont, Wolverhampton, also marked its 
silver jubilee with a gala evening, a souvenir pro- 
gramme and a giant wedding cake This last 


item got excellent news coverag for on the 
actual birthday each patron attcading the cinema 
received a piece of cake 


A Nice Effort 


Both national and local press gave coverage to 
items on the theatre’s history, the nationals men- 
tioned the fact that a woman cleaner had seen 
only one film in the last 40 years! A nice effort 
all round was completed by gifts of food 
hampers, these being distributed to some of the 
longest-married old age pensioners in the district 

These days, most local competitions find their 
way into the local cincmas for one reason or 
another. A good thing too! R. Tennant, A/M, 
Gaumont, Barnsley, staged the “* Miss Hostess 
contest sponsored by the Home Trades Exhibi- 
tion, The contest was run very much on the 
Carnival Queen lines and the winner had pride 
of place at the local events of the week—at each 
of which the Gaumont got its plug. Another 
nicely handled local effort, with the theatre tak- 
ing an important part 


F. E. Brissenden, Gaumont, Dover. had the 
prizes for the Dover Carnival presented on his 
stage—or rather, on his platform. I note, with 
regret, that the coming of the large screen has 
robbed Mr. Brissenden of much of his space and 
stage dressing. However. I'm glad this has not 
stopped him from offering his services to his 
community; and this particular event received 
good press coverage with full cinema credits 

“ The Curse of Frankenstein" has produced 
some grand old showmanship efforts which are 
good to see. One item comes from A. Gillan, 
Regal, Stirling, who arranged a foyer display 
comprising a hideously bandaged body illumi- 
nated by green lighting. He also organised a 
quiz based on photographs of scenes from horror 
films and held a midnight performance to which 
clowns from a local circus were invited 


For the same film, A. L. Cullimore, Playhouse. 
Miles Platting, achieved a similarly creepy 
monster effect, and also had a horror quiz. 


Another civic opening for “Yangtse Incident ” 
was arranged by M. J. Zagury, Embassy, North 
Harrow. The mayor came along and inspected 
the guard of honour provided for the opening, 
and press was again outstanding 

A. McCarthy, Ritz, New Southgate, also made 
quite a carnival occasion of his showing of the 
film, with bunting around the large banner advert 
on his front-of-house. His foyer display included 
a good selection of nautical equipment loaned 
by the Sea Cadets, who also provided the guard 
of honour on opening night, which was attended 
by the mayor. 


. 
Haulage Firms Help 

“Hell Drivers "’ has been receiving a lot of 
help in its promotion by local haulage firms, who 
have realised the value of such publicity. P. E. 
Skellon, Odeon, Spalding, had a foyer exhibition 
comprising a display of Dodge engines, which 
gained press mentions. He also arranged a com- 
posite page featuring local car dealers, hire firms 
and haulage contractors. 

The same sort of foyer display was mounted 
by R. J. Felton, Odeon, Wolverhampton, in 
which film and manufacturers’ publicity material 
was neatly blended. local motoring school 
gave him a good mobile plug with notices on its 
cars. 

R. D. Money, Odeon, Woolwich, sought con- 
troversy in his selling of the film, and arranged 
for local drivers to carry placards saying the film 
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Money Cannot 


Replace a 


Good Idea 


THERE is a widespread impression that pub- 
licity costs a lot of money. The lack of an ade- 
quate publicity allocation is very often offered 
as the excuse for failure to give a film a good 
build-up prior to playdate. I think it’s time we 
mulled this problem over and put it into per- 
spective. 


Any creative man will tell you that original 
ideas are not a matter of luck or pure inspira- 
tion, but are largely the result of hard work. 
Obviously, a good idea can often be improved by 
ginumicks, in the sense that there are very few 
original ideas as such. 

Not every manager is a creative genius, but 
every manager is by definition a showman—and 
a showman is distinguished above all else by his 
lively sense of publicity. 

What I am saying, in other words, is that no 
publicity allocation, however large, can replace 
an exciting and well-thought-out idea. 


Every manager worth his salt reads his cam- 
paign book; some attend the press show, read 
the KINE. reviews and critics’ reports. But these 
are merely the starting point for the real show- 
man. 


The Foundation 


Armed with the essential information, he then 
begins to think all around the film—its stars, 
theme, origin, related subjects, local connections 
if amy (if there are no self-evident ones, others 
can often be manufactured), 

On such a foundation of information and direc- 
tion of thought it is possible to create a personal 
campaign with original features and strong local 
appeal, while still making full use of the good 
general ideas in the campaign book. 

The wise manager will always remember that 
most of, if not all, his patrons are interested in 
local affairs. That is why local papers continue 
to exist. He will remember that this is one 
tremendous advantage he has over the rival TV. 

if the cinema is to succeed as a force in the 
conmnunity, publicity for individual theatres must 
be personal and direct. 

Managers should make themselves known to 
their patrons as individuals—not simply as 
anonymous shadows who run the local movie 
house without ever showing their faces. 


in all things, whether in campaigns for indi- 
vidual films or in everyday dealings with the 
public, it is vital that both the manager and 
cinema he runs be maintained as lively and posi- 
tive elements in local affairs. 


RENTERS 


CAMPAIGNS 


SOMI ally excellent posters are offered by 
Rank FD for U-I's * Man of a Thousand Faces.” 
These include a quad with some of the best colour 
I've seen for some time, and a double-crown of 
which the general layout is masterly. 

There's a good selection of stereos for the 
press, and some good enlargements of the stars 
to make the basis of display work. The material 
aids offered will provide for almost any sort of 
tie-up, and will also make an attractive theatre 
display 

‘Campbell's 


selection of 


Kingdom also has a strong 
action pictures. The campaign book 
offers a wide choice of ideas, from emigration 
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gala openings to drilling for oil at the theatre. 
There’s a * book of the film.” a tic-up with Land 


Rover, and the special press service is available 
for those who would like its help 

A striking poster is available for “ Jeanne 
Eagels * (Columbia). This consists of eight shots 


of Kim Novak in various scenes of the film, each 
shot over-tinted in a single colour to give both it 
and the poster as a whole considerable dramatic 
effect 1 also like the way in which the credits 
are laid out in good type which doesn't impinge 
upon the illustrations. 


MANAGEMENT 


ONE notable factor in post-war management Is 
the ever-increasing sophistication of cinema 
iudiences. The past few years have seen the 


emergence of audiences who are not only dis- 
criminating so far as the quality of the actual 
films is concerned, but are also severely—and 
quite rightly—critical of poor presentation. 

Quite a number of letters arrive at this office 
from the public complaining about failures in 
projection and poor presentation generally; in- 
deed, their criticisms frequently include adverse 
remarks on publicity matters 

his emergence of a discriminatory public has 
They include the growing popu- 
larity of home movies, film societies and amateur 
film clubs—and also, of course, it is stimulated 
by the slickness of many of the shows on tclevi- 
sion 

It is clear then, that while the film itself is 
ilways the main  drawing-power, individual 
cinemas may lose or gain a considerable marginal 
audience by their reputation in matters of presen- 
tation and public relations. 

I think we all realise that something must soon 
be done about the general comfort of many of 
vur cinemas. It is essential that we are able to 
provide amenities at least as good as those which 
the patron has in his own home 

Unfortunately, 
seating are 


many causes 


such things as 


good-quality 
outside the 


control of individual 


Winner of the first 
** Miss NATKE ”* 
competition ever to 
be held was 21-year- 
old Janet Watmore, 
‘ a shorthand-typist in 
Rank FD’s Newcastle 
branch. Her prize 
was a day at Pine- 
wood where she was 
welcomed by Jim 
Grogan and NATKE 

shop stewards 


managers, who are told that they will have to 
make do as best they can 

On the other hand, the 
presentation is our business. No 
modern our equipment, presentation can be 
ruined by bad handling. Admittedly the shortage 
of good operators aggravates this problem, but 
I think it’s true to say that most managers could 
well devote a little more of their time to the 
technical side of their business. 


quality of 
matter how 


general 


No matter how good the excuse, the public's 
reaction to bad focusing. missed changeovers, 
unbalanced sound, scratchy records in the inter 
vals, and slovenly presentation of the mino 
items, is that they are not getting their money 
worth 

Recently, | have popped into various cinemas 
to catch one or two films I’ve missed for onc 
reason or another—and I’ve been amazed at the 
general lack of polish on the basic technica 
points 

The old flourish seems to have died out The 
pictures are just slapped on to the screen. Even 
some of the big box-office films in the last few 
months have suffered severely from this sort of 
treatment. 


Startling Advances 


The last few years in the cinema have bee 
characterised by startling new technical advances 
especially in projection and sound. Great pub- 
licity campaigns have been launched to convince 
the public that these great improvements—and 
indeed fundamental alterations—to film technique 
are going to enhance the audiences’ enjoyment 

It is this emphasis that is being put on the 
technical side of the industry that makes poo 
presentation even more catastrophic, for the very 
reason that our industry has deliberately focused 
iltention on this aspect of our work. 

I do not mean to make a general indictment 
in this article I know there are hundreds of 
managers who are conscientious about presenta- 
tion and do keep a constant check on this. Bu 
equally, among the rest, there has been a rather 
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sinister falling-off of quality which, if it con- 
tinues, will result in a parallel falling-off at the 
box-office. 

Incidentally, I would like to add a word here 
to my comments in my leading article in this 
week's section. It used to be axiomatic that 
cinema managers were visible at al] times to the 
patrons—not necessarily to hear complaints or 
praise, but rather to establish cordial relations 
with patrons, and make them feel that here were 
people whose professional lives were devoted to 
their entertainment. 

From the time when the large circuits adopted 
the practice of putting a notice with the 
manager’s name on it in the foyer, the manager 
seems in fact to have become steadily less acces- 
sible and less seen, 

It’s not his fault. The average manager is a 
good mixer and would enjoy a chat with his cus- 
tomers; the simple truth is he no longer has the 
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Silver Jubilee of the 
Gaumont, Wolver- 
hampton, was celebra- 
ted with a gala evening 
and each patron re- 
ceived a piece of this 
magnificent cake 


lime to extend the social aspects of his job. His 
nose is kept to the office desk by returns—and 
yet more returns. He has to look after tickets, 
chocolates and ices, staff matters, legal issues, 
publicity, and other things that could often be 
undertaken by a competent assistant or a good 
secretary 

With our business in the critical state it is, I 
consider the personal touch of the manager at 
the point of sale to be extremely important: 
something, indeed, to which many other duties 
should be subordinated. 

I urge the proprietors to make a move to free 
their managers from the tedium and time-wasting 
of the multitude of routine affairs and to restore 
them to the front-of-house, where they can mix 
freely with those who pay the piper. Let them 
help to stimulate business by exercising the 
personal touch, which is often worth much more 
than stunts and publicity drives. 


OF SHOWMEN: 


Cinemas Go Gay for the 
Pinewood Coming-of-age 


THE EFFECTS of the coming-of-age celebra- 
tions at Pinewood studios are now being felt at 
many cinemas, which are mounting their own ex- 
hibitions and staging their own parties to mark 
this occasion in British film history. 

One of the best displays was staged at the 
Gaumont, Wood Green, and covered the whole 
side wall of the foyer. This showed in pictures 
the stars and products that have made Pinewood 
the name it is today. Other displays featured the 
excellent press this birthday was given, and the 
whole effect of the show was one of gay celebra- 
tion, 

The local papers had a full feature article, 
much of it devoted to manager Charles Foster. 
He is nearly 65 and started in the business over 
40 years ago and I think this fact is an apt sub- 
ject for an article at this time. 

Mr. Foster has not had his name in the credit 
titles of films, nor is he a household name to 
millions. But without people like him, Pinewood 
would scarcely have 21 years to celebrate—a 
fact with which I think the studios would be the 
first to agree, All in all, this was a very fine effort 
and a really good example of showing the flag. 
which is what these occasions are for. 

D. J. Watts, Gaumont, Frome, concentrated 

is theatre celebrations on a a oS 

omposite was arranged, there was s 

od editorial of the history of the studios, and 


coverage was also given to the theatre’s search 
for local people who had been born on the day 
the studio opened. Small displays at the theatre 
featured the story of the studios 

Another of those excellent exhibitions arranged 
by the publicity boys at CMA has been launched 
on its rounds, Concerned entirely with film, its 
title—* From Script to Screen ’—gives a good 
idea of the material it contains. namely, the 
fascinating story of how films are made. The 
whole thing is illustrated with admirable pictures. 


K. Millborrow was responsible for staging the 
exhibition at one of Croydon’s large department 
stores. The show was opened by Jill Ireland, 
and with the help of the store's publicity people 
it had a great send-off. Special ads were taken 
by the store and a large crowd gathered for the 
opening. 

I'm certain this exhibition will attract a great 
deal of attention throughout the country—as well 
as providing managers with an ideal link with any 
film they happen to be showing at the time. 

Ray Taylor, Regent, Brighton, gained the full 
co-operation of the press in putting over his “ 21 
Contest ” linked with Pinewood’s event. A local 
store provided the lovelies with intermediate 
prizes. The winners’ prizes were tickets to the 
actual Pinewood party, so naturally the press was 
very healthy in this local-girl-makes-good effort. 

A nice composite page helped J. Brundle’s cele- 
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brations at the Odeon, Brentwood. Linked with 
his current film, which came from Pinewood, 
each advert had the right sort of copy to tie-in 
with the good chunk of congratulatory editorial 
in the same edition 

Another celebration-——this time for the 25 years 
of service of Leslie Laverock, chicf projectionist 
of the Odeon, Taunton. Excellent press coverage 
resulted from the presentation to him of the 25 
Year Youth Club badge and an inscribed silver 
cigarette box by the C.O of the local army 
camp. Full credit to another who has served our 
ndustry well. 

The Gaumont, Wolverhampton, also marked its 
silver jubilee with a gala evening, a souvenir pro- 
gramme and a giant wedding cake. This last 
item got excellent news coverage, for on the 
actual birthday each patron attending the cinema 
received a picce of cake 


A Nice Effort 


Both national and local press gave coverage to 
items on the theatre’s history, the nationals men- 
tioned the fact that a woman cleaner had seen 
only one film in the last 40 years! A nice effort 
all round was completed by gifts of food 
hampers, these being distributed to some of the 
longest-married old age pensioners in the district. 

These days, most local competitions find their 
way into the local cinemas for one reason or 
another. A good thing too! R. Tennant, A/M, 
Gaumont, Barnsley, staged the ‘“* Miss Hostess ”’ 
contest sponsored by the Home Trades Exhibi- 
tion. The contest was run very much on th 
Carnival Queen lines and the winner had pride 
of place at the local events of the week—at each 
of which the Gaumont got its plug. Another 
nicely handled local effort, with the theatre tak- 
ing an important part 


F. E. Brissenden, Gaumont, Dover. had the 
prizes for the Dover Carnival presented on his 
stage—or rather, on his platform. I note. with 
regret, that the coming of the large screen has 
robbed Mr. Brissenden of much of his space and 
Stage dressing. However, I'm glad this has not 
stopped him from offering his services to his 
community; and this particular event received 
good press coverage with full cinema credits 

“ The Curse of Frankenstein’ has produced 
some grand old showmanship efforts which are 
good to see. One item comes from A. Gillan, 
Regal, Stirling, who arranged a foyer display 
comprising a hideously bandaged body illumi- 
nated by green lighting. He also organised a 
quiz based on photographs of scenes from horror 
films and held a midnight performance to which 
clowns from a local circus were invited 

For the same film, A. L. Cullimore, Playhouse. 
Miles Platting, achieved a similarly creepy 
monster effect, and also had a horror quiz. 

Another civic opening for ““Yangtse Incident ” 
was arranged by M. J. Zagury, Embassy, North 
Harrow. The mayor came along and inspected 
the guard of honour provided for the opening. 
and press was again outstanding 

A. McCarthy, Ritz, New Southgate, also made 
quite a carnival occasion of his showing of the 
film, with bunting around the large banner advert 
on his front-of-house. His foyer display included 
a good selection of nautical equipment loaned 
by the Sea Cadets, who also provided the guard 
of honour on opening night, which was attended 
by the mayor. 


Haulage Firms Help 


“Hell Drivers ’’ has been receiving a lot of 
help in its promotion by local haulage firms, who 
have realised the value of such publicity. P. E. 
Skellon, Odeon, Spalding, had a foyer exhibition 
comprising a display of Dodge engines, which 
gained press mentions. He also arranged a com- 
posite page featuring local car dealers, hire firms 
and haulage contractors, 

The same sort of foyer display was mounte 
by R. J. Felton, Odeon, Wolverhampton, in 
which film and manufacturers’ publicity material 
was neatly blended. A local motoring school 
gave him a good mobile plug with notices on its 
cars. 

R. D. Money, Odeon, Woolwich, sought con- 
troversy in his selling of the film, and arranged 
for local drivers to carry placards saying the film 
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should be banned as it was unfair to lorry 
drivers. I'm sure this must have whetted the 
public's appetite. Local transport cafés put up 
notices saying they wanted no “ Hell Drivers,” 
and the cars and lorries of the co-operating 
contractors carried banners and pennants. 

T. P. Cartwright, Oak, Selly Oak, made road 
safety the platform for his campaign. Local 
driving schools and the safety committce helped, 
as did the local police force. There was a good 
foyer display on road safety to help the thing 
along 


A nice campaign to launch * Manuela” at the 
Odeon, Jersey, was helped by the personal 
appearance of Trevor Howard. A_ midnight 


matinee was arranged in aid of the RAF Associa- 
tion, and the whole thing was neatly done by 
manager A, W. Street. 

Press was Outstanding, composite pages were 
arranged and there was a press reception. Loud- 
speakers toured the town, a banner was strung 
across the main street, and there were some fine 
foyer displays. Mr. Street, who made such a 
mark in the West Country, is obviously detcr- 
mined to set this little island by its ears. A grand 
effort all round 


Comprehensive 


A comprehensive report comes from S. P. 
Caro, Odeon, Clacton, for “Story of Esther 
Costello.’ This included the uausual event of 
a party of blind people who were invited to 
attend a performance of the film a evidently 
enjoyed nt. A number of useful tic-ups were 
arranged and a guess-the-weight cake contest 
held. The cake was presented after the contest 
to a local blind people's home. 

D. G. Adams, Regal, Kirkcaldy, really went 
to town on “ The Tommy Steele Story,” arrang- 
ing no fewer than 29 window displays. including 
some very effective ones with music stockists 
A skiffle group contest was held at a local garden 
fete. while a rock ‘n’ roll competition was 
arranged ai a dance hall. 

Some excellent press was obtained by the crea- 
tion of a couple of good news stories. The first 
was the mysterious “ drowning” of the blow-up 
of Tommy Steele in the harbour—there were 
press pictures of him being rescued. The second 
dealt with the Number One Tommy Steele fan 
in the county, who was presented with a long- 
player of the music from the soundtrack. Alto- 
gether, a well balanced and enthusiastic cam- 
paign 

A local skiffle group came to the aid of V. G. 
Moss when he was campaigning for “ The Tommy 
Steele Story at the Forum, West Hartlepool. 
A float was mounted on a lorry and the skifflers 
toured the town with bold banners giving film 
credits 


A winner 


G. F. Bigwood, Odeon, Weston-super-Mare. 
realised he had a winner after seeing “ Hell 
Drivers “ at a special managers’ preview. I've 
always thought managers should have every 
chance of seeing their product well in advance 
of playdate. If the picture’s good, their 
enthusiasm will be kindled; if they are worried 
by uw, they have more time to think of ways in 
which to put it over successfully. 


Mr. Bigwood decided to get the film off to a 
good start with word-of-mouth publicity. He 
invited the drivers of a large haulage firm to the 
first night and to make their comments to the 
local press. The idea was well supported by 
the firm, which arranged for a fleet of its lorries 
bearing film posters to drive through the town 
on Opening night. 

R. C. Sidney Wilmot, Odeon, Newcasile, had a 
similar idea for his opening. He had the lorrics 
touring the town, and they made a very impres- 
sive picture when parked in a line outside the 
theatre with their bold film advertising attached. 
He also gained some good press for a gimmick 
with a large heavy tyre which was included in 
a foyer display 

One of the best strect stunts for “ Admirable 
Crichton " is the tour of the butler through the 
town. L. A. Smith, A/M, Odeon, Dudley, in- 
cluded this. The gentleman in the morning suit 
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and bearing silver tray and film plug certainly 
drove home the name of the film playing locally. 

Brian Lewis, A/M, Central, Reading, arranged 
for a full window display of model aircraft to 
attract the youngsters to “ Spirit of St; Louis.” 
He wisely linked this display with the painting 
contest run in the local paper. 

Complete serialisation was a feature of the 
campaign for “These Dangerous Years" by 
K. P. Kelsall, Palladium, Oldham. He also 
arranged a series of window displays and used 
the fine portrait of Frankie Vaughan in cut-outs 
around the theatre. 

F. Tyler, Regal, Purley. managed to arrange 
a visit of Michael Holliday, who introduced some 
of the songs from the Vaughan film. A nice ges- 
ture on the part of Holliday, a local resident, to 
plug another singer's numbers. 

A very impressive film supplement was organ- 
ised by the managers of the Odeon and Gaumont, 
Worcester. It included four full pages of pic- 
tures and stories about Paramount films which 
illustrated well how the manager and renter co- 
>perate in exploiting muiual interest to the full. 

C, Close arranged some apt publicity for 
his double bill * Bachelor Party */** Monkey On 
My Back” at the Gaumont, Bristol. For the 
first, he arranged a bachelor party in co-opera- 
tion with the press; for the second a live monkey 
toured the streets with a gentleman placarded 
with theatre credits, 

C. F. Bower made a great effort for the stag- 
ing of the selection of Willesden Carnival Queen 
at the Gaumont State, Kilburn. Stars from stage 
and screen came along on the various nights, and 
fine presentation was linked with effective selling 
of his cinema. 

R. L. Cook, Savoy, Swindon, had a good cam- 
paign for “ The Prince and the Showgirl.” It in- 
cluded a contest to find a girl who most nearly 
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reseinbled Miss Monroe in vital statistics. Thi 
was advertised by a thousand handouts at key 
points in the town, and the first prize was a full- 
length portrait by the town’s leading photo 
grapher. 

Good window displays were arranged with < 
dress shop, a furnisher’s and a man’s shop, anc 
there was a fine foyer display mounted with th 
help of the last-named. One of the uniform: 
used by Olivier in the film was worn by a mem- 
ber of the theatre staff in a street stunt and was 
also included later in the foyer exhibition. 

* Hell Drivers" gave F. C. Murray, Odeon 
Surbiton, a chance not only to have an exhibi- 
tion on road safety but also to get the mayor to 
attend the gala opening as part of the local road 
safety week. The press gave good coverage to 
this safety link. 

Frankie Vaughan is, of course, another natural 
for music store tie-ups. W. Roberts, Capitol, 
Wallasey, had an arresting display in the main 
record shop and also a real eye-opener, three- 
dimensional, in the foyer against a painted back- 
ground of Liverpool pier head. 


“Wo Smoking” nights 


Charles Fowler, New Hippodrome, Hudders- 
field, has sent a sheaf of cuttings from both 
national and local papers on his experimental 
“No Smoking "’ nights. I shall be interested to 
hear how this went at the theatre or if, as with 
so many similar ideas, it has died a natural death 

I am a bit late in covering Harry Murray’s first 
birthday at the Odeon, Sheffield. This has been 
because Harry has been away ill, and I should 
first like to say I hope he is fully recovered. | 
like the idea of finding the first Miss Odeon, and 
so did the press. 


THE SHOWMAN ALSO COMMENDS... 


Figures in parentheses indicate number of credits 


ANDERTON, R., T/M. Odeon, Bury Interlude 
Archer, D. J.. Empire. Coveniry: The Prince and the 
Showgir!. Ashford, P. R., Odeon, Peckham: Hel! 
Drivers 

BARTON, F., Prince of Wales, Harrow Road, W.9 
The Night the World Exploded, The Monsier that 
Challenged the World, Manuela (3). Bint, B.. 
Odeon, Sale: Children’s club. Browne, J, E., Odeon, 
Yeovil: The Happy Road. Button, P., Playhouse 
Bexhill-on-Sea, Across the Bridge 

CARPENTER, A. M., Odeon, Sutton Coldfield: Hel! 


Drivers. Carter, D. G., Gaumoat, Dagenham: Press 
publicity Coe, D. J., Hippodrome, Colchester: Ii 
Met By Moonlight. Cole, W., A/M, Pavilion 
Hackney: After the Bal! 

DAVEY, W. M., Empire, Mexborough: Don’t Knock 


the Rock, children’s club, Giant (3). Dawson, G. V., 
Odeon, Worthing: Saint Joan Doran, J. W.. A/M, 
Ritz, Barnsley: Public relations, The Tommy Steele 
Story (2) 

ELLIS, J. W., Odeon, Chester 

FOSTER, D., Wallaw, Blyth 

GILCHRIST, B., Gaumont 
Bridge 

HAINGE, E. D., Odeon, Birmingham: The Lonely 
Man, Hel! Drivers (2). Horrex, C. B., Majestic, King's 
Lynn: War and Peace Hossack, J. L., Zetland, 
Richmond: Children’s club Haghes, D., Palace, 
Newark: The Viniage, Pay the Devil, Between 
Heaven and Hell, press publicity, The James Brothers 
(5). Hurst, D. J., Palace, Fitzwilliam: Zarak, Moby 
Dick, children’s club (3) 

INGLEDEW, A. G., Odeon, N. Finchley: Hel! Drivers 

JONES, R, 1., A/M, Prince of Wales, Harrow Road, 
W.9: Fire Down Below, The Man Who Turned to 
Stone, The Incredible Shrinking Man (3) 

KEELING, G., Kingsway, Hadicigh: War and Peace, 
Yangise Incident (2). Kitehing, M., Roxy, Swinton 
Children’s club 

LANE, R. W., Gaumom,. Acton: Across the Bridge 
Lee, N.. Ritz. Clapton: No Time for Tears. Lester. 
R., A/M, Gaumont, Birmingham: After the Bal! 
Levenson, A. G., Odeon, Wealdstone: The Happy 
Road, Across the Bridge (2) Lloyd, K ) 
mont, Southport: Manuela. Lovell, L., Regal, Edin- 
burgh: Lei’s Be Happy 

MACKRELL, D., Haymarket, 


Theatre publicity 
Let's Be Happy 
Sunderland: Across the 


Newcastle: The Prince 


and the Showgirl! MacLeod, D. 43., Coliseum, 
Glasgow: And Woman Was Created, Carry On, 
Admira!, The Tommy Steele Story, The Girl He Lefi 


Behind (4). Marwood, E., Rex. Grimsby: Children’s 
Club, theatre publicity Q. Matthews, N., Ritz, 


Leyion: These Dangerous Years. McAndrew. A., 
Rex. Leytonsione: Spirit of Si. Louis. Mills, P. J.. 
Gaumoni, Liverpool After the Ball. Mitchell, R. H.. 
Lyric, Northallerton: The Day They Gave Babies 
Away. The Tommy Steele Story (2). Moss, R. M.. 


Gaumont. Plymouth: Across the Bridge Myatt. 
M. J.. A/M, Regal. Derby: The Girl He Lef: 
Behind Myers, D., Savoy, Worksop: Column 
South 


NICOLL, N., Grand, Wath: The Girl Can't Heip It 

PATON, J. 0O., Ritz. Brighouse: Jumping Jacks 
Philcox, J. S. G., Palladium, Ealing: Across the 
Bridge. Pickering, K., A/M, Ritz, Leeds: Carry On. 
Admiral. The Tommy Steele Story (2). Power, J. G., 
Orient, Ashton: Lei’s Be Happy, Godzilla, King of 
the Monsters, The Good Companions (3). 

RAMSAY, D., A/M, Forum, West Hartlepoo!: Stam- 
peded. Read, A., Broadway, Allerton: Children’s 
club. Read, Mrs. E. F., Rex, Alverston: Doctor 
at Large. Robinson, J. W.,. Ritz, Halifax: The 
Great Locomotive Chase. Romaine, R. H., Ritz, 
Leeds: These Dangerous Years. Rudd, H. T. R., 
Pavilion, Scunthorpe: Children’s club, Lady and the 
Tramp, The Burglar, Hell Drivers (4). 

SAFFIN, R. v.. A/M, Ritz, Aldershot: The Abominable 
Snowman. Sewell, D., Globe. Bunde: Theatre pub- 
licity. Sewell, G. E., Odeon, Romford: Hell Drivers. 
Shepperson. K. C., Majestic, Derby: Interpol, The 
Tattered Dress, children’s club, theatre publicity, 
The Tommy Steele Story (5) Simpson, F., Ritz, 
Markex Harborough: The Tommy Steele _ ory, public 
relations, Pay the Devil (3). Sattnere, F . J. Odeon, 
Manchester: Heil Drivers. Smith, J. is Odeon, 
Dudley: Hell Drivers ae —y R. S., Gaumont, 
Chelsea: Across the Bridge 

THOMAS, B. R., A/M, Odeon, Reading: 3.10 to 
Yuma. Thomson, J. N., Grand, Brigg: The Okla- 
homan. Todd, R., Odeon, Blackpool: The Story of 
Esther Costello. Tucker, J., Picture House, Lydney 
The Good Companions, public relations (2). Tuthill, 
H. J., Regal. Newbury: Public relations. Tyler, F., 
Regal, Purley: No Time For Tears, Spirit of St 
Louis, Lei’s Be Happy (3) 

VICKERS, J.. Star. Hornsea: The Good Companions, 
The Day They Gave Babies Away. 

WARNEFORD, C. A., A/M, Regal. Torquay: The 
Prince and the Showgirl. Watson, G. A., Gaumont, 
Guernsey, Manuela. Webb, A. C., Odeon, Canter- 
bury: Theatre publicity. Wilkins, L. A., Gaumont, 
Islington: After the Ball, Across the Bridge (2). 
Wright, T. A.. A/M, Regal, Birmingham: The Good 
Companions. 
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‘KINE."- MGM £600 SHOWMANSHIP CONTEST 


Milk Roundsmen Rang the 
Bell in This Campaign 


FOR “Action of the Tiger)‘ House of 
Numbers” at the Ritz. Clapton, N. Lee, A'M, 
arranged for 2,000 throwaways to be delivered by 
milk roundsmen prior to playdate. 

The Jason Book Centre featured the book of 
the film in a display using the theme “ action, 
mystery, intrigue “ with quads, stills and show- 
cards. A toy store co-operated with a main 
window presentation linked with toy pistols. 

Blow-ups of Martine Carol and Barbara Lang 
formed the basis of a display presented by a 
local hairdresser. Various hair styles were 
exhibited with suggestions for beauty aids. 

Other window tie-ups were obtained with 
chemists and fashion houses. Novelty throw- 
aways in the form of a passport were also widely 
distributed. 

Manager James Gold and his assistant C. J. 
Willamsea contacted their local Lambretta dealer 
io assist them with the campaign for “Ten 
Thousand Bedrooms” at the Grosvenor, 
Hillhead. 

Displays featuring Lambretta motor-scooters 
were used in window and foyer presentations, 
suitably boosted with blow-ups, stills and 
showcards. 

Other windows of stationery, music, record, 
and fashion shops were dressed to assist the 
publicising of film, theatre and playdate. 

[wo thousand Scripto Pen Contest handbills 
were distributed by local newsagents who also 
zave ten windows plugging the contest. Winners 
were presented with their prizes at the theatre. 

Music from the film was played over the 
theatre’s speaker system prior to playdate. 
The Western News co-operated with editorial. 


Teahouse 


Manager R. W. Parker, of the Savoy, Exeter, 
had a Japanese teahouse erected in the circle 
foyer as part of his campaign for “* The Teahouse 
of the August Moon.” 

Mazawattee co-operated by donating 2,000 tea 
samples. An attractive patron offered to make 
and serve tea from the teahouse each evening. 
using an Oriental tea service and wearing a 
geisha costume. 

Tastefully decorated with wicker chairs and 
tables the teahouse proved a winner with patrons, 
who took full advantage of it. 

A painting competition was held for the 
minors with 1,000 7 secancoe being handed out 
during performances prior to playdate. Another 
competition for the children was publicised by 
using 1,000 cut-out heralds, entrants having to 
erect the cardboard teahouse printed on them. 
Prizes of confectionery and toys were awarded 
to the winners of each contest. 

Thirty-six inches of editorial was secured by 
manager H. E. George, of the Palace, Arbroath, 
for the screening of * Designing Woman.” 

In conjunction with the local press, three 
competitions were organised. A Gregory Peck 
contest required entrants to name films associa- 
ted with this star from clues given. Winners 
received guest tickets. 

The second contest was called “ Designing 
Women of History,” and for the minors there 
was cake designing. Prizes awarded were 
cookery outfits and miscellaneous promoted 
prizes. 

Several window displays were arranged linked 
vith millinery, photography and fashions. 

For the showing of “ The Shiralee at the 
Majestic, King’s Lynn, C. B. Horrex compiled 

comprehensive campaign. 

A contest with Emu Wines was arranged, re- 
juesting entrants to state the number of wine 


glasses incorporated in an_ illustrated wine 
bottle. This resulted in good window displays 
and foyer presentation. The contest was well 
received by the public. 

Another competition was 
for King’s Lynn * Shiralee’ girl.” Prizes con- 
sisted of portrait sittings, boxes of chocolates 
and work baskets given to children resembling 
Dana Wilson, child star of the film. 

Numerous window tie-ups were secured 
linked with Australian produce, confectionery, 
toys, stationery and vacuum cleaners 


called: ‘ Search 


Featured in Advance 


Fifty box-office cards were sent to cafés, 
libraries, clubs and women's organisations, 
while ten teaser double-crown posters were 


featured well in advance of playdate. 

C. Hadfield certainly made the citizens of 
Canterbury take notice of “ The Teahouse of 
the August Moon” when it played the Regal, 
Canterbury. 

He had six members of his staff dressed as 
geisha girls, who toured the main thorough- 
fares at busy periods distributing heralds and 
chatting with the public about film and play- 
date. 

These girls also wore their geisha costumes 
during the sales intervals and gave away several 
hundred Mazawattee Tea samples. 

A Japanese teahouse was erected in the 
theatre vestibule, tastefully decorated in Oriental 
style. 

The entire front-of-house and theatre 
entrance was transformed into a scene of the 
Far East by using cut-outs, blow-ups and quads 
and by having the film tithe written in Eastern 
script from top to bottom on the glass panels 
in the main doors. 


Small illustrated brochures were given 
to patrons prior to playdate, while window dis- 
plays were secured in conjunction with Maza- 
wattee. 

The Kentish Gazette featured the geisha girl 
stunt. 

A. E. Barker, of the Ritz, Muswell Hill, was 
another manager to effect a first-class tie-up 
with Mazawattee for “ Teahouse of the August 
Moon.” 


Three of the theatre staff made their own 
geisha costumes. They toured local districts to 
spread details of film and playdate. 

A Japanese teahouse was built in the foyer 
and decorated in eastern style by stills, quads 
and various accessories, including a genuine 
Japanese tea service loaned by a patron. 

Thousands of tea samples were given away 
to patrons by the geisha girls whose home-made 
costumes proved eye-catching. 

Two fashion houses co-operated with com- 
plete window presentations and 12 grocery 
stores with tea displays. 

The front-of-house was 
Oriental style. 

A street stunt was the highlight of manager 
A. G. Cattell’s campaign for ‘ Silk Stockings ” 
at the Regal, Torquay. A vehicle was hired 
and decorated with posters carrying complete 
credits. A large and elegant pair of legs pro- 
truded from the van’s nearside, and certainly 
attracted much attention. 

Rockheys, Torquay’s biggest store, devoted 
an entire window to a Kayser-Bondor stocking 
promotion featuring Cyd Charisse. Other win- 
dows in various shops displayed fashions, music 
and records with appropriate credits. 

The orchestra of a local ballroom plugged 


decorated in an 
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THE CURSE OF FRANKENSTEIN has 
produced some grand showmanship efforts 
and this bandaged figure illuminated with 
green lighting is a credit to Manager A. 
Gillan of the Regal, Stirling 


the music from the film and a “ lovely legs ° 
competition was the highlight of a mid-week 
dance with guest tickets awarded as prizes. 

Cut-outs were used on the theatre doors and 
side panels. The canopy had a 30 ft. by 8 ft. 
poster and cut-out legs visible for over 50 yards 

Several window tie-ups were secured by 
A. McAndrew, A/M, Rex, Leytonstone, for the 
screening of * The Shiralee.” These were linked 
with toys, travel, wines and Australian produce 
ind contained showcards, scene stills and 
brochures. 

A national competition in conjunction with 
Emu wines resulted in good publicity through 
window displays and a prominent foyer presen- 
tation. A thousand competition forms were 
distributed. These asked entrants to state the 
number of wine glasses to be seen in a bottle 
featured on a double crown poster. Winning 
entrants received bottles of wine. 


For the Minors 


Another competition was held for the minors 
and involved the distribution of 2,000 heralds 
containing a scene from the film which had to 
be coloured, guest tickets being awarded to 
the six best entries. 

Prior to play-date, front-of-house and _ glass 
doors in the circle foyer were decorated with 
cut-outs from quad posters and teaser double- 
crowns. Twenty-five box-office cards were sent 
to clubs, cafes and various organisations, and 
the record of the theme music was played over 
the theatre non-sync in advance of play week. 

A teahouse was constructed by the staff of 
the Regal, Woolwich, to assist manager L. Grou 
and his assistant Miss A. Hartley with their 
campaign for * Teahouse of the August Moon.” 

This teahouse was designed by the manage- 
ment and constructed by foreman E. Cowdrey 
from bamboo and display paper. A caged bird, 
chrysanthemums, stills and showcards completed 
an excellent display piece. 

Two girls dressed in geisha costumes distri- 
buted several thousand packets of tea supplied 
by Mazawattee, who also arranged several win- 
dow tie-ups in conjunction with the theatre. 
Other window tie-ups featured flowers, books 
and transport. 

A thousand heralds comprising a cut-out tea- 
house were given to minors. The theatre en- 
trance was dressed with balloons, Japanese lan- 
terns, publicity material and bouquets of 
chysanthemums. The Kentish Independent re- 
sponded with editorial and a photograph. 
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LONDON AND PROVINCIAL TRADE SCREENINGS = TALKING OF 
LONDON PEOPLE 
Mon., Nov. 4 10.30 Rialto The Deerslayer 20th Century- Lex Barker 
Fox PAUL PENMA 
Tues.. 5 10.30 Empire, Leics Les Girls MGM Gene Kelly A by U EN N 
Su. : LONDON is losing an enterprisi; 
Wed., 6 10.30 Studio One Not Wanted on Voyage Renown Ronald Shiner showman in Stanley H. Winterson. 
Thur 7 1030 Own Under Fire 20th Century- Rex Reason who has been manager of th 
Fox Elephant and Castle Theatre since 
BIRMINGHAM the beginning of 1953. He joined 
Tues.. § 16.30 Gaumont The Depraved United Artists Anne Heywood A ABC in 1929 and after holding post 
Wed.. 6 10.30 Gaumont Men in War United Artists Robert Rvan... A as assistant at Acton, Hammersmith 
Thur., 7 10.30 Gaumont Time Limit United Artists Richard Widmark A | Bayswater and elsewhere, was pro 
pee to management of the Royalty 
CARDIFF —e Grove, in July, 1937. 
Tues., § 10.45 Gaumont Time Limit United Artists Richard Widnark A ‘ Eight months later he took ove 
Wed., 6 10.45 Gaumont The Denraved United Artists Anne Heywood A > Rpt a a hege geng: — 
‘6 . Me WwW Inited Artist Robert Ryan A | ater a period of service as an officer 
Fri., 8 10.4 Capitol fen in War Unite sts ec \ | in the Royal Navy. he went to Hands 
GLASGOW oe ge He a aoe tg nan to 
Tues., § 10.30 Gaumont Slaughter on 10th Avenue Rank Richard Egan A eg, Meare ha > et, Newcastle- 
Wed.. 6 10.45 Gaumont The Depraved United Artists Anne Heywood A Now he has been 1ppointed mana- 
Thur., 7 10.30 La Scala The Deerslayer 20th Century- Lex Barker U | or af ABC's > aml 44 Doe. 
Fox | a, 
- 7 10.45 Gaumont Men in War United Artists Robert Ryan... A ye oo ont etend 
Fri 8 10.45 Gaumont Time Limit United Artists Richard Widmark A} is filled by og Noe of F. em 
LEEDS | from the Prince of Wales, Harrow 
eanmente Road, where he has been manager 
Tues § 10.45 Majestic Time Limit United Artists Richard Widmark A since May, 1956. Harry A. Freeman 
Wed 6 1045 Odeon Men in War United Artists Robert Ryan A | takes over at Harrow Road. 
Fri 8 1045 Majestic The Depraved United Artists Anne Heywood A The departure of H. A. Freeman 
“ from Hammersmith to Hounslow 
LIVERPOOL resulted in the transfer of A. Reginald 
Tues § 10.30 Gaumont The Depraved United Artists Anne Heywood A | Ayres from the Wandsworth Savoy, 
Thur 7 10.30 Odeon Men in War United Artists Robert Ryan... A| of which he was appointed manage: 
Fri 8 10.30 Gaumont Time Limit United Artists Richard Widmark A in May. 1950. His successor at 
Wandsworth is Denis Cave. 
MANCHESTER 5 a a 
Tues § 10.45 Gaumont Time Limit United Artists Richard Widmark A . Chalme ; . 
™ 5 10.45 Theatre Royal Betrayed Women oS Tom Drake A PR nen Boat Brongn oe eens 
) s ys ole ' » £, - f > . - - = ns 
Wed 6 104 le Time for Action MGM Robert Taylor A | 04: Odeon. which he had held for 
the past two years, and the post goes 
6 10.45 Odeon Men in War United Artists Robert Ryan A 
” 6 : ; by : to Peter Palmer, previously house 
5s > . . >» = 
Thur . 10 - Own Both Ends of the Candle Warner Ann Blyth A manager of the Kilburn State. Palme: 
7 10.45 Theatre Royal The Deerslayer 20th Century- Lex Barker y | mee 8 ame & Golder’s Green 
Fox Odeon seven years ago. 
Fri 8 10.45 Gaumont The Depraved United Artists Anne Heywood A s Ss i 
‘eal at Because of the resignation of W. 
. NEWCASTLE Falconer from the assistant manager- 
Tues § 10.30 Gaumont Time Limit United Artists Richard Widmark A ship of the Harringay Ritz, N. E. 
Wed 6 10.30 Odeon Men in War United Artists Robert Ryan A | Taylor has been transferred from the 
Thur 7 10.30 Odeon Slaughter on 10th Avenue Rank Richard Egan . A | Kentish Town Forum. 
Fri 8 10.30 Gaumont The Depraved United Artists Anne Heywood A a a «e 
SHEFFIELD George ——, bn _ ee 10 
- ‘ s : Mies 5 ho ed — : r years on the unrtormed _ stal at 
Tues., 10.4 Union Street Forty Guns 20th Century Barbara Stanwyck A | Enfield Savoy, goes to Kentish Town 
noe |from Hackney Regal and to fill the 
- § 10.30 Odeon Men in War United Artists Robert Ryan si ; “ack . T. Mi : aed 
Wed., 6 10.30 Gaumont The Depraved United Artists Anne Heywood A| — ~— “tomas * from cles a. 
Thur., 7 10.30 Gaumont Time Limit United Artists Richard Widmark A E nae, aoe ee S5, e ceniat — 
).30 2 20 N a l F illig > > ’ : : 
Fri., 8 10.30 Hippodrome Million Miles to E arth Columbia William Hopper X for the past year. 
: & as we 
BOULTINGS’ SURVEY — esnad exist more strongly, and the indi- | 
e. 


aware that “Brothers In Law” | fortuitous nature of the sample taken. 
came from the same team. The survey applies solely to the 
These and other factors point to | London area. “ Brothers In Law’ 


the significant part played by one film provided an ideal subject for exploita- 


in “ selling’ the other. tion through television since many of 
About three in 10 ~—spicture- | the scenes were complete in them- 

goers gave “cast” as a_ reason | selves. 

for seeing the film, and about 

the same proportion said the film had 

been recommended to them by ates Not Ignored 

people. Nearly a quarter of those 

lecerviowed said they were favourably |, For many years the trade has 

influenced by newspaper critics. | inclined to the view that the in- 
About one-fifth gave TV as a| fluence of the newspaper critics 

reason. “ Private’s Progress” and | Counts for little at the box-office 


| except in the West End. The facts 
elicited seem to contradict that con- 
clusion. 


“comedy,” neither of them listed i9 
the questionnaire and therefore given 
unprompted by picturegoers, rank 


above “newspaper advertisements ” The power of word-of-mouth 
and two others reasons that were in the | recommendation emerges clearly. 
questionnaire. This, almost certainly, is the key to 

In the survey's “ inconclusions " it | outstanding success or failure. If | 


is pointed out that in evaluating the | this is true of the London area, 
results of the poll, it is desirable to | 
examine carefully its limitations and | is possibly even more important in 
some possible implications. the smaller provincial towns, where 

Attention is drawn to the relatively 1 the sense of community is said to 


it | 
can he assumed that word-of-mouth | 


J. R. Cummings has been moved 
from Barkingside State to Islington. 
He joined ABC in May, 1956, at 
| Mile End and went to Upton Park 
| before going to Barkingside. 

On the resignation of Mr. Clark 


vidual is on familiar terms not only | 
with his neighbour but most of the | 
People in his street. 

The importance of a * good | 
trailer” is emphasised; also poster | 
| advertising is shown {to exert a power- 


] \from management of the New 
The purpose of the Boulting | | Bohemia, Finchley, D, O’ Loughlin 
| Brothers’ survey, it is stated, is to has been promoted to the position. 
[3 -*% + some useful discussion in | oi ” e 

wiers pantry. | P. Teper, former manager of the 
| It should certainly do that. Astoria, f Charing Cross Road, 


| London, has been promoted to man- 
| : | ager of the Odeon, Marble Arch. 


LATE EXTRA 


| Friday, November 1 
on December 2 2.30 p.m.—Own, ** The Tijuana Story "” 


(Columbia). 
VARIETY CLUB'S annual elec- 
tion dinner will take place at the | 


| Variety Dinner 


UNITED States Servicemen and 


| Savoy Hotel—Abraham Lincoln | their families now have their own 
Room—on Monday, December 2.| cinema at Green Site Air Base, 


It will take its usual form of dinner 
j}and cabaret and be attended by 
| Barkers only. 


Monkton, Ayrshire. The first pro- 
gramme was seen on October 11. 
Admission is free. 
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or SIFIED ADVERTISEMENT RATES. 

ATIONS VACANT . Od. per word 
. ATIONS WANTED ... 44. » » 
Fl os ° 


ANCIAL \/- ” ” 
poe SALE & WANTED ..1/- . » 
M SCELLANEOUS l/r 


«. 24. per word extra. Box Nos. 1/- extra. 
Classified Advertisements must be 
paid (except approved accounts). 


K ony aohty, -98, Long Acre, 
viephone : TEMple’ Bar 2468. Ext. 271 


Piease note that we cannot be 

held responsible for any mis- 

takes arising from advertise- 

ments accepted over the 
telephone 


YOU MAY REPLY IN CONFIDENCE TO 
BOX NUMBERS 


To prevent a reply to a box number | 
coching someone for whom it is not in- | 

ded, readers mcy use the following | 
rvice : 

Enclose your sealed reply in another 

velope addressed to the Advertisement 
‘Manager, and add a list of individuals or 
ompanies to whom your letter should not be 
forwarded. If the box number holder is on 
the list, your letter will be destroyed. 


SITUATIONS VACANT 


ANCY 
and 


VAC 
mm 


for Cine Engineer for 
substandard gauged  pro- 
s, with some knowledge of amplifiers 
London area.— Box 665, Kinemato- 
ph Weekly 


Manager Operator. Main|y 
cinema, relieve in Box; N 


ASSISTANT 


harge of 


jon Apply, W. Martin & Co., 7, 

Maltow Street, E.C.1 
Ww ANTED -Second Project gg must 
iliv experienced, otherwise do ot 
Manager, Savov, Haves, M + ah 

ne 1480 

EXPERIENCED MANAGERS AND 
TRAINEES REQUIRED ON _ INDE- 
| NDENT CIRCUIT IN SOLTH 
WALES APPLY IN WRITING, 17, 


PARK PLACE, CARDIFE 


LABORATORY Superintendent (Film 


cessing) required by sderal Govern- | ~ a - 
ot Nigeria. en baggy Be weer ne OPPORTUNITY for good Second 
Unit. Information Service, on contract for | ke over as Chief Projectionis = 
-24 months in first instance Salary | c/nema Easy hours and comfortable 
cording to experience in scale (including | POwNON Apps Manage Festiva 
jucement addition) £1,170 rising to | Eheatre, Malvern Worcs 
{1.488 a vear Gratuity at rate £150 a 
ar. Outfit Allowance £60. Liberal leave MANAGER wanted, Centra Lond n 
full salary Free passages for officer | cinema Salary and comm ssion Pleasc 
ind wife. Grant up to £150 annually for | write Box 672 Kinematograph 
maintenance of children in Free | Weekly 
passages for children up to cost of two 
jult return fares. (It is thus often possible EXPERIENCED Receptionist Tele- 
for an officer whose children are being | phonist required for busy 10-line board 
ducated in the UK to arrange for them | from November 25 _ onwards App-y 
) spend two or more school vacations | Anglo-Ama Film Dis 113 
1 West Africa with free passages.) Can- | Wardour Street Wi Telephone 
fidates must have a thorough knowledge | Gerrard 0941 
all aspects of cine film processing both 
lé-mm. and 35-mm including negative 
utting experience. The officer wil! be re- 
urting experience. The officer will be re-| = SITUATIONS WANTED 
required, from the officer in charge of the | — 
oon ories.—W rite ag 4 eee ee | EX-MANAGER seeks return to manage- 
4. Millbank. London. SWI State age ment I tetiume experience. cinema 
name in block letters, full qualifications | theatre ballroom Keen trustworth 
nd experience and quote M3B/3S002 | Midlands or West of England preferred 
| Apply I Box 668 Kinematograph 
| Week ¥ 
KEEN young publicist to assist exploita- 
1on manager. Some theatre experience COMPETENT Chief Projectionist seeks 
Jesirable.—Apply, Exploitation Manager sssignment.—R. Scar Western House 
-Oth Century-Fox, 31, Soho Square, Lon- | Corton Lane, Lowestoft 
jon, W.1 
a MANAGER, middle age. vears in busi- 
CHIEF Projectionist and Second re- | mess, seeks post in country cinema; go 
juired; top wages; first-class hall, Mid- | anywhere if unfurnished accommodation 
ands J., Box 671, ” Kinematograph available. Manager, 22. Tyroleon Square 
Weekly Yarmouth, Norfolk. 


VALUERS 
to the 
MOTION 
PICTURE 
INDUSTRY 


By Order of the Receiver. 


VACANT 


Midland Hotel, 
Novembe 


At the 


7th r, 1957 


BY AUCTION 


THURSDAY NEXT 


PALLADIUM CINEMA 
HIGHER BRIDGE STREET 


BOLTON, 


Soundly established. Well furnished and equipped. Seating approxi- 
mately 1,181. 
For sale as a going concern. 
THE CARLTON BALLROOM 
Let at £364 p.a. exclusive 
The entire property is held on lease for a term of 890 years at a net 
ground rent of £8.15.3 p.a. 
POSSESSION 
Subject to Ballroom Tenancy. 
Manchester, 
at 2 
Solicitors 
Messrs. Wilson, Cowie & Dillon, 11 Rumford St., Liverpool 
Particulars and Conditions of Sale from the Auctioneers. 


LANCS. 


Including: 


of rates. 


on Thursday next, 
»/clock precisely 


CINEMAS 


of undeniable 


A circuit 


desirous of retiring 


financial standing are 
suitable cinemas, thus ensuring a fixed and secure income to owners 
from participating in the industry 


Owners please communicate in confidence to: 


MESSRS. 


HARRIS & GILLOW 


WANTED 


prepared to lease 


Telephone: GERrard 2504 (10 lines) 


Cinema and Theatre Agents, Valuers and Auctioneers 


93/95 WARDOUR STREET, LONDON, W.1 


Telegrams: Faddist, London 


SITUATIONS VACANT (contd.) 


| Grea 


FOR SALE & WANTED 


FOR SALE Pair G.B. Kalee 12's 
Gaaumont sound B.T.H arcs of - 
candescer Reconditioned new Sold 
complete or sing'y CONTEMPORARY 
FILMS LTD 14, Soho Square, W.1 
GERrard 93923 

FOR SALE Pair 4}-u Projectix 
Lenses; good as new, £40. Premier Slide 
La rn with lens, £6 [hree Electric 
enclosed) Heaters, 500 W., 200-230 \ 
£3 610s WRITE ROS! 92 HIGH 
STREET. THORNTON HEATH 


THEATRE SEATS 


REBUILT CHAIRS 


like 


NEW CHAIRS 


CONSULT 


The Largest Seating 
Renovators in Great Britain 
SEATING CARPETS + CURTAINS 
Illustrated Brochure and 
Stock Lists with pleasure 
102 BRIGHTON ROAD, LONDON, N.16 
Clissold 2988. Managing Director: Gerald LEVENSON 


LOOK TO 
THE FUTURE 


with the best 
FRAMES AND PUBLICITY 
COMBINED SERVICE 
CLASSIC DISPLAYS LTD.., 


305-7 Upper Street, N.1 


CANonbury 940 


London, 


GAUMONT BRITISH 


35mm PORTABLE SOUND 
PROJECTORS 


New or Rebuilt Models available Series 
3 or 4. We have a large stock of these 
popular sound projectors new in makers 


cases or rebuilt models with full after 
sales service to purchasers Spares 
available from stock Spools. Film 
Storage Bins. Projector Stands. Lamps 
Film Splicers £9. Premier Junior Film 
Menders £3. Rewinders £4 pair. 35mm 
Horizontal Bench Rewinders, new 
2,000ft. £10 per pair. Other accessories 


available. 
HARRINGAY PHOTOGRAPHIC SUPPLIES 


423 GREEN LANES, LONDON, N 4 MOU 5241 2 
Newcastle: 52 Stowell Street. Tel.: 25539 
Cardiff: 99 Cathedral Road. Tel.: 31609 


Glasgow: 130 Rentieid St. Tel.: 7508/9 Douglas 


MODERNISATION L"” 


SPECIALIST CONTRACTORS 
@ TECHNICAI 


C9 Hanover 5t 


Batley, Y 
I 754 
@ irts 
Whirlow I 
Ch} ft d 
] 72bG¢ 
DECORATIONS Fibrous Lighting 
ishi 15 
d Mi : 1 ois 
ants 16 Phipson Rd 
New Malden, 5 y Hirm 1] 
Tel.: Mald 169 I 1 0485 


BARGAIN of the WEEK 
CARBONS. Few thousand only 7mm. x 9 in. 
H.l. Positive copper coated, hard grade. 
slow burning. not new stock but quite dry and 
excellent light without spitting, save almost 
40 per cent. on today’s prices, £24 10s, per 
thousand. Carriage paid. Small quantities 
other sizes for callers only. 


Cw.o0 “only, 

days of receipt 

SANKEY, PICTUREDROME, ATHERSTONE, WARKS 
Tel. : Atherstone 3210/3202 


retunded if goods returned within 4 


GODDARD & SMITH 


22 KING STREET 
ST. JAMES’S 
LONDON, S.W.1 


WHI. 2721 (20 lines) 
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20th Century- Lex Barker at. 
Fox 
MGM Gene Kelly A 
Renown Ronald Shiner 
20th Century- Rex Reason 
Fox 
United Artists Anne Heywood A 
United Artists Robert Ryan .. A 
United Artists Richard Widmark A 


United Artists 
United Artists 


Richard Wdnark A 
Anne Heywood A 


United Artists Robert Ryan... A 


Rank Richard Egan A 

United Artists Anne Heywood A 

20th Century- Lex Barker U 
Fox 

United Artists Robert Ryan... A 

United Artists Richard Widmark A 


United Artists 
United Artists 
United Artists 


Richard Widmark 
Robert Ryan 
Anne Heywood 


United Artists 
United Artists 


Anne Heywood A 
Robert Ryan. A 
A 


United Artists Richard Widmark 

United Artists Richard Widmark A 
Eros ... Tom Drake a A 
MGM Robert Taylor .. A 
United Artists Robert Ryan A 
Warner Ann Blyth A 
20th Century- Lex Barker ; U 


Fox 


United Artists Anne Heywood A 


United Artists 
United Artists 
Rank 

United Artists 


Richard Widmark A 
Robert Ryan... A 
Richard Egan .. A 
Anne Heywood A 


20th 
Fox 
United Artists 
United Artists 
United Artists 


Century- Barbara Stanwyck 
Robert Ryan 


Richard Widmark 
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LONDON 
Mon., Nov. 4 10.30 Rialto The Deerslayer 
i. § 10.30 Empire, Leics Les Girls 
Su. 
Wed., ,, 6 10.30 Studio One Not Wanted on Voyage 
Thur., 7 10.30 Own Under Fire 
BIRMINGHAM 
Tues., ., 5 10.30 Gaumont The Depraved 
Wed... « 6 10.30 Gaumont Men in War 
Thur., 7 10.30 Gaumont Time Limit 
CARDIFF 
TUCS., os 5 10.45 Gaumont Time Limit 
Wale wi 6 10.45 Gaumont The Denraved 
Fri., 8 10.45 Capitol Men in War 
GLASGOW 
Tues 5 10.30 Gaumont Slaughter on 10th Avenue 
Wed 6 10.45 Gaumont The Depraved 
Thur 7 10.30 La Scala The Deerslayer 
e 7 10.45 Gaumont Men in War 
Fri 8 10.45 Gaumont Time Limit 
LEEDS 
Tues 5 10.45 Majestic Time Limit 
Wed 6 10.45 Odeon Men in War 
Fri 10.45 Majestic The Depraved 
LIVERPOOL 
Tues., § 10.30 Gaumont The Depraved 
Thur., ., 7 10.30 Odeon Men in War 
Frt., “ & 10.30 Gaumont Time Limit 
MANCHESTER 
Tues.. ., § 10.45 Gaumont Time Limit 
“ : 5 10.45 Theatre Royal Betrayed Women 
Wed., ., 6 10.45 ABC Television Time for Action 
Theatr: 
_ as 6 10.45 Odeon Men in War 
Thur., ,, 7 1045 Own Both Ends of the Candle 
& 2.15 
7 10.45 Theatre Royal The Deerslayer 
Fri., " 8 10.45 Gaumont The Depraved 
NEWCASTLE 
Tues § 10.30 Gaumont Time Limit 
Wed 6 10.30 Odeon Men in War 
Thur 7 10.30 Odeon Slaughter on 10th Avenue 
Fri 8 10.30 Gaumont The Depraved 
SHEFFIELD 
a § 10.45 Union Street Forty Guns 
- a § 10.30 Odeon Men in War 
Wed., ,, 6 10.30 Gaumont The Depraved 
7 1030 Gaumont Time Limit 
Fri., we 8 10.30 Hippodrome 20 Million Miles to Earth | 


BOULTINGS’ SURVEY—contd. 


that “ Brothers In 


aware Law - 
came from the same team. 

hese and other factors point to 
the significant part played by one film 
in “ selling’ the other. 

About three in 10 __—spicture- 
goers gave “cast” as a _ reason 
for seeing the film, and about 


the same proportion said the film had 
been recommended to them by other 
people. Nearly a quarter of those 


Th 


| London | 
provided an ideal subject for exploita- 


interviewed said they were favourably | 


influenced by newspaper critics. 


fortuitous nature of the sample taken. 
e survey applies solely to the 
area. “ Brothers In Law’ 


tion through television since many of 


| the scenes were complete in them- 
selves. 

Not Ignored 

For many years the trade has 
inclined to the view that the in- 
fluence of the newspaper critics 
counts for little at_ the box-oltice 
except in the West End. The facts 


About one-fifth gave TV as a} 
reason. “Private’s Progress” and 
*comedy,”’ neither of them listed i3 | 


the questionnaire and therefore given 
unprompted by picturegoers, rank 
above “newspaper advertisements 
and two other reasons that were in the 
questionnaire. 

In the survey's “ inconclusions"’ it 
is pointed out that in evaluating the 
results of the poll, it is desirable to 
examine carefully its limitations and 
some possible implications. 


Attention is drawn to the relatively | the sense of community 


Printed 


| outstanding 


in Great 


elicited seem to contradict that con- 
clusion. 

The power 
recommendation 
This, 


of 

emerges ; 
almost certainly, is the key to 
success or failure. If 
this is true of the London area, it | 
can be assumed that word-of-mouth 
is possibly even more important in | 
| the smaller provincial towns, where | 
is said to 


clearly 


word-of-mouth | 


A 
ae 
Anne Heywood A 

A 
Columbia William Hopper xX 


| exist more strongly, and the 
vidual is on familiar terms not only 
| with his neighbour but most of the | 
| People in his street. 

The importance of a “good 
trailer’’ is emphasised: also poster | 
| advertising is shown (o exert a power- 
ful influence. 
| The purpose of the Boulting 
| Brothers’ survey, it is stated, is to 
provoke some useful discussion in 
| the butler’s pantry. 
as * should cortiiais do that. 


Variety Dinner 


on December 2 


VARIETY CLUB'S annual elec- 
tion dinner will take place at the 
Savoy Hotel—Abraham Lincoln 
| Room—on Monday, December 2. 
It will take its usual form of dinner 
and cabaret and be attended by 
| Barkers only. 


| on-Tyne, in 


|} ger of ABC’s Granada, 


| from 


| Enfield Savoy, 


| post 


indi- | 


ne 
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TALKING OF 


PEOPLE 
by PAUL PENMAN 


LONDON is losing an enterprising 
showman in Stanley H. Winterson, 
who has been manager of the 
Elephant and Castle Theatre since 
the beginning of 1953. He joined 
ABC in 1929 and after holding posts 
as assistant at Acton, Hammersmith, 
Bayswater and elsewhere, was pro- 
moted to Management of ~~ Royalty, 

Ladbroke Grove, in July, 

Eight months later he ok over 
the Robin Hood, Birmingham, and 
after a period of service as an officer 
in the Royal Navy. he went to Hands- 
worth. He moved further north to 
take over the Haymarket, Newcastle- 
1948. 

Now he has been appointed mana- 
Dover, in 
succession to S. Sale, who has retired. 

The resulting vacancy in London 
is filled by the transfer of F. Barton 
the Prince of Wales, Harrow 
Road, where he has been manager 
since May, 1956. Harry A, Freeman 
takes over at Harrow Road. 

The departure of H. A. Freeman 
from Hammersmith to Hounslow 
resulted in the transfer of A. Reginald 
Ayres from the Wandsworth Savoy, 
of which he was appointed manager 
in May, 1950. His successor at 
Wandsworth is Denis Cave. 

os a e 

Wallace W. Chalmers has resigned 
from management of the Haverstock 
Hill Odeon, which he had held for 
the past two years, and the post goes 
to Peter Palmer, previously house 
manager of the Kilburn State. Palmer 
was a trainee at Golder’s Green 
Odeon seven years ago. 

ig ~ 4s 

Because of the resignation of W. 
Falconer from the assistant manager- 
ship of the Harringay Ritz, N. E. 
Taylor has been transferred from the 
Kentish Town Forum. 


George Smith, who was 
years on the uniformed 


for 10 
staff at 
goes to Kentish Town 
from Hackney Regal and to fill the 
at Hackney E, T. Mann has 
been transferred “from Islington 
| Empire, where he has been assistant 
for the past year. 

Ss s a 

J. R. Cummings has been moved 
from Barkingside State to Islington. 
| He joined ABC in May, 1956, at 
| Mile End and went to Upton Park 
Bell going to Barkingside. 

On the resignation of Mr. Clark 
from management 
| Bohemia, Finchley, 
has been promoted to the position. 


| 


aS C7 % 
P. Teper, former manager of the 
Charing Cross’ Road, 


London, has been promoted to man- 
ager of the Odeon, Marble Arch. 


Astoria, 
} 
| 


LATE EXTRA 


| Friday, November 1 
| 


2.30 p.m.—Own, ** The Tijuana Story ” 
(Columbia). 


UNITED States 
| their families now 
cinema at Green 
Monkton, Ayrshire. 
gramme was seen 
Admission is free. 


Servicemen and 
have their own 
Site Air Base, 
The first pro- 
on October 11. 
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| CLASSIFIED ADVERTISEMENT RATES. 


SITUATIONS VACANT ... 94. per word 
EITUATIONS WANTED «44... 
SOScELLANEOU 2 a 

‘ous > Ss 


Caps. 2d. per word extra. Box Nos. 1/- extra. 
All Classified Advertisements must be 
prepaid (except approved accounts). 


Kinematograph Weekly, 96-98, Long Acre, 
mdon, W.C.2. 
Telephone : TEMple Bar 2468. Ext. 271 


Please note that we cannot be 

held responsible for any mis- 

takes arising from advertise- 

ments accepted over the 
telephone 


YOU MAY REPLY IN CONFIDENCE TO 
BOX NUMBERS 


To prevent a reply to a box number 
ecching someone for whom it is not in- 
tended, readers mcy use the following 
service : 

Enclose your sealed reply in another 
envelope addressed to the Advertisement 
Manager, and add a list of individuals or 
companies to whom your letter should not be 
forwarded. If the box number holder is on 
the list, your letter will be destroyed. 


SITUATIONS VACANT 


VACANCY for Cine. Engineer for 
35-mm and substandard gauged pro- 
; rs, with some knowledge of amplifiers 
n London area. Box 665, Kinemato- 
graph Weekly 


Manager 
cinema 
idon Apply, W 
llow Street, E.C.1 


ASSISTANT 


in charge of 


Operator 
re.ieve in 


Martin & 


Mainly 
Box, N 
Co 


9 


D.—Second Projectic 
experienced, otherwise do 

Manager, Savoy, Haves 

1480 


WANTE nist 
he tully 
apply 


Phone 


must 
not 


Middlesex 


EXPERIENCED AND 


TRAINEES 


MANAGERS 
REQUIRED ON _INDE- 
PENDENT CIRCUIT IN SOLTH 
WALES APPLY IN WRITING. 17, 
PARK PLACE, CARDIFE 
LABORATORY Superintendent (Film 
Processing) required by Federal Govern- 
ment of Nigeria for Film Production 
Unit, Information Service, on contract for 
18-24 months in first Salary 
according to experience in scale (including 
inducement addition) £1,170 rising to 
£1.488 a vear Gratuity at rate £150 a 
vear. Outfit Allowance £60. Liberal 
on tull salary. Free passages for 


instance 


leave 
officer 


and wife. Grant up to £150 annually for 
maintenance of children in UK Free 
passages for children up to cost of two 
adult return fares. (It is thus often possible 
for an officer whose children are being 
educated in the UK to arrange for them 
to spend two or more school vacations 
n West Africa with free passages.) Can- 
fidates must have a thorough knowledge 


of all aspects of cine film processing both 
l6-mm. and 35-mm including negative 
cCulting experience The officer will be re- 
quired to work with and take over. as 
required, from the officer in charge of the 
aboratories.—Write to the Crown Agents 

Millbank, London, SWI State age 
in block letters. full qualifications 
experience and quote M3B/35S002 


4 


KEEN young publicist to assist exploita- 
tion manager. Some theatre experience 
desirable.—App!y, Exploitation Manager 
20th Century-Fox, 31, Soho Square, Lon- 
don, W.1 


and Seco 
first-class 
671, 


CHIEF Projectionist 
top wages; 
Box 


nd 
hall, 
Kinematograph 


VALUERS 
to the 
MOTION 


PICTURE 
INDUSTRY 


re- 
Mid- 


By Order of the Receiver 


BY AUCTION 


THURSDAY NEXT 


PALLADIUM CINEMA 
HIGHER BRIDGE STREET 


BOLTON, LANCS. 


Soundly established. Well furnished and equipped. Seating approxi- 
mately 1,181. 
For sale as a going concern. Including: 
THE CARLTON BALLROOM 
Let at £364 p.a. exclusive of rates. 
The entire property is held on lease for a term of 890 years at a net 
ground rent of £8.15.3 p.a. 
VACANT POSSESSION 
Subject to Ballroom Tenancy. 
At the Midland Hotel, Manchester, on Thursday next, 
7th November, 1957 at 2.30 o/clock precisely. 


Solicitors 
Messrs. Wilson, Cowie €& Dillon, 11 Rumford St., Liverpool 
Particulars and Conditions of Sale from the Auctioneers 


CINEMAS WANTED 


A circuit of undeniable financial standing are prepared to lease 
suitable cinemas, thus ensuring a fixed and secure income to owners 
desirous of retiring from participating in the industry 


Owners please communicate in confidence to: 


MESSRS. 


HARRIS & GILLOW 


Cinema and Theatre Agents, Valuers and Auctioneers 


93/95 WARDOUR STREET, LONDON, W.! 


Telephone: GERrard 2504 (10 lines) 


Telegrams: Faddist, London 


FOR SALE & WANTED 


FOR SA 


SITUATIONS VACANT (contd.) 


Lt D G 2’ s 
OPPORTUNITY for good Second CG;aaumont sound "B I 7 salen Ae 
take over as Chief Projectionist in sm: conieacen scudicioned Digi , Said 
cinema Easy hours and comfortable | complete or sing CONTEMPOR ARY 
position Apply Manage Festival | FILMS, LTD., 14, Soho Square, WI 
Theatre, Malvern, Worcs GERrard 9392/3 
MANAGER wanted, Central London FOR SALE Pair 4}- Brojecti 
cinema Salary and commission Please | Lenses good as new, £40. Premier Slide 
write. K., Box 672 Kinematograph I pie a He ens = ~ Thre Electric 
Weekly fene osed) eaters i) 200-230 \ 
£3 10s. WRITE ROSE 92 HIGH 
EXPERIENCED Receptionist Tele STREET. THORNTON HEATH 
phonist required for busy 10-line board 
from November 28 onwards. Apply, | THEATRE SEATS 
Angio-Ama! Film Dis Lid 113 
Wardour Street Wi Telephone 
enna | REBUILT CHAIRS 
SITUATIONS WANTED like 
EX-MANAGER seeks return to manage- i E Ww ¢C H A I R S 
| ment Lifetime experience cinema CONSULT 
| theatre ballroom Keen trustworthy 
| Midlands or West of England preferred 
| 


Apply F Box 668, Kinematograph 
Week y 
i N hief Projectionist seeks 
ai. tak, Weswe ten The Largest Seating 
( tor tl f -_? naneahadtl - Renovators in Great Britain 
pdkereonse: ssc SEATING » CARPETS + CURTAINS 
MANAGER, middle age. vears in busi- Illustrated Brochure and 
ness, seeks post in country cinema; zg Stock Lists with pleasure 
anywhere if unfurnished accommodation 102 BRIGHTON ROAD, LONDON, N.16 
ivailable. Manager, 22. Tyroleon Square Clissold 2988. Managing Director: Gerald LEVENSON 


Great Yarmouth. Norfolk. 
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LOOK TO 
THE FUTURE 


with the best 
FRAMES AND PUBLICITY 
COMBINED SERVICE 
CLASSIC DISPLAYS LTD., 


305-7 Upper Street, London, N.1 
CANonbury 9401-2 


GAUMONT BRITISH 


35mm PORTABLE SOUND 
PROJECTORS 


New or Rebuilt Models available Series 
3 or 4. We have a large stock of these 
popular sound projectors new in makers 
cases or rebuilt models with full after 


sales service to purchasers. Spares 
available from stock ‘pools. Film 
Storage Bins. Projector Stands. Lamps 


Film Splicers £9. Premier Junior Film 
Menders £3. Rewinders £4 pair. 35mm 
Horizontal Bench Rewinders, new 
2,000ft. £10 per pair. Other accessories 
available. 


HARRINGAY PHOTOGRAPHIC SUPPLIES 


423 GREEN LANES, LONDON, N 4 MOU 52412 
Newcastle: 52 Stowell Street. Tel.: 25539 
Cardiff: 99 Cathedral Road. Tel.: 31609 


Glasgow: 130 Renfield St. Tel.: 7508/9 Dougtas 


MODERNISATION 1". 


SPECIALIST CONTRACTORS 
@ recunica 


?9 Hanover St 
Hatley, York 


@ irits 
Whirlow Lane 


Sheffield, 11 


Tr 72892 
RATIONS, #10 


Midlands 


ng 
hin 


}5 


DEO 


ed Fir brove 


ndor 
100! 


16 Phipson Ad., 
New Malden, Surrey Hirmingham, 11 
Tel.: Malden 0369 Tel.: South 0405 


BARGAIN of the WEEK 
CARBONS. Few thousand only 7mm. x 9 in. 
H.1. Positive copper coated, hard grade, 
slow burning, not new stock but quite dry and 
excellent light without «pitting, save almost 
40 per cent. on today’s prices, £24 10s, per 
thousand. Carriage paid. Small quantities 
other sizes for callers only. 

C.W.0. only, refunded if goods returned within 14 
days of receipt 
SANKEY, PICTUREDROME, ATHERSTONE, WARKS 

Tel. : Atherstone 3210/3202 


DDARD & SMITH 


k YEMATOGRAPH WEEKLY 


iis - iT iv 


22 KING STREET 
ST. JAMES’S 
LONDON, S.W.1 


WHI. 2721 (20 lines) 


| Whichever way you took al t+: 


CURZON 
CINEMA 
MAYFAIR 


Now in production—the biggest, bawdiest Bardot of all— 
from the novel by 


Georges simenon IN CASE OF EMERGENCY 
Miracle Flyit are woth watching {! 


MIRACLE F ILMS LTD.  Souses House - ct. pucteney street 


LONDON - W° 1 © Phone: cerraro 0507 


(4 lines) 


For Overseas Distribution Contact: Miracle Films (Overseas) Ltd. 


. 
‘ 
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